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TNEC Report Hits ‘Majors’ 


WASHINGTON— If present oil industry practices continue, it faces the 


possibility of state or federal control 


along public utility lines, states 


Monopoly Committee’s (TNEC) monograph on oil. The report cites major 
company control of 4 branches of the industry, production, refining, trans- 


portation and marketing. Page 11. 


Author of TNEC monograph on oil is Roy C. Cook, of Anti-Trust Divi- 
sion of Department of Justice. Page 13. 


TNEC’s Executive Secretary Anderson asks how independents can exist 
in light of control by major companies. Page 13. 


Industry Control Seen 
Via ‘Back Door’ Entry 


WASHINGTON Recommenda- 
tions of another TNEC monograph, 
if adopted by Congress, would per- 
mit government to commandeer oil 
industry facilities for federal use. 
Page 14. 


Cole Oil Hearings 
To Start March 25 


WASHINGTON Final Cole Com- 
mittee oil hearings are scheduled 
for March 25 when “need” for féd- 
eral oil legislation will be studied. 
Defense aspects of southeastern 
pipeline situation also to be con- 
sidered. Page 11. 


Barge ‘Pool’ Studied 


CLEVELAND To assure ade- 
quate barging facilities at U. S. 
ports to supply Navy with its oil 
requirements during war emer- 
gency, department and industry are 
studying the possibility of pooling 
equipment to be controlled through 
committees. Page 14. 





Argentina cited as example of fed- 
eral oil control. Page 13. 


‘Truck-Competitive’ rail rates sought 
in Illinois. Page 23. 


Oklahoma producers protest “flood 
control” dam. Page 20. 


Guthrie, Okla., celebrates well dis- 
covery: new pool predicted. Page 20. 


Elliott's fuel oil price report scored in 
House. Page lI. 


* 


Canada studies rationing of gasoline 
for pleasure use. Page 14. 


Southwest to East rail rates reduced. 
Page 23. 


* 


Propose sharp rail rate cut from 
Southwest to Northwest. Page 22. 


ICC Asked to Re-open 
Crude Pipeline Probe 


WASHINGTON Declaring _ that 
many changes have taken place in 
company’s operations in past 5 
years, Texas Pipe Line Co. asks 
ICC to re-open pipeline investiga- 
tion for further hearing. Page 23. 


Wage-Hour Officials 
Are Challenged 


CLEVELAND Local 
jobbers engaging only in 
intrastate commerce are 
not subject to Wage-Hour 
Law, according to an oil 
association counsel who 
challenges position taken 
by government Wage-Hour 
officials. Page 11. 








Tanker Group Formed 


NEW YORK-—Tanker operators 
are co-operating with Maritime Com- 
mission to meet defense transporta- 
tion requirements of government; 
tanker committee formed. Page 24. 


Profitable Oil Marketing 
Outlined by Investigator 
Investigate market areas 
thoroughly before making 
decisions to establish re- 
tail and wholesale petrole- 
um outlets, is the advice 
of E. R. Sneed who gives 
a detailed picture of oil 
marketing conditions in 5 
states. Page 32. 


Pioneer Oil Marketer 

Still Looking Ahead 

Past 40 years have seen 
Oil Marketer Theisen pro- 
gress from the driver of 
a 210-gal. kerosine’ tank 
wagon to the head of a 
marketing company with 
6 water terminals. Page 25. 


























WLY ROLLER-TYPE PRINTER 


wiTH 


The Brodimatic Printing Counter offers performance advantages that 
are not to be found in any other delivery printer or counter. Unlike 
“hammer-type” printers, the Brodimatic Printer is entirely free from 
damaging jolts and pounding shocks—for it smoothly rolls-to-print, 
just like a modern printing press. Printer operates only while delivery 
receipt is actually being printed. Because the Brodimatic Printer is not 
driven by the meter, there's less load and less wear on the meter—less 
wear and tear on the printing counter. This results in longer trouble- 
free operating service. Write for full details—ask for Bulletin 551A. 


Bropie METERS 2:7 


DRUDIMATIL 


ZED 


RALPH N. BRODIE CO., INC. « 950 - Gist St.. OAKLAND. Calif.. U.S.A. 
Cable Address: “BRODICO” + Division O flices: Chrysler Bldg., NEW YORK CITY 
59 East Van Buren, CHICAGO + 2815 Canton Street, DALI AS, Texas 
Representatives and Stockssin All Pring ipal Cities 












COMING 
MEETINGS 


MARCH 


il Burner Institute, Progress Exhibition, 
Commercial Museum, Philadelphia, Pa., 
Mon.-Sat., March 17-22. 

American Petroleum Institute, Mid-Con- 
tinent District Production Division, 
Herring Hotel, Amarillo, Tex., Fri.-Sat., 
March 21-22. 

Oil Trades Assn. of New York, Annual 
Meeting, Waldorf-Astoria, New York, 
Tues, March 25. 


APRIL 


Michigan Petroleum Assn., Annual Spring 
Convention Detroit-Leland Hotel, De- 
troit, Mich., April 2 and 3. 

American Assn. of Petroleum Geologists, 
26th Annual Meeting, Rice Hotel, Hous- 
ton, Tex., Wed.-Fri., April 2, 3 and 4. 

American Chemical Society, St. Louis, 
Mo., Mon.-Fri., April 7-11. 

Midwest Power Conference, Palmer House, 
Chicago, Wed.-Thurs., Apr. 9-10. 

All Ohio Safety Congress, 12th Annual, 
Neil House, Columbus, O., Tues.-Thurs., 
Apr. 15-17. 

Western Petroleum Refiners Assn., Ar- 
lington Hotel, Hot Springs, Ark., Wed.- 
Thurs., April 16-18. 

American Petroleum Institute, Division of 
Production, Wm. Penn Hotel, Pitts- 
burgh, Pa., Thurs.-Fri, April 17-18. 

Fuel Oil Distributors Assn., Asbury Park, 
N. J., Wed.-Fri., April 23-25. 

Petroleum Industry Electrical Assn., 
Tulsa, Okla., Wed.-Fri., April 23-25. 

Natural Gasoline Assn. of America, An- 
nual Convention, Baker Hotel, Dallas, 
Texas, Wed.-Fri., April 23-25. 

National Petroleum Assn., semi-annual 
Meeting, Hotel Cleveland, Cleveland, O., 
Thurs.-Fri., April 24-25. 

Petroleum and Natural Gas Conference, 
State College, Pa., Fri.-Sat., Apr. 25-26. 


MAY 


American Gas Assn., Natural Gas Section, 
Dallas, Tex., Mon.-Thurs., May 5-8. 

Independent Oil Men’s Assn. of New Eng- 
land, Annual Convention, Copley Plaza 
Hotel, Boston, Mass., Thurs., May 8 

Society of Automotive Engineers, Produc- 
tion Meeting, Schroeder Hotel, Milwau- 
kee, Wis., May 12 and 13. 

Virginian Petroleum Jobbers Assn., Spring 
Meeting John Marshall Hotel, Rich- 
mond, Va., May 15. 

Virginia Oil Men’s Assn., annual spring 
meeting, John Marshall Hotel, Rich- 
mond, Va., Fri., May 16. 

American Institute of Chemical Engineers, 
33rd Semi-Annual Meeting, Edgewater 
Beach Hotel, Chicago, Ill., Mon.-Wed., 
May 19-21 

American Petroleum Institute, 11th Mid- 
Year Meeting, Mayo Hotel, Tulsa., 
Okla., Mon.-Fri., May 19-22. 

National Assn. of Purchasing Agents, 
(Oil Company Buyers’ Group) Stevens 
Hotel, Chicago, Mon.-Thurs., May 26- 
29 


National Oil Scouts & Land Men’s Assn., 
Dallas, Tex., Thurs.-Sat., May 29-31. 


JUNE 


Illinois-Indiana Petroleum Assn., 9th An- 
nual Petroleum Conference, Robinson, 
Ill., Sat., June 7. 

Pennsylvania Grade Crude Oil Assn., An- 
— Meeting, Bradford, Pa., June 
9-20. 

American Society for Testing Materials, 
44th Annual Meeting, Palmer House, 
Chicago, Ill., Mon.-Fri., June 23-27. 


SEPTEMBER 


American Chemical Society, Atlantic City, 
N. J., Mon.-Fri., Sept 8-12. 

National Petroleum Assn., Hotel Tray- 
more, Atlantic City, N. J., Wed.-Fri., 
Sept. 17-19. 

National Lubricating Grease Institute, 9th 
Annual Meeting, Stevens Hotel, Chi- 
cago, Ill., Mon.-Tues., Sept. 29-30. 


OCTOBER 
Texas Mid-Continent Oil & Gas Assn., 


Beaumont, Tex, Tues.-Thurs., Oct. 9-11. 


NOVEMBER 


American Petroleum Institute, 22nd An- 
nual Meeting, San Francisco, Calif., 
Mon.-Fri Nov. 3-7. 
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THIS WEEK 
WITH NPN 


COINCIDENCE 

Last week this column 
commented on the new bi- 
ography of John R. Rocke- 
feller and how it covered 
founding and direction of 
Standard Oil Co. That 
there is considerable _in- 
terest in John D. and the 
company he _ founded is 
shown by a letter from a 
NPN subscriber in Bom- 
bay, India, asking for a 
complete report of the or- 
iginal Standard Oil Co.'s 
dissolution case of some 30 
years ago. 
NPN FOR SPEECHES 

Many oil marketers real- 
ize the value of keeping 
their copies of NPN in a 
permanent file, especially 
those marketers called upon 
to make speeches. A case 
in point is a letter from 
a well-known Ohio mar- 
keter asking NPN’s help 
in locating subject-matter 
for the speech he was slated 
to give on Safety. NPN re- 
ferred him to specific pages 
and issues of NPN for arti- 
cles covering this subject. 
Also, NPN compiled a list 
of other sources from which 
he could obtain data. 


ARMY NOTES 

The army’s call for draft- 
ees had an effect on two 
NPN subscribers this week. 
Earl Walker, president of 
the Fall Creek Oil Co. 
writes that the army called 
his son to the colors and 
accordingly he will have to 
sell his grain or his oil com- 
pany. Fred Henning, an. 
other NPN subscriber in- 
tends to be both a_ buck 
private and a subscriber to 
NPN at the same time. He 
requested that NPN change 
his subscription address 
from Cleveland to Com- 
pany C, 148th Infantry, 
Camp Shelby, Miss. 


POSTERS 

Do NPN’s Petroleum En- 
gineering Bulletins actually 
increase’ service station 
sales? NPN knows they do 
and points to the report of 
one oil marketing company 
which says that some of its 
dealers report as much as 
20% increase in lubrication 
service because of the data 
made available through 
these posters to dealer em- 
ployes. With a month and 
a half of severe winter 
weather ahead, why not or- 
der a supply of these sales- 
boosting posters today? 
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REFINERY TANK CAR PRICES 
















































z; Dealer Tank 
. _& f Car (Monthly prices in graphs are averages of daily high and low prices shown in Platt’s Oilgram 
i Cents per Gallon Weekly prices are averages of high and low prices shown in Monday Oilgram, and in National 
a March 10 8.64 5.15 Petroleum News.) 
Month ago 8.59 5.12 
Year ago 9.61 5.86 
Dealer index is an average of “undivided” 
dealer prices, ex-tax, in 50 cities. eam AM sj) A 
Tank car index is a weighted average of 9 120 a Eee. 
wholesale markets for regular-grade gasoline. - <+—+ 
Ww ~ 
ene ce 90 
x 
Crude Oil Stocks : 60 
(tl. S. Bureau of Mines figures, a 
thousands of barrels) 
Change Zz 
from re) ++ GULF COAST NO. 2 
Grade or origin Feb. 22 Mar.1 Feb. 22 | a oe oo 
Pennsylvania Grade 4,264 4,309 } 45 $ ~ 7 
Other Appalachian 1,259 1,261 + 2 
* Lima-Michigan 1,221 1,162 59 x T OKLA. NO. 2 STRAW 
[linois-Indiana 20,637 20,719 + 82 & $44 +p 4 44 
.% Arkansas 3,271 3,116 155 
Kansas 9,003 9,051 18 
* Louisiana: 12,586 12,542 44 2 
ae Northern 4,452 4,719 + 267 fe} | | | | 
4 Gulf Coast 8,134 7,823 31i = VWiieineel be 
. Mississippi 1,071 1,003 68 < BRIGHT STOCK 
New Mexico 7,403 7,463 4 60 Oo j—+_13 
Oklahoma 64,084 64,064 29 iva eis in oon ier as wat 
me oe oo : PENNA. + 
Texas: 82,853 83,684 + 83i Ww 
East Texas 19263 19.713 + 450 SMT STOCK 
West Texas ; 16,234 15,894 340 
Gulf Coast 21,866 22,306 } 440 
Other Texas 25,490 25,771 + 28) & ~ a OKLA. __, 
Rocky Mountain 15,090 15,167 + 77 + 74, REGULAR 
California 36,448 37,099 + 651 < 
Foreign 2,593 2,536 57 ie) 
a 
Total U. S. refinable 261,783 263,176 + 1,393 WwW 
Heavy in California 12,181 12,199 18 a 
: la a © eae 
Automobiles—U. S. Factory Sales & 194 FEB a ).\. a. 1; 
Canadian Production 
(Number of Vehicles, including Chassis. Com- ° 0 ‘ 
an to C. 4. Ganeee teem Gasoline Consumption By States, December & 1940 Totals 
ice D ; (American Petroleum Institute Figures, thousands of gallons) 
san, ec. san 
: ——Month of———— 12 Months Ending With 
1941 1940 1940 , Y 
UNITED STATES Dec., 1940 Dec., 1939 Dec., 1940 Dec., 1939 
> Passenger Cars— Gallons Gallons Gallons Gallons 
Domestic Market 401,799 386,729 348,755 Alabama 23,291 21,361 t+ 9.04 264,908 246,507 7.46 
Foreign Markets 9,459 9,802 14,142 Arizona 9,536 9,829 2.98 113,348 107,114 5.82 
Total 411,258 396,531 362,897 Arkansas 16,739 16,164 + 3.56 190,876 181,921 + 4.92 
Commercial Cars, Trucks, California 161,738 154,088 + 4.96 1,927,973 1,837,912 1.90 
“ Domestic Market. 77,682 73,484 55,046 Gonmectic ge yy a. oy bh , one 
. : wa : O82 par fl Jd, 20 onnecticut 31,153 28,651 + 8.73 375,652 352,525 + 6.56 
Foreign Markets 11,991 = 13,552 14,336 = Delaware 4,957 4,616 + 7.39 62,798 58,428 + 7.48 
3% eee 89,673 87,036 = 69,382 District of Columbia 16,003 12,785 + 25.17 168,904 149,978 +12.62 
, NAD. ee ae Florida 40,278 35,721 + 12.76 107,939 365,830 $11.51 
Recto Oh ae <a 11,990 11,653 12,579 Georgia 35,457 31,907 11.13 394.478 358,292 10.10 
Oommercia ars & Tdi 7.508 7.385 yf > QD 7 j +7 
_ Trucks 11,208 11,711 4,634 ill ll 117920 1 17383 ; 59 1 500,883 1.419723 ' 6.33 
Potal 23,195 23,364 17,213 Indiana 57,100 51,930 + 9.96 721,359 650,824 + 10.84 
Iowa 42,009 42,281 0.64 572,754 550,333 +. 4.07 
P | . Cc d R Kansas 33,876 35,869 5.56 501,593 176,833 + 5.19 
ennsylivania rude Runs Kentucky 25,528 23,522 + 8.53 292,096 274,901 + 6.25 
Y Louisiana 24,157 23,418 3.16 275,611 261,240 + 5.50 
(Compiled by National Petroleum Assn. from Maine 10,883 10,451 + 4.13 157,361 150,137 + 4.81 
eports of all companies that refined Pennsyl- Maryland 26,330 24,094 + 9.28 314,607 291,666 + 7.87 
vania crude. Figures in barrels.) Massachusetts 61,247 58,926 3.94 747,186 721,115 3.62 
Week Daily Feb. 8 75,735 2 Naame ger 
Wee ally ‘eb. 8 £9,130 Minnesota 38,193 39,495 3.30 582,157 550,677 5.72 
— Average Feb. 15 £3712 Mississippi 18,527 18,645 0.63 218,870 209,493 4.48 
ae aa — = ae Missouri 55,921 55,210 1.29 691,969 654,770 5.68 
> W eee oa ar. papa iteges Montana 8,512 8,112 1.93 137,591 126,521 8.75 
— J 71,543 1940 Low 58,916 Nebraska 17,789 18,493 3.81 236,696 235,489 051 
— 18 75,854 1940 High $9,584 Nevada 3,203 3,143 + 1.91 13,799 13,880 18 
’ ret <0 74,429 é New Hampshire 6,751 6,638 + 1.70 95,175 92,578 2.81 
ren l 74,363 *Revised. New Jersey 79,304 71,682 10.63 921,959 872.656 5.99 
New Mexico 8,739 8,348 + 4.68 110,102 101,946 8.00 
New York 152,689 149,602 2.06 1,970,553 1,900,716 + 3.67 
NS North Carolina 42,491 37,797 12.42 159,409 129,606 1.84 
vA \ North Dakota 7,792 7,916 1.57 152,784 131,739 15.97 
SN Ohio 118,855 113,337 + 4.87 1,470,921 1,371,266 7.27 
N Oklahoma 34,896 33,966 + 2.74 143,493 126,667 3.94 
Oregon 19,403 18,262 + 6.25 262,505 244,677 7.22 
N Pennsylvania 131,255 122,980 L 6.73 1,581,974 1,482,428 + 6.72 
a WN Rhode Island 11,056 11,852 6.72 133,963 129,878 + B15 
~ ‘N South Carolina 21,196 18,510 14.51 234,233 212,325 + 10.32 
2 NS South Dakota 9,026 10,029 10.00 143,712 133,292 + 7.82 
ont \N Tennessee 29,471 26,731 + 10.25 327,239 288,737 + 13.33 
= Texas 119,083 113,821 + 4.62 1,419,858 1,340,893 5.89 
= N Utah 7,923 8,153 2.82 107,193 99,746 7.47 
“ NN Vermont 4,917 4,879 + 0.78 70,807 68,018 + 4.10 
| Virginia 36,387 31,699 14.79 417,603 382,097 + 9.29 
= N Washington 29,231 27,178 + 7.55 378,903 349,454 + 8.43 
= RN West Virginia 17,553 15,774 + 11.28 221,003 204,917 + TRH 
3 N Wisconsin 41,879 41,337 1.31 590,070 566.724 1.12 
= f | 'yoming 4,604 1,938 6.76 70,501 68,011 + 3.66 
2 N Total 1,840,358 1,755,742 + 4.82 22,855,121 21,512,419 + 6.24 
N Daily Average 59,366 56,637 + 4.82 62,446 58,938 5.95 
N “et Change from previous 
. GASOLINE CONSUMPTION meat: 
N Sy wwenien ° rotal change + 84,616 + 1,342,702 
Percentage change in 
S SS i es es a Oe | Daily Average + 4.82% 5.95% 
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Consumption for December 1940 not available at time of publication; Michigan consump- 
tion during November 1940 was 108,331,000 gallons 








Who’s Your Favorite Movie Star? 





Take a close look. You'll prob- 
ably spy the name of your favorite 


ines 


the hnest collection of star autographs in existence. 


Screen Guild program — is about 


These signatures have been gathered week by week 
for three winter seasons, as the artists finished their 
appearances on the Gulf Screen Guild Theater. The 
signers—the greatest box-office names in America— 
have contributed their services, donating the usual 
talent fees to their favorite charity 


—the Motien Picture Relief Fund a 2 
home for the indigent of stage and > ‘> 
screen. © 
‘fet, 
Every Sunday night, in the half kas Eu. 


star. For here—on the drum of 
Spike Jones, traps artist of the Gulf 


hour before the names are written, much of America 
listens to their favorites. Millions applaud this fine 
program and the charitable cause behind it. Hun- 
dreds of thousands turn loyally in 
at Gulf stations in 30 states... buy 
regularly from Good Gulf dealers. 


For three years,the Gulf Screen | 
Guild Theater has helped im- 
mensely to make a Gulf franchise more and more a 
symbol of profit for dealers and distributors. 





GULF OIL CORPORATION 


PITTSBURGH, PA. 
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MILLIONS OF BARRELS 
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A.P.I. Report of Refinery Operations 
(Figures in Thousands of Barrels of 42 Gallons Each) 


Daily Average Per Cent Gasoline Produc- Total Stocks Stocks Aviation Gasoline 
Crude Runs of Reporting tion at Refineries Finished & Total Stocks Gas Total Stocks Inctuded in Finished & 
to Stills Capacity Operated incl. Natural Blended Unfinished Gasoline Oil & Distillates Residual Fuel Ol Unfinished Gasoline Tota! 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended eek Ended 


Districts Mar.8 Mar.1 Mar.8 Mar.! Mar.8 Mar.1 Mar.8 Mar. 1 Mar. 8 Mar. 1 Mar.8 Mar.1 Mar. 8 Mar. 1 
East Coast 553 558 6. 86.8 1,489 1,412 19,426 20,385 10,809 11,905 8,536 


Appalachian 119 121 83.8 5.2 441 436 3,269 i 387 41! 86 Fast Coast 
Ind Ill., Ky 596 600 89. 89.6 2,137 2,109 8, , : 2,85 3,125 758 T60 





Okla., Kans., Mo 28 29% 86. 90. *892 946 8 H Bde eae 92 1,946 Interior 
Inland Texas 2 ¢ oa 71. 631 322 98 2,296 34s : 1,47: 1,460 826 797 
Texas Gulf 842 865 88.° 90.7 2,642 2,74 5,43< 4,54: 5,073 1.957 5,936 6,939 
Gul 2 38 a 86... 313 392 3,305 3,35 9% 915 2,128 97 Gulf Coast 
si ! 4: 7 86.5 124 35 : : 29% 290) 55 538 3,122 3,054 
195 22: 64 ,605 7 164 : . California 
1,251 o% 4+ 5,368 9,9% 10,084 70,208 83 I Rr 1,497 


10,115 10,366 90,228 $9,987 31,87 33,1; 5,830 } 3, 288 6,108 

Inreported : 34: 1,380 1,415 5, OF 55: 5 F 1,68 ; 240 

l , 11,495 11,781 96,917 32,4: 33,725 97,5 t a. 6,348 
3-8-40 3. i1.ive 100.! 29 


of reporting capacity in this district did not report gasoline production tEstimated, U. S. Bureau of Mines basis. tRevised 


U. S. Crude Oil Production 


American Petroleum Institute figures) 


WEEK ENDED 
Mar. 8 Mar. 1 
Barrels Barrels | geod CRUDE | 
(Daily Average) 3848+ - “Se PRODUCTION 
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rotal U. S 3,633,450 3, 
rude Imports 151,140 116.000 
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Re-elected President of lowa Independents ... 


Re-elected president of Iowa Independent Oil 

Jobbers Assn., at the Feb. 26-28 Des Moines con- 
vention, Leland L. Harms, Allison, Iowa, enters his 
second year as Iowa jobbers’ “helmsman”’. 

Born on a farm near Allison, Sept. 8, 1904, Mr. 
Harms spent his boyhood at a country school in 
addition to helping his father with farm chores. 

This oil man’s introduction to the petroleum in- 
dustry came when he was 20 years old. He started 
working for Hawkeye Oil Co. which was later taken 
over by the Black Hawk Oil Co. and then by a 
major oil company. Employed by these companies 
until 1928, Mr. Harms leased a station and accepted 
a bulk plant agency. 

On Jan. 1, 1930, he signed a jobber contract with 
a major oil company erecting his first bulk station 
at Allison, and in 1932, built another bulk plant at 
Algona. 

Today, this Iowa marketer owns four bulk plants 
and 11 modern service stations. In addition, he sup- 
plies 34 other outlets with petroleum products. 

In 1938, Mr. Harms entered the liquefied petroleum 
gas business, erecting a modern propane bottling 
plant. Today, he serves over 100 northern Iowa 
dealers with this “bottled gas’, and is president of 
Iowa’s Liquefied Petroleum Gas Assn. 

Married and the father of two daughters, Mr. 
Harms takes an active interest in civic affairs, 
serving on a committee of the Allison Commercial 
Club. He is also a member of the American Lutheran 
Church. 

Interested in “the independent system of doing 
business”, Mr. Harms’ philosophy may be summed 
up in his own words: “I am a firm believer that a 
smile and a glad word for friends and associates will 
go far in the success of any business.” 


LELAND L. HARMS 
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Local Oil Jobbers 
Held to be Exempt 
In Wage-Hour Act 


N.P.N. News Bureau 
CLEVELAND, March 8.—Po- 
sition of Wage-Hour officials 
who state that wholesalers 
handling goods manufactured 
in another state come under 
terms of the Wage-Hour Law, 
was challenged by Hubert B. 
Fuller, general counsel of the 
Ohio Petroleum Marketers 
Assn., at the annual convention, 
March 4-6 at Columbus. 
Speakers from government’s 
Wage-Hour Divisions at other 
petroleum conventions during 
past year, have taken position 
that jobbers are under the law 
if they sell products manufac- 
tured out of state. They have 
also contended that jobbers vio- 
lating Wage-Hour provisions, 
are courting severe penalties. 


Hold No Justification 


However, Mr. Fuller said that 
in his opinion there is no justi- 
fication either in the law or in 
any reported decision of the 

(Continued 16) 
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House Member Hits 
Elliott Oil Report 


N. P. N. News Bureau 
WASHINGTON, March 8. 
Rep. Daniel A. Reed, New York, 
in a speech delivered this week 
in the House has taken issue 
with the fuel oil price state- 
ment which Miss Harriet Elliott, 
Defense Commissioner Consum- 
er representative, made public 
in January. (NPN, Jan. 15, pp. 

7 and 10). 

Rep. Reed observed statement 
made special point of exonerat- 
ing defense program from blame 
for increased cost of fuel oil, 
and then told House, “everyone 
is exonerated but the producer 
or distributor, although no di- 
rect evidence is presented in 
this statement to show that the 
increase in costS was or was not 
warranted.” 

Earlier in his speech, which 
was devoted to a discussion of 
the inflationary and_ price-in- 
‘reasing aspects of the defense 
spending, Rep. Reed had said: 

“In all material which has 
een put out by this (Consum- 
rs) Division the emphasis is 
ilways placed upon the fact the 
nerease in prices is not due to 
he defense program. Appar- 
ntly an effort is being made 
xy the Division to exonerate 
he defense program even 
hough it is necessary to blame 
MARCH 
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Rails to Carry 

More Oil in ‘41 
N.P.N. News Bureau 
WASHINGTON, March 10. 
Defense Commission Trans- 
portation Co-ordinator Ralph 
Budd forecasts a 7.2% in- 
crease in rail shipment of re- 


fined oils and gasoline for 
1941, and an increase of 
14.2% for 1942. 


This will mean an increase 
of 88,175 cars this year, and 
173,901 cars in 1942, he said, 
adding total car loadings for 
all commodities are expected 
to increase 9.4% in 1941, and 
16.9% next year. 











other agencies for in- 


creases.” 

Rep. Reed quoted following 
excerpt from Miss Elliott’s fuel 
oil price statement: 

“Recent rises in the price of 
domestic fuel oil are not the re- 
sult of the defense program and 
there is no justification for a 
further rise ... Primary cause 
of the price rise is increased de- 
mand for fuel oil, for home, of- 
fice, and apartment, providing 
an opportunity for the produc. 
ers and distributors to secure 
higher prices. Shortage of 
tankers to transport the oil 
from the Gulf to New England 
ports does not explain the price 
rise.” 


price 


Georgia Legislature 
Kills Pipeline Bill 


Special to N.P.N. 
ATLANTA, Ga., March 10. 

Georgia Assembly last week re- 
fused to stamp its approval on 
legislation that would enable 
completion of the Southeastern 
Pipe Line Co.’s Florida-to-Ten- 
nessee gasoline line through 
Georgia—thus shifting the scene 
of activity from Atlanta to the 
nation’s capital, where Cole Oil 
Investigating Committee is ex- 
pected to consider the _ con- 
troversy and its effect on na- 
tional defense. 


Action of the Georgia As- 
sembly follows months of con- 
troversy over completion of 


the southeastern pipeline, which 
has been put into operation be- 
tween Port St. Joe, Fla. and a 
point near Bainbridge, Ga. 

The southeastern fight took on 
national significance recently 
when the President wrote 
Chairman Lea of the House In- 
terstate and Foreign Commerce 

(Continued on page 23) 


TNEC Oil Monograph 
Says Utility Control 


Hangs Over Industry 


WASHINGTON, March 10. 


N.P.N. News Bureau 


Oil industry, if present prac- 


tices are permitted to continue, faces possibility of state and 
federal control brought on by consumer and national defense 
considerations, according to oil monograph just issued by Tem- 


porary National Economic 
“Monograph No. 39, Control 
Major Oil Companies.” 


(Monopoly) 
of 


Committee, entitled 


the Petroleum Industry by 


Prepared by Roy C. Cook, who will be recalled as a member 
of the Anti-Trust Division delegation at Justice Department oil 
presentations before Economic Committee two years ago, mono- 





Cole Oil Hearings 


To Open March 25; 
Study Legislation 


N. P. N. News Bureau 
WASHINGTON, March 10. 
Final hearings before the 
House Oil Investigating Com. 
mittee will open March 25, and 
last through that week and 
possibly the next, Committee 
Chairman William P. Cole has 

announced. 
Hearings will cover the ques- 


tion of whether national de- 
fense has made federal oil 
legislation necessary, and will 


cover the southeastern pipeline 


situation, Mr. Cole said. He 
added that witnesses will be 
heard from the Office of Pro- 


duction Management, Secretar- 
ies of War, Navy and Interior, 
the railroads, pipelines and the 


Interstate Compact Commis- 
sion. 
The committee, Chairman 


Cole said, “will hear testimony 
bearing upon the vital need of 
petroleum in the national de.- 
fense, its importance in com- 
merce and industry, and 
whether the critical conditions 
in Europe and Asia have 
brought an urgent need for 
federal legislation to safeguard 
our petroleum supply through 
the prevention of waste and 
by the establishment and main- 


tenance of sound economic 
conditions in the oil industry 
as outlined to the committee 


by a letter under date of Nov. 
29, 1940, from President Roose. 
velt to the committee.” 

Hearings will be closed in 
time for committee to file re- 
port with House by May 1, as 
required by resolution extend- 
ing its existence into present 
Congressional session, Mr. Cole 
said. 


graph, according to Chairman 
‘O’Mahoney, is now before his 
committee for consideration in 
connection with committee’s 
final report to Congress. It 
sets forth the following as its 
final conclusion: 

“In many respects the char- 
acteristics of the petroleum in- 
dustry resemble those of a pub- 
lic utility, and because of the 
public interest involved in the 
problems of the consumer and 
national defense it is conceiv- 
able that the continuance of the 
present practices and conditions 
may lead to regulation of the 
industry by the state and fed- 


eral governments’ on_ public 
utility principles.” 

Before arriving at this final 
conclusion, however, Mr. Cook 
reached separate conclusions 
for each of the 4 branches of 
the oil industry, production, 
transportation, refining and 


marketing. 

Texts of his conclusions on 
these 4 branches of the indus- 
try, as well as general conclu- 
sions reached by Mr. Cook, in 
the order they appear in the 
monograph, follow: 

PRODUCTION —“The majors 
are establishing an increasingly 
dominant control over crude oil 
reserves through leasing activi- 
ties and pipe line ownership. At 
the end of 1939 they had control 
of 70 per cent of the proven 
reserves. Since proration pro- 
grams are not usually in effect 
in all States where a particular 
major operates, and his hold- 
ings of oil lands are usually 
quite widespread, he has a dis- 
tinct competitive advantage 
over an independent who is per- 
mitted to produce only a small 
portion of his requirements in 
his limited area. This means 
that the independent refiner 
who owns oil lands is forced to 
operate his small plant only 





about half time. Obviously, the 
fixed charges must be met and 
this increases his unit costs; 
on the other hand the majors 
operate at a high percentage of 
capacity. The majors through 
their leasing activities of oil 
land, and by following a policy 
of restricted development, have 
obtained a very substantial con- 
trol over these oil lands—-only 
10 per cent of which are owned 
in fee by them. Since the ma- 
jors have a virtual monopoly 
of crude oil pipe lines, the only 
practical overland means of 


. transporting oil, they are able 


to post uniform, noncompeti- 
tive prices for crude oil pur- 
chased in a particular field, and 
the crude oil is definitely sold 
on a buyer’s market. 


“Since there is no apparent 
danger of exhausting our crude 
oil reserves, the real purpose 
the majors have in securing 
proration laws is to obtain a 
stabilized price structure to the 
disadvantage of independents.” 


Pipelines Control 
Crude Oil Markets 


TRANSPORTATION -— “The 
major oil companies have their 
greatest control in the _ trans- 
portation of crude oil. They 
have 85 per cent of the crude 
oil trunk lines and 87 per cent 
of the oil tankers, which offer 
by far the lowest cost trans- 
portation. Even though inter 
state pipe lines have been de- 
clared common carriers by law, 
shipping restrictions in the 
way of excessive rates over 
costs and high minimum tend- 
ers have prevented most of the 
independents from using them. 
This makes it possible for the 
majors to control the crude oi! 
market and assures them a reg- 
ular supply of crude oil from 
the wells to their concentrated 
refining centers. Furthermore, 
the unusually high earnings 
made by the pipe line compa- 
nies have been used to subsi- 
dize other divisions, especially 
marketing. The control of 
transportation today by the ma- 
jors appears in many respects 
to be just as complete and ef- 
fective as was the case of the 
Standard Oil Trust.” 


Effect of Refining 


REFINING —“‘Because of the 
increasing technical nature of 
refining in recent years it has 
tended to be concentrated in 
large plants. A definite charac- 
teristic is that the majors con- 
trol the large plants and ac- 
count for over 85 per cent of 
the production. The location of 
these plants combines the ad- 
vantages of pipe lines for regu- 
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lar crude oil supplies and eco- 
nomical access to markets 
through low cost water trans- 
portation. This eliminates the 
necessity of shifting with new 
discoveries of crude oil. The in- 
dependent refineries are very 
small and located in or near the 
oil fields. Their mortality has 
run very high, as is so well 
illustrated by the example of 
the East Texas field. The main 
reason for this has been a lack 
of crude oil and transportation 
facilities. There is sufficient evi- 
dence to indicate that the policy 
of the majors has been to pre- 
vent the independent from get- 
ting adequate crude oil supplies 


through the refinery price 
squeeze and by their control 
over pipe lines. 


Buy Surplus Gasoline 


“Furthermore, the majors 
have purchased up surplus gas- 
oline from the independents to 
prevent it from entering the 
market through independents 
and to maintain a_ stabiiized 
price structure. 

“Virtually all the patents for 
refining oil are owned by the 
majors, usually through jointly 
owned companies. Some _inde- 
pendents do obtain licenses for 
patents after paying consider- 
able royalty.” 


‘Overbuilt and the Most Competitive’ 


Says Report on Petroleum Marketing 


MARKETING “The market- 
ing division is overbuilt and the 
most competitive of all divi- 
sions of the petroleum industry. 
In general, marketing is op- 
erated at a loss by the majors, 
but it does afford a necessary 
outlet for their products which 
they must control in order to 
insure profits in other branches 
of the industry. The majors ac- 
count for 85° of the domestic 
sales of gasoline. 

“The majors that were a part 
of the Standard Oil Trust are 
the market leaders and have 
the United States divided into 
11 marketing territories. These 
prices are posted and published 
generally in the trade journals 
and there is virtually no price 
competition among the majors. 


‘Majors Eliminate Jobbers’ 


“The majors have taken steps 
to eliminate independent job- 
bers through narrowing mar- 
gins and pressure on them to 
operate as agents only. Their 
buying programs for independ- 
ent gasoline and their use of a 
price formula based on the all- 
rail rate, regardless of the type 
of transportation have been 
very effective in eliminating the 
jobbers. 

“Although most of the ma- 
jors have adopted the ‘Iowa 
Plan’ for their marketing out- 
lets they have continued to con- 
trol these stations in substan- 
tially the same way as before. 
This has been accomplished 
largely through short term can- 
cellation clauses in leases and 
price concessions. The majors 
have acted as a group in exer- 
cising these controls over serv- 
ice station operators who must 
now operate On a commission 
or gallonage basis and buy their 
petroleum products from the 
majors on a rigid tank car mar- 
ket. When independent compe- 
tition does exist the lessee must 
meet this and absorb the losses 


or risk having his lease can- 
celled. The gasoline price war 
which started in Washington, 
D. C., in 1939 and still contin- 
ues, is a notable example of the 
way the service station opera- 
tors must operate on a very 
slim margin.” 


Growth Since 1920 


GENERAL — “The American 
petroleum industry had its ori- 
gin in 1859, but its most inten- 
sive growth has accompanied 
the growth of the automotive 
industry. The total invested cap- 
ital is $15,000,000,000-—a growth 
of $9,000,000,000 since 1920. Be- 
fore the 1911 decree the indus- 
try was dominated and con- 
trolled by the Standard Oil 
Trust. Today the petroleum in- 
dustry is controlled by 20 ma- 
jor oil companies which have 
developed from some of the 
Standard Oil units as well as 
non-Standard competitors, all 
of them being fully integrated 
and acting as a group monopoly 
on identical policies. Certain 
factors tend to establish a pol- 
icy of cooperation and con- 
certed action among the major 
oil companies to control the in- 
dustry. The American Petro- 
leum Institute plays a very im- 
portant part in bringing these 
policies together. In all divi- 
sions of the industry there are 
many jointly owned companies, 
especially so in the ownership 
of pipe lines and patents. 


Lists Controls 


“The major oil companies 
have 60 per cent of the invested 
capital but control a much 
higher share of the operations 
and facilities of the industry. 
They have only about 24 per 
cent of the oil wells, but these 
are by far the most productive, 
since they account for 52 per 
cent of the crude oil production. 
The majors refine 85 per cent 
of the crude oil and the defi- 


ciency of their own oil supply 
is made up by purchasing from 
independent operators who sell 
in a buyer’s market, because of 
the major’s control over the 
available pipe lines. The majors 
own or have under lease over 
70 per cent of all the proven 
oil reserves in the United States 
and follow a policy of develop- 
ing them rather slowly, because 
of their ability to buy crude oil 
at the wells at their own uni- 
form posted price and transport 
it to their refineries on a low 
cost basis. 


‘Independents Handicapped’ 


“The majors have been able 
to build their refineries at the 
most strategic locations, and 
for the most part they are very 
large plants capable of turning 
out many products at a low 
unit cost. They have an almost 
complete monopoly of the pat 
ents. The independents’ are 
handicapped by the lack of 
them and by the large royalties 
they must pay when they do 
use them. The independent re- 
finers are forced to locate in 
or near the oil fields owing to 
a lack of transportation facili- 
ties. The majors’ purchase 
much of the independent’s gaso- 
line so that it will not reach in- 
dependent distributors. 

“The majors have their 
strongest control in pipe lines 
and tankers, and in the case of 
pipe lines the control is very 
similar to that held by the 
Standard Oil Trust. There are 
no independent companies en- 
gaged solely in the transporta- 
tion of oil by pipe line, except 
8 companies which were units 
of the Standard Oil Trust. The 
majors own 89 per cent of the 
crude oil trunk pipe lines, 97 
per cent of the gasoline pipe 
lines, and 87 per cent of the oil 
tankers. Although pipe lines 
have been declared common Car- 
riers by statute, they have not 
been so in fact, because of ship- 
ping restrictions and other con- 
trols. The operating cost of the 
controlled pipe line companies, 
compared with tariff rates 
charged, usually gives the ma- 
jor shipper-owner an advantage 
of 1 to 2 cents per gallon 
through the payment of divi- 
dends to such owners. 

“The majors have adopted the 
‘Iowa Plan’ in marketing, 
whereby the stations are leased 
to independent operators who 
must buy at a rigid tank wagon 
price and sell in a competitive 
retail market on a gallonage 
basis. Very definite controls are 
maintained over these opera- 
tors, so that the effect is the 
same as before the adoption of 
the plan, but social security 
taxes are shifted, and the ef.- 
fect of retail price -wars does 
not bring about reduction in 
tank wagon prices. The domes 
tic sales of gasoline by the ma 
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jors is more than 80 per cent of 
the United States total. 


‘Faces Disadvantages’ 


“Therefore the independent 
company operating in only one 
division the industry faces 
disadvantages of definite con- 
other If he 
is in the marketing division, he 


of 


trols in divisions, 


must pay the all rail rate of 
some basing point formula 
which is nearly always twice 


as much as the pipe line cost; 
if he is in the refining business 
he must pay huge royalties on 
patents and must suffer from 
a lack of strategic refinery lo- 
cation due to a restriction of 
transportation facilities; the in- 
dependent crude oil produced 
must sell in a buyer’s market 
to major oil companies who 
own and control the pipe lines 
in the particular field. 

“After reading this’ report, 
one may ask how does the in- 
dependent exist in view of all 
the controls exercised by the 
majors. An examination of this 
can be made for each of the di- 
visions of the industry. In the 
producing division the _ inde- 
pendent is often the _ person 
who happens to own prospec- 
tive oil lands which were ob- 
tained before probably oil pro- 
duction on it was a considera- 
tion. To that extent luck played 
an important part in these 
small fortunes of the independ- 
ents. On the other hand, “wild- 
catters” gamble on their skill 
in discovering oil. Most of them 


end up in bankruptcy, but a 
small percentage of them do 
make fortunes. The independ- 


ent refiners exist mainly by be- 
ing able to obtain supplies of 
crude oil from flush fields. In 
the East Texas field the inde- 
pendent refiners were fairly 
successful until proration laws 
were passed. During the peak 
of their prosperity there were 
74 independent refiners located 
in this field, but today all have 
closed down in the field, except 
2 or 3 refineries. It is under- 
stood that the flush fields of 
Illinois are now affording an 
opportunity for the independ- 
ent refiners to operate profit- 
ably. Illinois does not regulate 
crude oil production on the 
basis of market demand. The 
profitableness of the truly in- 
dependent jobber depends main- 
ly on his ability to do business 
with the independent refiner. 
The service station operators 
exist mainly by working longer 
1lours and paying lower wages 
han the majors now pay at the 
few company-operated stations. 
ind did pay before they adopted 
the Iowa plan. Generally speak- 
ng, it can be said that many 
ndependent producers and re- 
finers sell their crude oil and 
asoline to the majors and 
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make enough to continue in 


business. 
Resembles Public Utility 


“In many respects the char- 
acteristics of the petroleum in- 
dustry resemble those of a pub- 
lic utility, and because of the 
public interest involved in the 
problems of the consumer and 
national defense, it is conceiv- 
able that the continuance of 
present practices and_ condi- 
tions may lead to regulation 
of the industry by the State 
and Federal Governments on 
public utility principles.” 


* * * 


Secretary of TNEC 
Says Major Control 
Hurts Independents 


N. P.N. News Bureau 
WASHINGTON, March 10. 
“After reading this report, one 
may ask how does the independ- 
ent exist in view of all the con- 
trols exercised by the majors”, 
is the question propounded by 
Dr. Dewey Anderson, TNEC 


* 


Argentina Cited as Example 
Of Government Oil Control 





(Monopoly) Committee execu- 
tive secretary in a press release 
commenting on the committee’s 
oil monograph. 

Prior to raising this question 
which he left unanswered, Dr. 
Anderson completely reviewed 
points brought in the mono- 
graph and then added, that the 
“independent company operat- 
ing in only one division of the 
industry faces disadvantages of 


definite controls in other divi- 
sions.” These he outlined as 
follows: 


In marketing, he must pay all 
rail rates which are nearly al- 
ways twice pipeline costs. 

In refining, he must pay large 
royalties on patents and must 
suffer from lack of strategic lo- 
cation because of_ restricted 
transportation facilities. 

In production, he must sell in 
a buyers market to major oil 
companies owning and control- 
ling pipelines in a_ particular 
field. 


* * 


Anti-Trust Chief Arnold's Assistant 
Writes TNEC Committee's Oil Report 


N.P.N. News Bureau 
WASHINGTON, March 10. 
Author of the TNEC (Monop- 
oly Committee) report on the 
oil industry, printed in this is- 
sue of NPN, is Roy C. Cook, 
who prepared this monograph 
as a research project for post- 
graduate work in economics at 
George Washington University. 


Mr. Cook, 31 years old, is a 
Department of Justice Anti- 
Trust Division Oil Expert, ac- 
cording to a biographical sketch 
provided by the Justice Depart- 
ment. Mr. Cook joined the 
Anti-Trust Division in July 
1938, and it was in this same 
year he also started post-gradu- 
ate work in economics at the 
university, Washington, D. C., 
which won his master’s degree 
in economics in 1940. 

Entering government service 
in 1933, Mr. Cook successively 
worked on General Claims Com- 
mission of the U. S. and Panama 
for the State Department; eco- 
nomic research and analyses, 
first for NRA and then for Na- 
tional Resources Committee; in- 
vestigative and research work 
for Bureau of Labor Statistics 
on labor productivity in leather 
industry, and set up Western 
Statistical Bureau and did in- 
vestigative and research work 
for Bituminous Coal Commis- 
sion. 

Mr. Cook’s previous educa- 
tion was secured at University 


of South Carolina where he 
graduated with a bachelor’s de- 
gree in economics in 1931. 

In transmitting Mr. Cook’s 
report to Economic Committee 
Chairman J. C. O’Mahoney, As- 
sistant Attorney General Thur- 
man Arnold said “the author’s 
background and research ex- 
perience, especially in connec. 
tion with the work of this com- 
mittee, has fitted him to pre- 
pare this short but informative 
report (101 pages) on an in- 
dustry so important to our na- 
tional economy. 

“Mr. Cook,” Mr. Arnold then 
stated, “has prepared this re. 
port, based upon public and pri- 
vately published sources, inde- 
pendently of his official duties 
as a member of the economic 
staff of the Department of Jus- 
tice. The facts, opinions, and 
conclusions are solely those of 
the author and are not to be 
considered as opinions or pol- 
icies of the Department of Jus- 
tice.” 

Assistant Attorney General 
Arnold previously had _ told 
Chairman O’Mahoney that “this 
report originated and was com- 
pleted by Mr. Cook as a pri- 
vate research project in the De- 
partment of Economics of the 
George Washington University. 
It is worthy of submission to 
the committee as a definite con- 
tribution to the hearings and 
literature on the petroleum in- 
dustry.” 


N.P.N. News Bureau 
WASHINGTON, March 7. 
Argentina is cited as a “most 
and comprehensive 
field for the study of govern- 
ment regulation and_ direct 
competition in the petroleum in- 
dustry,” in monograph just is- 
sued by Temporary National 
Economic (Monopoly) Com- 
mittee entitled “Regulation of 
Economic Activities in Foreign 

Countries.” 

Tracing history of the Ar- 
gentine government's attempts 
at building up a federally-owned 
petroleum industry and at regu- 
lating the activities of private 
oil companies, the monograph 
states that this has led to a 
situation where: 

“Prices to the consumer are 
dictated by the government and 
are made uniform throughout 
the country. The quotas for im- 


interesting 


portation and for sale are de- 
termined by the government. 
Private companies have little 


independence regarding the dis- 
tribution methods to be used, 
and, in addition, control over 
their actions is immediately 
vested in their direct competi- 
tor, the Y. P. F. (State Oilfields 
Department), although final au- 
thority is in the Ministry of 
Agriculture. Government, by 
virtue of its reserve decrees, 
controls those areas most likely 
to yield new supplies. 


Looking Into the Future 


“The crux of the whole situa- 
tion is the ability of the Y. P. F. 
to discover new deposits. If the 
Y. P. F. is successful in increas- 
ing national output, the foreign 
oil companies which depend 
upon imported supplies, will in 
all probability, gradually be ex- 
cluded from the market. Stand- 
ard Of and Shell-Mex, which 
depend more upon local sup- 
plies, may be allowed to con- 
tinue operations, but expansion 
of operations within a growing 
market will largely be denied by 
the reserve decrees and the 
terms of the agreement now in 
force.” 

Monograph’s discussion of the 
Argentine oil situation, which 
makes no reference to efforts at 
federal oil control in the U. S., 
was prepared by Agnes Roman, 
economist of the Temporary 
Economic Committee, and John 
H. Cover, chief economic 
analyst, and Nelson A. Miller, 
marketing research’ division 
acting chief of the Bureau of 
Foreign and Domestic Com- 
merce. History of federal oil 
control in the Argentine is de- 
scribed by these authors as fol- 
lows: 

“Petroleum deposits were first 
discovered in Argentina in 1907 
by the Federal Bureau of Mines. 
From that time until 1916, the 





industry was entirely in the 
hands of the Federal Govern- 
ment, but in 1916, private com- 
panies started production, and 
by 1924 their share of the total 
output amounted to 25%. As the 
output of the private companies, 
which were of foreign origin, 
has gone upward steadily, the 
Argentine Government issued 
on Jan. 10, 1924, the so-called re- 
serve decree, which reserved the 
most promising territories for 
exploration for the Government. 
The action of the Federal Gov- 
ernment was followed by the 
various provinces; since 1924, 
and even as late as 1836, new 
reserve decrees, both national 
and provincial, have appeared 
at intervals clarifying earlier 
decrees and reserving additional 
areas to the Government. 


Additional Regulations 


“Further regulations of the 
petroleum industry were started 
in 1936. A committee of investi- 
gation was appointed on May 9, 
1936, to obtain information and 
to suggest decrees or laws 
which were considered neces- 
sary to regulate the importa- 
tion, transport, and distribution 
of petroleum products. As a re- 
sult of the committee’s investi- 
gation, executive decree No. 86,- 
639 was issued in July 1936. The 
decree provided that the volume 
of importations to be allowed 
was to be determined quarferly 
by the executive power, on the 
basis of proposals by the 
: ee Ae 

“Furthermore, the Y. P. F. 
was to effect these importations 
and, after deducting the quan- 
tity considered necessary for its 
own needs was to apportion the 
balance among the importing 
companies. The basis for the 
apportionment was ‘the produc- 
ing or consuming capacity as 
the case may be, of such private 
companies as are inscribed on 
the special register which will 
be opened for this purpose.’ 

“Thus the private companies 
were compelled to register if 
they wished to continue in oper- 
ation, and then were very large- 
ly under the direct control of 
the competitor, the Y. P. F., act- 
ing through the Ministry of 
Agriculture. The two large com- 
panies, Standard Oil Co. and 
Shell-Mex, refused to comply 
with the demands of the Gov- 
ernment, stating that the agree- 
ment would not permit commer- 
ciak operations. They also de- 
clared that in their opinion the 
enabling decree was unconsti- 
tutional. 


Gets Exclusive ‘Gas’ Contract 


“While prolonged negotiations 
were being carried on between 
the Y. P. F. and the two large 
companies, further complica- 
tions came from another direc- 
tion. On October 6, the muni- 
cipal council of the city of 
Buenos Aires passed on ordi- 
nance which granted to the 
Y. P. F. the right for exclusive 


sale of gasoline after July 1937. 
This action was a great blow to 
the private companies, for sales 
in the federal capital are almost 
one-third of the national total 
and, because of the uniform 
price situation, the most profit- 
able one-third. Later the ordi 
nance was rescinded, after bitter 
attacks from a number ol 
sources, but only after an 
agreement was signed by the 
companies. 

“Through this agreement, the 
Argentine market is apportioned 
among the various companies. 
Control is largely in the hands 
of the Y. P. F. Increases in con 
sumption, if there be such, are 
allotted to the Y. P. F. up to 
certain specified amounts. In- 
creases above those amounts are 
to be shared by the other com- 
panies producing locally, again 
up to certain specified amounts. 
The remainder is allotted to the 
Y. P. F., if it has supplies, and 
if not, to the other producing 
companies. 

“Other important provisions 
of the agreement provided for 
a uniform price of gasoline, and 
the establishment of a special 
tribunal to administer’ the 
agreement.” 


e 
Canada Studies 
o ‘ ~ 2 ’ 
Oil Rationing 
Special to N.P.N. 

OTTAWA, March 10.—Cana- 
da’s Oil Controller G. R. Cot- 
trelle, officials of his office, and 
members of the oil industry met 
recently to consider how gaso- 
line used for pleasure driving 
purposes might be rationed or 
restricted. Reports are that a 
feasible method of accomplish- 
ing this end could not be found. 

While the Controller or his 
office carefully avoid giving any 
official statement on the _ sub- 
ject, it is understood that it was 
found that only about 20% of 
the total imports of $56,000,000 
to $58,000,000 worth of petrole- 
um products could be eliminated 
even if all pleasure driving were 
stopped. 

The consultants also found 
themselves up against a blank 
wall when they attempted to 
devise some means of telling 
and computing how much gaso- 
line was used by individuals 
who used cars for both pleas- 
ure and business purposes. 

One thing the deliberations 
did establish was that motor 
vehicles are very essential in- 
struments in the life of a 
people. When the difficulty of 
administering any system of 
gasoline rationing is given prop- 
er weight and the undoubted 
adverse effect any such _ sys- 
tem would have on American 
tourist traffic in Canada—that 
produces so much foreign ex- 
change for war purchases—it 
seems doubtful that restrictions 
will be imposed, it was believed. 


Commandeering of Properties Possible 


Under Recommendation of TNEC Report 


N. P. N. News Bureau 
WASHINGTON, March 11. 
Federal government could com- 
mandeer existing oil fields and 
refineries and other facilities 
for production of gasoline and 
other petroleum products for 
federal use if Congress adopts 
recommendation contained in 
Temporary National Economic 
(Monopoly) Committee mono- 
graph, prepared by Morris 
Copeland, Clem _ Linnenberg 
and Dana Barbour of Budget 
Bureau, and entitled ‘Govern- 
ment Purchasing—an Econom- 
ic Commentary.’ Monograph 

was issued this week. 

Recommendation, according 
to Chairman O’Mahoney, is 
now before Economic Commit- 
tee for consideration. If ap- 
proved, it will be included in 
list of legislative recommenda- 
tions to be incorporated in 
committee’s final report to 
Congress. 

Without mentioning petrole- 
um products or any other com- 
modity specifically, monograph 
says existing federal procure- 
ment procedure should be sup- 
plemented by government pro- 
duction, the facilities for this 
being secured either through 
construction or purchase of in- 
dustry’s excess productive Ca- 
pacity, and then proposes 

“Establishment of a federal 
procurement’ corporation for 
the conduct of procurement by 
manufacture and other pro- 
curement activities, with the 
authority to issue securities for 
the financing of procurement; 
the authority to lend funds; 
the authority to purchase prop- 
erty (both real and personal, 
by eminent domain proceedings 
or otherwise); the authority to 
be lessor or lessee of property 
(both real and personal); and 
the authority to sell material 
and services other than _ per- 
sonal to other federal agencies, 
to governments and organiza- 
tions other than the _ federal 
government, and to_ individu- 
als.” 


Barging Facilities 
Are Viewed by Navy 


N. P. N. News Bureau 
CLEVELAND, March 11. 
Navy department officials have 
been studying the possibility of 
pooling barging facilities to 
overcome any problems that 
might arise in the fueling of 
naval equipment at ports on 
the West, East and Guif 
Coasts, it was learned here to- 

day. 

Plan for assuring Navy sup- 
plies is construed as a war 
measure, which would be ter- 
minated at the end of the 
emergency. 

Possibility of pooling barg- 





ing facilities has been studie: 
by officials of the 3rd Nava 
district (New York area) in col 
laboration with the executiv: 
committee of the Inland Wate: 
Petroleum Carriers Assn. Ths 
association, it is understood 
has assured the Navy that it 
will furnish all assistance i: 
any fueling problems’. whic! 
might arise. 

Oil companies contracting t 
supply Navy requirements ar: 
responsible for having facili 
ties available, but if companies 
are so situated that they ars 
unable to supply these facilities 
they will turn to the executive 
committee of the association 
which will prorate facilities 
from normal trade in order t 
supply those needed to suppl\ 
the Navy. 

Navy department officials al.- 
so conferred with representa 
tives of major and independent 
oil companies and tug boat and 
transportation companies _ on 
the West Coast. 

Reports are that a commit- 
tee has been formed in the 
Los Angeles area to _ pool 
storage, loading and unloading 
facilities to be placed at the 
disposition of the Navy when 
needed. 

Similar committees are also 
said to have been formed in 
San Francisco and Puget 
Sound areas. Facilities for sup- 
plying the Navy with its fuel 
requirements, however, are 
said to represent no problem 
at the Gulf, but that a definite 
problem had existed at San 
Francisco. 


Ohio Truck Strike 
Spreads To Canton 


N.P.N. News Bureau 
CLEVELAND, March 11. 
After 5 days, strike of tank 
truck drivers in Stark and Tus- 
carawas counties, Ohio, was 
continuing late today, with ne 
gotiations between the union 
and companies involved con 
tinuing. Drivers walked out at 

noon March 7. 

Reports were that about 90% 
of the stations in Canton, O., 
were out of gasoline, but de 
liveries of home heating fuels 
were being allowed and de 
liveries to defense industries 
were being permitted. 

Union officials stated that 
they were demanding a 10% in 
crease in wages, from a _ base 
rate of $130 to a new monthls 
rate of $143. 

Strike of tank truck drivers 
in Akron, O., which lasted from 
Feb. 28 to March 6, brought an 
increase of 6.4% in wages (t0 
drivers in this area. They had 
been asking an 8% increase in 
the monthly wage rate. 
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Far From the Truth 


When the zealots ride high wide and 
handsome in one of their “holy causes”, 
such little matters as fair play and the 
truth are not permitted to interfere with 
their reaching their ‘end’. That always 
justifies the means. 

Washington these last eight years has 
not been noted for its truth and fair play, 
especially toward business. The oil indus- 
try has been misrepresented time and 
again, just as often as the zealots thought 
it necessary in their efforts to their ends. 

So, it was not surprising when a “Con- 
sumers Division” was named as a part of 
the National Defense Advisory Commis 


sion, that it would adopt the common 


Washington practice of saying and doing 
whatever it thought necessary to arrive at 
its objective. And this has been true even 
though this division was put in charge 
of a woman educator, active in a southern 
college, Harriet Elliott. Many an educa- 
tor when bound on a “holy cause” has, 
unfortunately for the good of mankind, 
given little heed to truth and honesty 
and fair play. 

Miss Elliott’s division is supposed to 
protect the consumer against the nefar- 
ious business interests, a true Roose- 
veltian arraignment of class against class. 
Miss Elliott’s division has been hard put 
to find things to do as prices have not 
zoomed upward against the “consumer” 
even though under the nurturing of prac- 
tically the entire New Deal, labor unions 
have done their best to raise costs re- 
gardless. 

So Miss Elliott’s activities have been 
directed against tanker rates, fuel oil 
prices and now gasoline measuring de- 
vices, so far as the oil industry is con- 
cerned. In not a single statement re- 
garding oil has Miss Elliott been fair nor 
always exactly what used to be truthful. 

In a lengthy recent division bulletin 
urging the “consumers” to get weights 
and measures laws in all states and cities, 
or get those already in existence better 
enforced, in the opinion of the Division, 
Miss Elliott pursues the usual policy of 
those engaged in a “holy cause”. She 
disregards the truth and the rules of 
fair play. 

In beating the official drum to stir up 
excitement for her “cause”, Miss Elliott 
picks up a statement of the Los Angeles 
Sealer of Weights and Measures that 
when “the first inspection was made” 
there, 51% of the gasoline pumps were 
inaccurate. But Miss Elliott does not say 
that this was 25 years ago and at the be- 
ginning of such pumps, and that in the 
very report for 1939 which Miss Elliott 
paraphrases slightly, and without credit 
‘f authorship to the City Sealer, that 
that gentleman goes out of his way to 
praise the honesty and fair measuring of 
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gasoline in Los Angeles today. Such truth 
evidently would not help Miss Elliott in 
her “cause” so she ignores it. 

In the same statement, she quotes from 
a statement 13 years old made by the 
American Automobile Assn. and even 
then subject to great question as to its 
fairness and accuracy, that the consumers 
are being gypped at the rate of $20,000,000 
a year by gasoline pumps. She makes this 
quotation as if referred to current con- 
ditions and again she fails to divulge 
that it was made in 1928 and vigorously 
contested by the oil industry at the time. 

There is serious question if the found- 
ing of this Consumers Division is according 
to good American principles of either law 
or fair play. The presumed method of 
the Division is to issue condemnatory 
statements whenever it thinks “consumer” 
is being wronged. In other words, it is 


a typical totalitarian bureau seemingly 
vested with the power to try, convict and 
sentence whomever it desires without 
even notifying the “accused”, let alone 
giving him a chance to be heard in court. 

So far, the oil industry’s experience with 
this dictatorial bureau is just what any 
one would expect to get from one of 
Hitler’s bureaus if he did not salute and 
sav “Heil Hitler” at every occasion and 
a few times in between. 

A statement from the Consumers’ Di- 
vision at Washington, last week (NPN, 
March 5, p. 11), said, in effect, that Miss 
Elliott would try and have her associates 
confine themselves to the truth hereafter 
in statements about the oil industry. 

We hope she will be successful in stick- 
ing to the truth, also that there will be 
at least a semblance of fair play, and, if 
it is not asking too much under our 
Constitution, that the “accused” be given 
a chance to be heard at least before 
sentence is executed, if not even pro- 
nounced. 





Texas Legislature Would Levy 


Tax against ALL gasoline Consumers 


A Texas legislative committee is at last 
making the strongest bid possible for 
those at Washington who seek federal 
control of the oil industry, to step up 
and do their worst. 

And this Texas committtee also is plac- 
ing its hand on the oil industry’s economic 
throttle preparatory to giving it a yank, 
but for good or ill depends on your point 
of view. Probably only the Texas legis- 
lative committee members are the ones 
who view that prospective yank as for 
the good. The Texas oil men view it as 
fundamentally destructive. 

The Revenue and Taxation Committee 
of the Texas House has approved a bill 
that would levy a state tax of le per gal- 
lon on ALL gasoline REFINED WITH- 
IN the state. In other words, these Tex- 
as statesmen would try and collect for 
the government of Texas a penny on ev- 
ery gallon of Texas gasoline that was sold 
elsewhere in the country. That is, as the 
markets are at present, the State of Texas 
would undertake to collect from the car 
owners of the Gulf and Atlantic Coast 
and for considerable distances inland, and 
from many car owners up the Mississippi 
valley, as well as from any export buy- 
ers that may be left, lc a gallon on all 
TEXAS Gasoline that they bought. 

If such an important oil producing 
state as Texas gets away with this tax, 
then it is only fair to expect that other 
oil producing and oil refining states would 
also seek to levy a tax on all out of state 
users of their gasoline or other petroleum 
products. State governments, like city 
and national government, all are direly in 


need of more revenue so it is hardly to be 
expected that any would overlook this 
new principle (?) of taxation, that of mak 
ing the rest of the country pay for what- 
ever it buys from the producers or manu- 
facturers within each state. 

This singling out of a special commod- 
ity, like gasoline, to carry such a tax 
load, is far different from ratably assess 
ing the cost of state government to all 
businesses within each state. This pro 
posed special commodity taxing is noth- 
ing but a direct levy on the pocket books 
of those consumers outside the home 
state. 

If our present New Deal Supreme Court 
follows its own thinking, the chances 
would seem excellent for it declaring that 
this is a tax on commerce within the 
states, for the New Deal contends that 
whatever is started in the long flow of 
commerce is actually in interstate com- 
merce, regardless of the character of the 
business transactions through which the 
commodity may pass. 

But whatever the U. S. Supreme Court 
may say about this proposed tax, it would 
seem certain that those seeking Federal 
Control of the oil industry would prompt- 
ly say that to prevent one state levying 
toll on all other states on a natural re- 
source that should be best handled for all, 
the Federal government must step in and 
“protect” its citizens. The resentment 
which could be expected naturally to 
come from this effort of the one state try- 
ing to hold up the citizens of other states 
to cash in on a resource which the first 
State just by accident happened to pos- 
sess, would be so great, that undoubtedly 
any plan for national control of the oil 
industry would get most earnest if not 








even favorable consideration. This would 
be an exercise of “states rights’ that 
would probably outrage the sense of fair- 
ness of citizens of other and particularly 
non-oil refining and producing states. 


The Texas legislature has at this ses- 
sion already adopted a resolution con- 
demning federal control of the oil indus- 
try so it may be fair to assume that this 
tax proposal will not pass. 


But to continue the study of its ramifi- 
eations further- 

The Texas legislature by this proposed 
tax would increase the cost of gasoline 
to buyers by 1c a gal. or raise the present 
range of Texas refinery prices, in cargoes, 
for regular grade, from a range of 4.50- 
5.25 to 5.50-6.25c per gallon. 


Will the Atlantic coast buyers, for in- 
stance, pay such prices? 

Can they pay such prices and be able 
to re-sell Texas gasoline at a profit? 


Ever since the war was well started, 
Texas refined gasoline has been much of 
a drug on the market simply because 
other refiners in other states were willing 
and able to sell gasoline at such low 
prices as to get the business that Texas 
would like to have but has not been able 
to get, even though her prices went down 
to unprofitable levels. 

How will an additional cent for this tax, 
make Texas refined gasoline any more in- 
viting and usable to these buyers who will 
not and cannot pay even present low 
prices? 

If state legislatures should take up this 
special commodity taxing idea with the 
thought of hi-jacking some of their tax 


money out of citizens of other states, 
then industry indeed will be in for a most 
impossible time. Under such procedure, 
what markets industry can sell in will not 
depend on the products and low costs 
which industry can achieve but on how 
much money each state legislature wants 
to hi-jack from the rest of the country. 


As industry’s contracts are being made 
every day, then industry—say the Texas 
refining industry—will never know wheth- 
er a contract can be carried out because 
it will not know whether a state legisla- 
ture will jack up the price with a special 
tax. The buyers certainly will not sign 
contracts agreeing to pay such taxes, 
whatever they might be and whenever 
they might come, because no buyer could 
afford to do business with such a blank 
check out against his business; and cer- 
tainly no seller could agree to absorb any 
such taxes whenever and however they 
might come. 


So if this tax proposal of the Texas leg- 
islative Committee were to be taken at 
all seriously—and probably it should be 
by the oil industry, every Texas refiner 
with contracts out will be wondering just 
how soon he will have to shut down, and 
every prospective buyer will either quit 
buying from Texas or insist that Texas 
refiners take all the risk and cost of this 
proposed tax. 


It would seem that Texas-—and all other 
oil producing states—-have enough of a 
problem at the moment of working out 
their conservation laws and protecting 
their states’ rights to have and enforce 


those laws, without trying to upset the 
economic structure of the oil industry 
and setting all consumer states against 
them, to say nothing of affording a golden 
opportunity for the New Deal to make 
another grab for 100% oil control. 


Texas has done a fine job so far with 
its state conservation laws. They are not 
perfect. There is disagreement within 
the state and within the oil industry over 
them, but we believe most oil men will 
say that Texas deserves great credit for 
the progress she has made in this most 
complicated and important problem of 
conserving a national natural resource. 


Oil men want her to continue this prog- 
ress because, according to the record so 
far, oil men the country over seem to 
have more faith in the honor and integ- 
rity and good sense of Texas to operate 
its own conservation laws on its own oil 
production, than they have in the same 
virtues—if any—-of the New Dealers at 
Washington. 

But if Texas undertakes to use her 
“states’ rights” to collect tax money for 
her own government, from the consum- 
ers of the United States and to dictate 
what markets the Texas refiners shall en- 
ter or shall stay out of, then the fat will 
certainly be in the fire for every one, and 
the wildest battle in history will be on to 
see who gets what regardless of who may 
own it. 


We hope the Texas legislature will stay 
by its resolution of the other week, 
against federal oil control, and not invite 
it by passing this proposed gasoline tax 
legislation. 





Lawyer Says Jobbers Exempt 
Under Wage and Hour Statute 


(Continued from page 11) 
courts for the claim of Wage- 
Hour officials that jobbers 
handling either petroleum prod- 
ucts or automobile accessories, 
refined or produced in another 
state, and whose operations are 


’ entirely within a single state, 


are subject to either the wage 
or hour provisions of the Act. 

He also stated that claim of 
Federal Wage-Hour Division 
that wholesalers or jobbers, 
even those operating entirely 
within a single state, are sub- 
ject to the provisions of the 
law, is based upon the conten- 
tion, first that they are engaged 
in the “stream or flow of com- 
merce” if they handle merchan- 
dise produced or refined in an- 
other state and, second, because 
they have not been specifically 
exempted by Congress as have 
retailers. 

Mr. Fuller declared that inas- 
much as jobbers are not en- 
gaged in the production or man- 
ufacture of goods for com- 
merce, they are subject to the 
law only if engaged in com- 
merce which is defined by the 
law to mean “Trade, Com- 
merce, Transportation, Trans- 
mission or Communication 
among the several states or 


16 


from any state to any place out- 
side thereof.” 


Wage-Hour Provisions 


The speaker stated that 
where jobbers make _ sales 
across state lines the employes 
so engaged, with the exception 
of those driving motor vehicles, 
are undoubtedly subject to both 
the wage and hour provision of 
of the law. 

U. S. Supreme Court has re 
peatedly held, Mr. Fuller said, 
that interstate commerce ends 
when the merchandise has been 
delivered to the consignee and 
has by him been emptied in his 
bulk storage tanks or com- 
mingled with other merchan- 
dise stored in his warehouse. 

Moreover, the jobbers’ bulk 
plant is that place which the 
law refers to and which marks 
the end of commerce that Con 
gress has made subject to the 
provisions of the Act, he said. 


‘Purely Political Gesture’ 


Mr. Fuller disclaimed any in 
tention in his talk to dwell up- 
on legalistic distinctions when 
he challenged’ positions of 
Wage-Hour officials. He stated 
that the specific exemption of 
retailers was a purely political 


gesture and also was intended 


partly to take care of a peculiar 
competitive situation in the sub- 


urbs of the District of Colum- 
bia. 


Continuing, Mr. Fuller said: 


“If Congress had intended 
to provide that jobbers and 
wholesalers, whose operations 
are conducted within the bor- 
ders of a single state, should 
be subject to the Act if they 
handle merchandise brought 
in from another state, Con- 
gress could easily have said 
so in language that could 
readily have been understood. 
The Supreme Court has re- 
peatedly held that punitive 
measures such as the Wage- 
Hour Act are to be strictly 
and literally construed and 
are not to be broadened be- 
yond their clear provisions. 
I am not discussing whether 
Congress has this power over 
wholesale operations conduct- 
ed entirely within the limits 
of a single state—I am mere- 
ly saying that Congress did 
not attempt in the Wage- 
Hour Law to exercise any 
such authority. And I cannot 
believe that Congress intend 
ed to dislocate the accepted 
and existing structure of busi- 
ness and to discourage the 
full and free movement of 
trade and commerce between 
the states by legislation 
which would penalize those 


who market products manu- 
factured in some other state.” 


Mr. Fuller further criticized 
the contention of the officials of 
the Wage-Hour Division that 
employes of jobbers engaged in 
driving trucks or tank wagons 
operating entirely within a 
state and carrying gasoline re- 
fined in another state are sub- 
ject to both the wage and hour 
provisions of the Act as incon- 
sistent and an unwarranted as- 
sumption of administrative au- 
thority. If they are engaged in 
interstate commerce, then they 
are specifically exempted from 
the hour provisions because 
they come within the jurisdic- 
tion of the Interstate Com- 
merce Commission under the 
Motor Carrier Act and if they 
are not engaged in interstate 
commerce then clearly they are 
not subject to the Wage-Hour 
Law. 

He criticized the attempts of 
the officials of the Wage-Hour 
Division, including regional di- 
rectors and inspectors, to se- 
cure compliance with the law 
by those to whom its provisions 
were never intended by Con- 
gress to apply. 


Among other things he said: 


“Unfortunately the Wage- 
Hour Division through its of- 
ficials and representatives, by a 
process of financial duress and 
of implied threats, utterly hos- 
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Efficiency 97.05 per cent 


When shipments keep so close to plant production that 
storage is but a little above suction on the pumps, down- 
time becomes a major issue in operation — REFINER AND 
NATURAL GaSOLINE MANUFACTURER, February, 1941 issue 


That story is about a Dubbscracking refinery 
in California and about the notable perform- 
ance of its superintendent 


Here is what he did 


From April 16, 1940, to February 6, 1941, he 
kept that Dubbs unit on stream 97.05 per cent 
of the time and he is holding the pace 


Down time is mighty short 


By carefully training his crews and planning 
every move, he has the unit cleaned out and 
back on stream in 19 hours from the time the 
fires are cut The rest of the time it is making 
Dubbscracked gasoline 


It’s a good thing he’s speedy because the cus- 
tomers go for this gasoline so strong that the 
plant is pushed to the limit all the time It’s 
generally so in Dubbs refineries everywhere 





Congratulations to that superintendent—and 
to the company he works for 


Universal Oil Products Co Ze 
Chicago, Illinois 6 rs 


Dubbs Cracking Process 


Owner and Licensor 
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tile to a democratic govern- 
ment, have constantly endeav- 
ored to secure compliance with 
the law on the part of employ- 
ers whose operations in my 
opinion are not covered by it. 
Like most administrative bod- 
ies, state, local or national, they 
have sought to increase their 
powers beyond those granted 
by law, by means of opinions 
and interpretations which have 
no foundation in any known 
court decision. This conduct is 
highly reprehensible and should 
be rebuked.” 
Urges Jobbers To Fight 

Specifically, he criticized the 
statement of a regional director 
of the Wage-Hour Division be- 
fore the Kentucky marketers 
association that “It is cheaper 
to comply and make restitution 
than it is to risk employes’ 
double damage suits. 

“This is an amazing state- 
ment to be made by a public of- 
ficial in a democratic country,” 
said Mr. Fuller. “It sounds like 
some of the threats emanating 
from those European dictators 
against the danger of whose 
system this nation is arming to 
defend itself. Citizens have 
rights which even administra- 
tive evangelists should be 
obliged to respect 

“The Government should rec- 
ognize those rights and co-oper- 
ate in securing to all men in 
the oil industry or in any other 
industry an opportunity to have 
those rights judicially deter- 
mined. And as citizens and as 
oil men, we should have the 
heart to assert those rights and 
the determination to battle for 
them. We do not deserve any 
rights if we do not have the 
courage to fight for them. I 
hope the jobbers in the oil in- 
dustry have that courage.” 

Mr. Fuller recommended that 
Congress in its present Session 
amend the law in 3 important 
particulars: 

First, to provide a_ definite 
limitation within which actions 
for payment of back wages and 
overtime or otherwise may be 
brought; second, to definitely 
clarify the operations to which 


the law applies and to thus dis- 


tinguish between operations in 
interstate commerce subject to 
the Act and those in intrastate 
commerce not subject thereto; 
and, third, that the mandatory 
provisions of the law which per- 
mit an employe to recover a 
double judgment and attorneys 
fees be amended so that in such 
an action where the employer 
shall be shown to have acted in 
good faith and upon advice of 
counsel, neither the double pen- 
alty nor attorneys fees shall be 
recoverable. 


Wage-Hour Resolution 
Adopted by Marketers 


N. P.N. News Bureau 
CLEVELAND, March 8.—In 
line with Hubert B. Fuller’s 
views on the Wage-Hour Law, 
see above, board of directors of 
Ohio Petroleum Marketers 
Assn., unanimously adopted fol- 
lowing resolution: 

“Be it resolved... 

“1. To provide a definite pe- 
riod of limitation not exceed- 
ing one year within which 
payment of wages for over- 
time employment may be re- 
covered under said Act in or- 
der that the amount of such 


recovery may not become con- 
fiscatory and impair the finan- 
cial existence of the employer. 
“2. To clarify the business 
operations to which the pro- 
visions of said Law apply so 
as to draw a distinct line be- 
tween operations in interstate 
commerce subject to the Act 
and those in intrastate com- 
merce not subject thereto. 
“3. To provide that no pen- 
alty judgment or attorneys 
fees may be recovered by an 
employe for back wages or 
for overtime employment 
where it is shown to the satis- 
faction of the Court that the 
employer has acted in good 
faith and upon the advice of 
competent counsel in the con- 
duct of his operations.” 


* * * 


Ohio Marketers Convention Draws 483 
Highest Attendance During 18 Years 


N.P. N. News Bureau 
CLEVELAND, March 8, 
Registration totaled 483 when 
the 18th annual convention of 
Ohio’ Petroleum Marketers 
Assn. was held March 4-6 at 
Columbus. This is the largest 
convention registration in the 
association’s 18 years, said Rob- 
ert A. Warfel, executive secre- 

tary-treasurer. 

Carl Barker, manager of the 
Tax Department of the Shell 
Oil Company, Inc., at New York, 
outlined the tax battle before 
the oil industry in some 42 state 
legislatures that are in session 
at the present time. He said 
this battle could only be won 
and the industry’s and the con- 
sumer’s interests protected by 
each oil man realizing a _ per- 
sonal responsibility for the fair 
presentation of all of the facts 
in regard to these taxes and 
proposed taxes. In the telling 
the industry’s story against in- 
creased and new taxes, Mr. Bar- 
ker said it was an opportunity 
to tell the industry’s. story 
about itself, of its service to the 
country, particularly in these 
war times. 

Expert Management Needed 

Warren C. Platt, publisher of 
NATIONAL PETROLEUM 
NEWS, talked on the future of 
oil marketers and marketing. 
He said that while an oil job- 
ber’s business may change from 
time to time, as it has changed 
in the past 25 years, while he 
may take more goods by truck, 
by barge, or by rail or by pipe- 
line, while he may operate his 
own Stations or handle only deal- 
ers, nevertheless there was at 
least one fundamental all-time 
reason for the need of oil job 
bers. That reason, he said, lay 
in the necessity for expert man- 
agement at the point of sale to 
the ultimate consumer. 

Mr. Platt said that while there 


would be large gasoline outlets 
as there are at the present time, 
outlets handling auto accesso- 
ries and other articles, never- 
theless the vast majority of gas 
oline outlets would always be 
relatively small, even very 
small. On these outlets how- 
ever, was the job of servicing 
not only the public, but of get- 
ting a fair price for the indus 
try’s products. 

To do these jobs, Mr. Platt 
said it was necessary for there 
to be the closest possible rela- 
tionship between management 
and these outlets and that man- 
agement had to be free to exer- 
cise a wide range of judgment, 
a range so wide that it could 
not be covered completely in 
any sales manual or _ instruc- 
tions from some headquarters. 

Here, Mr. Platt said, was a 
place for the independent job- 
ber to function to the greatest 
extent of his capabilities, a 
place where his independent 
managing operation would al- 
Ways be needed. 


‘Industry Should Adopt’ 


President Weber, in introduc- 
ing R. A. Ludlow, director of 
the Lubrication Committee of 
the American Petroleum Insti- 
tute, said that this was a move- 
nent that the industry should 
adopt as a unit. Last year O.P. 
M.A. got behind it for the pur- 
pose of getting every .... mar- 
keting outlet in the state to 
make use of the 1000 mile 
change-over plan of the commit- 
tee. 

President Weber said the 
movement would grow and 
make headway only as more 
and more oil marketers made 
use of it. With a restriction fac- 
ing the country on the manu- 
facture of new cars, President 
Weber said there was a still 
greater responsibility on the oil 
men to see that the old cars 
were properly serviced and that 


they could not be serviced at 
only occasional and infrequent 


intervals. Therefore, he said, 
the 1000 Mile Change-Ovei 
Campaign was very much a nec 
essary war defense effort. 

Mr. Ludlow presented the 
story of the A.P.I.’s Lubrication 
Committee’s campaign with 
moving pictures and lantern 
slides showing the character and 
the scope of it. He said the 
1941 version was receiving mort 
enthusiastic support from the 
industry than at the time of its 
introduction a year ago. 


Train Men Now 


Two professors from the Bus- 
iness Department of Ohio State 
University, conducted a market- 
ing forum at the close of Thurs 
day’s session. Dr. H. H. May- 
nard, professor of marketing, 
and Dr. T. N. Beckman, also a 
professor of marketing and rep- 
resentative of the wholesale in- 
terests in the national defense 
work at Washington, discussed, 
“What National Defense Spells 
for Petroleum Marketers.” They 
interpreted points that are be 
ing made as regards general 
business in terms for the oil 
marketer. 


Both men emphasized the ne- 
cessity for marketers being 
alert to the loss of their good 
employes who are among the 
better mechanically trained men 
of any industry. Those employes 
are being taken over by war in 
dustry activities as well as by 
the Army and Navy draft. The 
professors said that oil men 
should begin now to train men 
to replace these skilled em- 
ployes; that no matter how 
hard they work at training, they 
probably will have difficulty in 
replacement of the same effici- 
ency. 

Wages also will be increased 
for oil men undoubtedly by the 
demand for labor in the war de 
fense movement. Prices should 
be held down as much as pos 
sible, but the professors said 
that everybody should see that 
he gets a profit, but he has to 
do it within a competitive mar- 
gin. 


Serves for Decade 
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Weber Again Heads 
Ohio Oil Marketers 


Eric V. Weber, Cincinnati, 
head of Eureka Oil Co., started 
his tenth term March 6 as presi- 
dent of Ohio Petroleum Market- 
ers Assn. 

Except for one year, “when 
his health was not up to par,” 
Mr. Weber has served as pilot 
of the Ohio association for con- 
secutive terms. His re-election 
from the board of direc- 
tors immediately after the con- 
vention had been adjourned. 

Sam Bohlen, Orrville, man- 
ager of the Snyder Oil Co., was 
re-elected vice-president, and 
Robert A. Warfel, Columbus, 
was re-elected executive secre- 
tary-treasurer. 

At the annual meeting of the 
association, held in connection 
with the convention, John J. 
Klay, manager of the Parks- 
Klay Co. of Lima and Winfield 
S. Munson, head of the Bristol- 
ville Oil & Gas Co. of Bristol- 
ville, were re-elected to the 
Board of Directors, R. E. LeRoy, 
Franklin and J. W. Har- 
sha, J. W. Harsha Oil Co. of 
West Union were elected as new 
members of the Board. O.P.M.A. 
directorate consists of 12 mem- 
bers, each being elected for 
terms of three years The Di- 
rectors meet monthly, 

Membership 


came 


also voted a 
change in the constitution of 
the association, reducing the 
number of vice-presidents from 
3 to 1. 


Rhode Island Group 
Hears Defense Need 


N.P. N. News Bureau 
NEW YORK, March 10. 
Complete co-operation with the 
rovernment “in all matters of 
national concern” was urged by 
avid V. Stroop, secretary of 
National Committee on the Safe- 
ruarding of Oil Storage, of the 
\merican Petroleum Institute, 
t the biennial meeting of the 
icensed Petroleum Distributors 
f Rhode Island, March 4. 
Mr. Bernard F. Shea, chair- 
ian of the Rhode Island Pe- 
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troleum Industries Committee, 
presided at the meeting while 


Franklin S. Eggleston, secre- 
tary of Rhode Island Truck 
Owners Assn., spoke on motor 
truck legislation. 

Before a group of 55 _ petro- 
leum executives at the Narra- 


gansett Hotel, Mr. Stroop out- 
lined the background and im- 
portance of the American Pe- 
troleum Institute as an effective 
representative agency for the 
oil industry and praised the In- 
stitute for its record of continu- 
ous co-operation with the gov- 
ernment, 


Co-operation of A. P. I. 


“Since its incorporation,” said 
Mr. Stroop, “the Institute has 
co-operated in the formulation 
and amendment of Interstate 
Commerce Commission regula- 
tions governing the shipping and 
transportation of inflammable 
liquids by common carrier rail- 
roads in interstate and foreign 
commerce.” He went on to 
mention the role played by the 
Institute in such fields as the 
construction, maintenance and 
operation of tank trucks and 
tank vessels; the development 
of laws and regulations relat- 
ing to taxation in its varied 
forms and the subject of na- 
tional defense. 

“Oil men are faced 
double responsibility,” Mr. 
Stroop declared. “First, they 
must produce and maintain 
great stocks of fuel and oil to 
supply the ever growing de- 
mand of the civilian public as 
well as every conceivable need of 


with a 


our rapidly expanding Army 
and Navy. 
“Second, they must provide 


reasonable measures of protec- 
tion to these stocks against... 


saboteurs and enemy agents, 
especially when such fires 
would constitute serious  haz- 


ards to other properties or oth- 
er national defense facilities.” 

Here Mr. Stroop mentioned 
the complete preparation of the 
industry to meet the burden, no 
matter how heavy, of supply- 


ing increased demands of all 
grades of fuel and oil. In the 
matter of protection against 


sabotage or hostile bombing at- 
tacks, he outlined the steps that 
the Committee on the Safe- 
guarding of Oil Storage was un- 
dertaking to provide reasonable 
and adequate defense. 


California Stripper Well Group Opposes 
Import Tariff Cuts and Federal Control 


IN. P.N. News Bureau 

LOS ANGELES, March 8. 
Opposition to further Vene- 
zuelan oil imports without pay- 
ment of the full excise tax, was 
expressed this past week at the 
annual meeting of California 
Stripper Well Assn. 

Regarding federal oil control, 
a resolution was passed oppos- 
ing passage of any federal act 
to control the affairs of the na- 
tion’s oil industry or to discard 
the present voluntary system of 
prorating California oil produc- 
tion. 

Asserting that California pro- 
ducers are now operating their 
properties with a minimum of 
waste, the association further 
stated that the industry can im- 
mediately produce its full share 
of the anticipated  require- 
ments for national defense. A 
change from the present prora- 
tion system in the state would, 
in the opinion of the associa- 
tion, result only in confusion, 
economic waste and impairment 
of the national defense pro- 
gram. 

A recommendation was made 
that Congress should adopt leg- 
islation to reduce the total im- 
ports of foreign oil for domestic 
consumption to an amount not 
to exceed 4.5% of the total do- 
mestic demand, including ex- 
ports. ‘ 


Mitchell Elected President 


A. D. Mitchell, Signal Hill oil 
operator and supply man, was 


elected president. Robert C. 
Davis, Davis Investment Co., 
and Neal Elder, Morton and 


Elder, were re-elected vice-pres- 
idents, while Chester F. Dolley, 
head of Atlantic Oil Co., was 
named to fill the vice-presidency 
vacated by A. D. Mitchell. 
Thomas H. Work, Nordon 
Corp., was elected secretary- 
treasurer of the stripper well 
group and Richard Fenton, ex- 
ecutive vice-president of the as- 
sociation since its inception, 
was re-elected to office. 
Directors of the association 
for 1941 are: P. N. Baker, 
Shasta Petroleum Corp.; George 
F. Brayton; Edwin P. Crail, 
Crail Brothers; William H. 
Cree; Davis 


Robert C. Davis, 


Investment Co.; Chester F. Dol- 
ley, Atlantic Oil Co.; Neal Elder, 
Morton and Elder; D. W. Elliott, 
Trinity Oil Co.; F. E. Fairfield, 
Oil Tool Corp.; Richard Fenton; 
L. W. Frankley, Iroquois Oil 
Co.; Wilbur Harrison, Apex Pe- 
troleum Corp.; Jack Herley, In- 
diana Drilling Co.; A. S. John- 
ston, A. S. Johnston Drilling 
Corp.; James Michelin, Vulcan 
Oil Co.; A. D. Mitchell, Coast 
Supply Co.; W. H. Morgan, R. 
R. Bush Oil Co.; V. L. Norman, 
Woolner Oil Corp.; V. R. G. 
Wilbur; C. G. Willis, Basin Oil 
Co.; and T. H. Work, Nordon 
Corp. 


Oil's Preparedness 
Outlined by IP. AA. 


N.P.N. News Bureau 
TULSA, March 10.—“The ex 
tent to which the industry has 
changed from a relatively un- 
tested and unstable 
huge, resourceful and depend- 
able segment of our industrial 
and national life” was discussed 
by the Balance-Supply Commit- 
tee of the Independent Petro- 
leum Assn. of America in its 
report on “The Petroleum In 
dustry and National Defense.” 
While the report cites im- 
proved methods of oil dis- 
covery and recovery, improved 
refinery technique, increased 
transportation facilities which 
assure an adequacy of petro- 
lum supplies, it relies on a sta- 
tistical comparison of condi- 
tions in 1941 with those during 
the last World war to confirm 
the above conclusions quoted 
from the report. This statistical 
comparison is as follows: 


one to a 


Compared by Years 


Producing wells—1940, 386,- 
000, 1918, 197,000; oil well com 
pletions—1940, 21,761, 1918, 17,- 
845; crude oil production —-1940, 
1,350,000,000 bbls., 1918, 350,000,- 
000 bbis.; pipeline mileage 
1940, 120,000, 1918, 60,000; refin- 
ing capacity—1941, 4,535,000 
bbls. daily, 1918, 1,186,000; tank 
cars—the 150,000 tank cars now 
in petroleum service are more 
than twice those in operation in 
1918; tankers—tanker tonnage 
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is about 20 times as great as in 
1918; Natural gasoline produc- 
tion—1940, 2,320,000,000_ gals., 
1918, 282,500,000. 

In conclusion the report 
states: “. .. it would seem to be 
| apparent that the petroleum in- 
dustry is now adequately pre- 
pared to face the requirements 
of the present or near future 


far better prepared than in 
1918.” 
But in order to assure this 


adequacy, the I. P. A. A. com- 
mittee warned against excessive 


production, unsound refinery 
operations, wasteful above 
ground storage and “unwise 


policies toward importation of 
foreign oil.” 





N. P.N. News Bureau 
« TULSA, March 10.—Oil in- 


dustry’s virtues and capabili- 
ties were paraded before the 
listening world March 8 as the 
nation previewed oil’s impor- 
tant place in the national de- 
fense program. 

Broadcast from Tulsa as the 
third in a series of “Defense 
for America” programs’ spon- 
sored by the National Assn. of 
Manufacturers, the _ listening 
public transported by 
radio to the executive mansion 
of Oklahoma’s’ governor. at 
Oklahoma City, to the Inter- 
national Exposition grounds 
near the oil capital, to the Mid- 


was 


Continent Petroleum Corp.’s 
big West Tulsa refinery and 
back to Tulsa for the final 


tribute to the nation’s No. 1 
national defense industry. 
Against a background of fan- 
fares, Indian chants, martial 
music, factory and_ train 
whistles and the 1000 and 1 
noises to be heard at refineries, 
pumping stations and on der- 
rick floors, the several phases 
of the industry were explained. 


Gov. Phillips Speaks 


The “industry’s weekly re- 
port to the nation on progress 
of national defense production” 
took its listeners to Oklahoma 
City, where Gov. Leon C. Phil- 


lips told of oil conservation 
and Interstate Oil Compact 
Commission, 


“IT am proud to say that this 
industry is ready to meet any 
emergency and to. continue 
supplying the needs of con- 
sumer, industry and _ national 
defense without stint or re- 
striction,” the governor said. 

“The conservation program 
of the states has been largely 
responsible for the fact that 
the oil men have found the 
fields that now hold an unpro- 
duced reserve which is the 
greatest in our history,’ he 
concluded. 

His part in the discovery of 
Oklahoma’s first producing well 
in 1901 was recounted by Dr. 
Fred S. Clinton. 

Drilling operations were de- 
scribed from the floor of a 
rotary well at Tulsa’s Exposi- 
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Oil Industry's Role In Defense Plans 
Described in Broadcast from Oklahoma 


tion grounds by Ira E. Dugan 
of Franks Manufacturing 
Corp., and William Green of 
Seismograph Corp. described 
methods of locating oil re- 
serves. 


Role of Independent 


E. H. Moore, independent 
producer and _ wildcatter for 
the past 25 years, spoke of the 
role independent operators 
have played in the discovery of 
new oil reserves, concluding 
that “as long as we continue 
to have the freedom to go 
about this in our own way, we 
in the oil industry will con- 
tinue to safeguard the oil fu- 
ture of America.” 

Prefacing a visit by radio to 
the Mid-Continent refinery, W. 
G. Skelly, president of Skelly 
Oil Co., described a refinery as 
the “heart of the oil industry,” 
to which raw products are de- 
livered for processing and fur- 
ther distribution by truck, rail 
and pipeline to consumer. 

At the refinery, Art Middle- 
ton and refinery employes de- 
scribed “cat-poly” (catalytic 
polymerization) units and other 
operations. 

“We are proud of the fact 
there are no bottlenecks in our 
industry, and that we can pro- 
vide all the oil our airplanes, 
tanks and ships need,’ were 
the conclusions of D. G. Mor- 
gan, refinery superintendent of 
Mid-Continent. 


Defense Contributions 


Research in the oil industry 
and its contributions to the na- 
tional defense were described 
by G. G. Oberfell, Bartlesville, 
Phillips Petroleum Co.’s_re- 
search head. 

Reviewing oil’s place in na- 


tional defense Mr. Hammond 
said: 
“Tonight you have seen the 


oil industry, doing its part for 
national defense, employing 
thousands of Americans, pro- 
ducing 1,350,000,000 bbls. of oil 
a year, supplying all our needs, 
both peacetime and emergency. 
America is the only country in 
the world that has all the oil 
it needs, for all. So far as 
the national defense program 
is concerned, the petroleum in- 
dustry of today merely asks 
how much is needed, where 
and when.” 


Oklahoma Producers Protest 
Proposed Flood Control Dam 


By N.P.N. Staff Writer 
CLAREMORE, Okla., March 
10.—Fearful that construction 
of a_ so-called ‘flood-control” 
dam at Oologah, Okla. 
result in abandonment of some 
62,640,000 bbls. of recoverable 
oil reserves in the Nowata field, 
northeastern Oklahoma pro- 
ducers filed vigorous protests 
against the proposed _ project 
with U. S. Army Engineers here 
March 5. 

Representatives of the Engi- 
neer’s Corps explained that 
their surveys indicated only 3 
wells would be permanently 
flooded by the Verdigris River 
dam and at its highest flood 
level, waters would inundate 
2224 wells during infrequent 
periods. Suggestion was made 
that possibly the field could be 
stripped of its oil within the 4- 
year period preliminary to com- 
pletion of the proposed dam. 
Another suggestion by the en- 
gineers included the placement 
of producing equipment on stilts 
above the flood plain. This con- 
struction, it was said, would be 
carried on at government ex- 
pense. 

Producers Fear Reservoir 

With moves on to make the 
Arkansas and Verdigris Rivers 
navigable, oil men expressed 
fear that the Oologah dam 
would be turned from a flood 
control project into a reservoir 
dam to supply the lower reaches 
of the Verdigris and Arkansas 
Rivers with water during the 
dry season. Such a change 
would necessitate maintenance 
of the water level behind the 
dam at near maximum depth. 
This would inundate 15,660 acres 
in the heart of the Nowata area 
capable of producing 62,640,000 
bbls. of oil by secondary re- 
covery methods. At present, this 
area is producing 2,000,000 bbls. 
of oil yearly or 52% of the out- 
put of the entire Nowata- 
Rogers County district. 

Engineering surveys, the oil 
men contended, indicate it will 
take from 30 to 45 years to ex- 
haust oil reserves below the 15,- 
660 acres. Permanent loss to the 
oil industry was estimated by 
one producer at $86,099,000, far 
in excess of eventual benefits to 
be derived by property owners 
down stream. 

Engineers claimed the erec- 
tion of producing equipment on 
stilts was impracticable and 
costly. 

Some pipeline owners in the 
area protested construction of 
the dam, since the impounding 
of waters would necessitate re- 
moval of their lines to the high- 
lands and possible conversion of 
the lines from gravity to pres- 
sure. 

U. S. Would Be Loser 
Oil is a natural resource and 


would 


NATIONAL 


the fact that the government 
might remunerate oil men for 
the loss in petroleum reserves 
does not repair that loss of the 
country’s property, one _ pro- 
ducer stated. 

Effect of the abandonment on 
oil company employment and oil 
company expenditures in the 
Nowata area was outlined by 
other witnesses. The Nowata 
Chamber of Commerce went on 
record as opposing the dam, pre- 
ferring rather to “keep our oil 
workers, protect our oil re- 
serves and good farm land.” 
Previous to this statement, pro- 
ponents from towns below the 
dam had pointed out the tourist 
benefits to be derived from a 
“sportsman’s paradise” above 
the dam. 


Guthrie Celebrates 


Discovery of Well: 
New Pool Predicted 


GUTHRIE, Okla., March 10. 
Townfolk of Guthrie, forme: 
capital of Oklahoma, celebrated 
on March 6 the discovery of oil 
at the Donoghue Heirs No. 1 
well 9 miles southeast of here. 
They bragged and chided Ok- 
lahoma City oilmen that the 
Guthrie wildcat “is a gusher 
and opens a new field flowing 
with 46 gravity oil—better than 
the Oklahoma City field’s 40 
gravity oil.”” These remarks are 
supplemented by most Guthrie 
folks by a P. S. that “Oklahoma 
City still doesn’t believe it.” 

Participating in the oil cele- 
bration capped by a _ banquet 
were many of Oklahoma’s wild- 
ecatters and some Oklahoma 
“Cityans,” who shared Guthrie’s 
happiness, because they appreci- 
ated Oklahoma’s need for new 
oil fields to bolster the state’s 
lagging oil reserves. These sen- 
timents were revealed by speak- 
ers representing the entire state. 

“There has never been a time 
in the history of my work in 
the industry when the state 
needed a pool any more than it 
does now,” William Armstrong, 


Oklahoma _ Corporation Com- 
missioner told the cheering 
group. 


He outlined the valuable mar 
kets for Oklahoma oil and the 
opportunities open to new dis 
coveries, pointing out that the 
state’s reserves are on the de 
cline. 

Production Is Liberal 

From the commission that 
regulates Oklahoma’s oil indus- 
try, came assurance that we will 
“allow you to produce whatever 
you can without waste and for 
which you have a market.” 

And what pleased the town- 
folks more than anything else 
was the assurance that their 
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new discovery area would be 
named the “Guthrie Pool”. The 
oil well drilled by Sunray Oil 
Co., Fain Drilling Co. and Con- 
tinental Oil Co. represents the 
successful culmination of Guth- 
rie’S many attempts to locate 
oil at its back door. 

Reports from the well carried 
into Guthrie on horseback and 
announced by Elmo Thompson, 
executive vice president of Sun- 
ray, revealed that the well had 
just produced an hourly average 
of 100 bbls. of oil through tub- 
ing in a 9 hour test. 


Oil Bills Dwindle 
In State Sessions 


N.P.N. News Bureau 

NEW YORK, March 10.—Bills 
introduced in the state legisla- 
tures the past week dwindled 
considerably as lawmakers com- 
menced to clockwatch the cal- 
endar. Most of the legislative 
interest was focussed on those 
bills which had already been in- 
troduced. Montana _—isreported 
adjournment sine die on March 
6, while Arizona, Utah and West 
Virginia were expected to ad- 
journ next week. Several other 
states including Texas, Wash- 
ington, Kansas and Maryland 
have indicated they are rapidly 
reaching the end of their re- 
spective sessions. 

Taxation was reported to be 
the theme of many of the state 
legislatures the past week as 
bills on this subject found their 
resting place in the hoppers. 
Arkansas H-640 appealed for a 
new state motor fuel tax while 
an Jowa bill introduced a tax on 
all trucks over 4 tons. Okla- 
homa would allocate 75% of all 
gasoline taxes to the state gen- 
eral fund, reserving the _ re- 
mainder for county highways 
while Oregon would place 5% 
of its taxes collected on gaso- 
line to the cities on a per capita 
basis, 

One Arkansas bill was aimed 
Straight at diversion of high- 
way funds, another sought to 
establish an exemption of up to 
1% of actual evaporation on all 


gasoline barged into the state 
between 1933 and 1939. An 
Idaho bill proposes a commis- 


Sion to regulate the sale of pe- 


troleum and all motor fuel 
prices; a Kansas bill would 
eliminate benzoil, benzene and 


naphtha from “motor fuels’ to- 
gether with certain combus- 
tible gases. 

Few bills were reported sent 
to state governors but several 
were said to have passed both 
House and Senate. Idaho H-304, 
creating a Department of Mo- 
tor Fuels Inspection in the De- 
partment of Public Works, and 
North Dakota §S-50, imposing an 
additional 1c tax per gal. on 
motor fuels, underwent passage 
in both houses of their respec- 
tive state legislatures. 
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Oil legislative information, sum- 
marized below, is based on reports 
deemed reliable although NATION- 
AI, PETROLEUM NEWS assumes no 
responsibility for the accuracy or 
completeness of this information. 


CONGRESS 


Changed Status 
HR-2788. 


Includes appropriations for re- 
sources planning board, FTC, Pub- 
lic Roads, Maritime Commission, 
ete. Passed Senate and sent to 
Conference. 

HR-3617. 
Includes $2,190,000 for Navy un- 


derground storage of aviation gaso- 
line and oil, and funds for aviation 
gasoline and oil storage at some 20 
Army air flelds. Passed Senate and 
sent to Conference. 


STATE BILLS 


Arkansas 

SJR-1C, Pilkington 

Anti-diversion resolution 
tion Committee. 
H-624, Shaw 

Establishes exemption of up to 
1% of actual evaporation on all 
gasoline received in state by barge 
shipment between the years 1933 
and 1939 and permit granting of a 
credit on future payments of taxes, 


To Elec- 


and for other purposes. To Oil and 
Gas Committee. 
H-640, Hampton 

Asks for a new motor fuel tax 
law for State of Arkansas. To Cal- 
endar Committee. 
H-641, Hampton 

Fixes license fee for motor ve- 
hicles propelled by any fuel other 


than gasoline. 
tee. 


To Calendar Commit- 


Idaho 


S-175, Hall et al 

Authorizes public 
mission to supervise and regulate 
sale of petroleum and prices of 
motor fuel within state. 


Iowa 


utilities com- 


H-489, Prentis 


Provides compensation tax on 
trucks over 4 tons regardless of 
character or purpose of use. To 


Roads and Highways Committee. 


Kansas 


and Walters 
abandonment of 
gas wells drilled for 


S-316, Cron 
Regulates 
and 


oil 
explora- 


tory purposes. Requires owners of 
oil and gas wells to post bond. 
S-346, Assessments and Taxation 
Committee 
Eliminates benzoil, benzene and 
naphtha from “motor fuels’; also 
all combustible gases existing in 
gaseous state at 60 fahrenheit. 
Minnesota 
H-942, MacKinnon et al 
Provides for use of tax money 
unclaimed by purchasers of avia- 
tion gasoline. To Motor Vehicles 
and Motor Tax Laws Committee 
New York 
4-1592, Milmoe 


Same as S-1297. Regulates trans- 
portation of inflammable liquids by 
motor vehicles unless compliance 
as to regulations of equipment and 
safety devices is verified. To Moto; 
Vehicles Committee 


Oklahoma 
H-307, Shipley 
Provides 75% of gasoline tax 
shall go to state general fund and 


1emainder to counties for highway 
maintenance. 

Pennsylvania 
S-297, Coleman, et al 


Limits to $1,500,000 amount of 


Liquid Fuels Tax Fund to be paid 
to counties. Emergency tax of 1% 
to go to General Fund. To Munici- 


pal Government Committee. 
South Carolina 
H-276, Smoak 
Levies gross sales tax of 
retail merchants; 
of 1% on 
Gasoline 


4% on 
one-twenty-fifth 
wholesale merchants. 
specifically exempted. To 


Ways and Means Committee. 
Texas 
H-664, Benton et al 


Provides for higher tax on sulfur, 
natural gas, and oil. To Revenue 
and Taxation Committee. 


CHANGED STATUS 


Arizona 

S-84, Coxon 
Same as H-73. 
merchants. Passed 


Licenses itenerant 


Senate 


Colorado 

H-930, Coleman et al 
Excludes filling stations and bulk 
plants from the term “store,” and 
ehanges amount of license fee to 

be paid. Passed House. 


Idaho 


S-158, State Affairs Committee 
Prohibits carrying of over 20 gals 
of any fuel used for motor vehicles 


in auxiliary tanks of trucks until 
state tax has been paid Passed 
Senate. 


H-304, Ways and Means Committee 


Creates Department of Motor 
Fuels Inspection in Department of 
Public Works. Passed House and 
Senate. 


Massachusetts 
H-1701, McDonald et al 


Establishes a fuel oil control 
board in the Department of Labor 
and Industries. Killed in House 


Nebraska 


Bill 395, Callan et al 

Regulates transportation of motor 
fuels through ports of entry. In 
definitely postponed. 

New York 

A-1, Parsons 

Defers car 
Feb. 1. Passed 
Governor. 


date to 
Sent to 


registration 
Senate and 


North Dakota 
H-312, Belzer 
Prohibits sale of intoxicants at 
places where gasoline is sold. Passed 
House. 
S-75, Topp 


Repeals present $50 exemption 
under the 2% use tax Passed 
Senate. 


S-158, Brown 

Reduces inspection fee on kerosine 
and gasoline from 1/20 to 1 40c. In 
definitely postponed. 
H-210, Morland 

Places oil and gas resources unde! 
control of industrial commission 
Passed House and Senate. 
H-174, Swanson and Kee 


Prohibits sale of regrooved tires 
Passed House. 
H-82, Austad 

Amends specifications for tractor 
fuel by increasing sulfur content 
from 0.150% to 0.25% and provid 
ing such fuel shall have Knock rat 
ing of Octane Number 30. Passed 
House. 
8-50 

Would impose an additional tax 
of le per gal. on motor vehicle fuel 
Proceeds to be placed in = State 
Highway Fund. Passed House and 
Senate 

Oregon 


SJR-11, Reads Committee 
Anti-diversion resolution 
Senate. 


Passed 


South Dakota 
H-275, Metz 
Authorizes public utilities com 
mission to regulate the size, weight 








and load of motor vehicles in places 
where railroads have been aban- 
doned. Passed Senate. 
H-241, State Affairs Committee 
Creates oil and gas board to con- 
serve oil and gas and provide regu 
lations. Passed Senate. 
S-40, Risty 
Provides for shorter time for re- 
funds of gasoline tax. Passed House 
8-363, Highways Committee 
Empowers state treasurer to stop 
and inspect size trucks transporting 


motor fuel imported into state 
Passed Senate. 
H-146, Anderson 


Imposes 4c per gal. tax upon fuel 
oil used on highways and not in 
cluded under gasoline tax law. Ap 
proved. 


South Dakota 


S-7, Terry 
Authorizes leasing of land owned 
by school districts for oil and 
Passed House and Senate 
HR-3778, Mundt. 
water 


gus 


control 
health’ service, 
purity stand- 
and injunction 
violators of such 
to exemption for 
industries. To 
Harbors Committee 


Creates pollution 
division in public 

provides for Federal 
ards for streams 
suits against 
standards, subject 
national defense 
Rivers and 


Washington 


H-223, Rosellind 
Prohibits employers 

certain merchandise to 

ployes. Passed House. 


from. selling 
their em 


West Virginia 
HJIR-6, Meredith, et al 
Anti-diversion constitutiona! 
amendment. Passed Senate. 
H-211, Ballard 
Continues special 
Approved. 


le gasoline tax 


Wyoming 


S-41, Anderson 

Prohibits sale of “tractor fuel” 
which does not meet specifications 
set forth and prohibits use of such 
tractor fuel in any vehicle upon 
highways; also provides such trac 
tor fuel shall not be subject to gaso 
line tax. Approved. 
S-83, Internal Affairs and Highways 
Committees 

Requires monthly reports of gaso- 
line receipts by wholesalers. Ap- 
proved. 


Texas House Passes 


Hikes in Oil Taxes 


Special to N.P.N. 
AUSTIN, March 11.-—-Texas 
House in session lasting far 


into night March 10 and early 


March 11. passed $31,000,000 
omnibus tax bill About half 


of new levy will be paid by oil 
and natural gas. 

Crude tax was increased to 
1.75% instead of 0.75% as 
originally planned, Natural gas 


levy hiked from 0.5¢c per 1000 
ft. to 0.25c, which opponents 
claim is tax of over 25% on 


full sale price from producer. 

House tabled, however, ef 
forts to increase crude tax by 
substituting a ' or 1% flat 
tax on gasoline potential of 
oil, computed on gravity tables. 
Efforts to substitute Gov. 
O’Daniels transaction tax were 
also defeated 127 to 15. 


2! 


Cosden Revises West Texas 
Crude Price Postings 


TULSA, March 10.—Cosden 
Petroleum Corp. has_ an- 
nounced that retroactive to 
March 1 it made an initial price 
of 70c a bbl. for all gravity 
crudes it buys in Hockley, 
Cochran,» Gaines and Yoakum 
Counties, West Texas. New 
price represents a cut of about 
12c, it was said, and affects 
about 15,000 bbls. of oil month- 
ly. Majority of Cosden’s pur- 
chases in that area are under 
contract, 

The 70c price more nearly 
represents the refining value 
of the oil and is the same as 
that posted by The Texas Co. 
for Hockley-Cochran oils, Cos- 
den officials said. 


Atlantic to Build 
New Refinery Unit, 
Additional Tankers 


N. P. N. News Bureau 

NEW YORK, March 10.—A 
plant manufacturing 100 octane 
aviation gasoline is planned by 
the Atlantic Refining Co. at its 
Point Breeze Refinery, Robert 
H. Colley, president, announced 
to the stockholders, March 6. 
The new unit is now in the blue- 
print stage and work is sched- 
uled to get under way later in 
the year. 

Stressing the “increasing im- 
portance of petroleum products” 
in modern warfare, Mr. Colley 
declared that the new unit “will 
round out our facilities and en- 
able us to contribute our full 
share to the national defense 
effort.” “It is important,” he 
added, “that not only the mili- 
tary be supplied with . . . prod- 
ucts ... of the highest quality 
but that... the material needs 
of the civilian populations 
should not be impeded . . . by 
restrictions in the use of petro- 
leum products.” 

“This new unit is but one 
item on the company’s refinery 
expansion program for 1941, a 
program which totals $7,750,000. 
During the course of the year, 
Atlantic Refining plans to add a 
new catalytic cracking plant to 
supplement the new catalytic 
polymerization plant at the 
Point Breeze Refinery and an 
advanced type unit at Atreco, 
Texas. Construction of another 
crude oil distillation unit com- 
plete with desalting, catalytic 
desulfurization and hydrogen 
sulfide disposal equipment will 
be begun during the current 
year.” 


Terminal Nears Completion 


Mr. Colley also stated that 
the new $1,300,000 terminal at 
Fort Mifflin on the Delaware 
River would be finished this 
summer. It will include a dock, 
four 80,000-gal. storage tanks 
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and two 16-inch pipelines lead- 
ing to the Point Breeze Refinery, 
5 miles away. 

Plans were also announced 
for the construction of 3 more 
tankers after a fifth new 19,405 
boat is launched on March 15. 
One vessel of this size will be 
delivered this autumn, another 
in the spring of 1942 and the 
remaining one of 13,000 tons, 
early in 1943. Atlantic’s fleet 
now comprises 23 tankers with 
total gross tonnage of 262,376. 


South to Northwest 
Freight Cut Sought 


Special to N.P.N. 

ST. LOUIS, March 11.—Rail- 
roads have received a proposal 
for general reduction of about 
le a gal. on petroleum and pe- 
troleum products shipped in 
single car lots from Kansas 
City, McPherson and related 
points to Minnesota, North and 
South Dakota destinations. 

While not docketed as yet by 
Southwestern Freight Bureau 
and Western Trunk Line Com- 
mittee, indications are that pres- 
ent origin relationships will be 
maintained, with similar reduc- 
tions from other southwestern 
refining centers. 

The proposal is expected to 
be docketed within the next few 
days. It was at the request of 
a Minneapolis shipper who 
pointed out that he could truck 
his petroleum to the 3 states 
at a saving of le a gal. under 
present rail rates. This ship- 
per’s volume of business in the 
3 states is said to be several 
thousand cars yearly and rail 
rates must be reduced to truck 
competitive levels if rails are 
to maintain this volume. 


High Court Upholds 
Rate Cancellation 


N.P.N. News Bureau 
WASHINGTON, March 11. 
Supreme Court has upheld In- 
terstate Commerce Commis- 
sion’s cancellation of low rates 
established by Pacific North- 
west Railroads on refined pe- 
troleum products in bulk, from 
Portland, Ore., and _ Seattle, 
Wash., to Spokane area, after 
California refiners allegedly 
threatened to use barge trans- 
portation up Columbia River to 
Umatilla, Ore., to meet com- 
petition from independent re- 

finers in Northern Montana. 
Proposed rates were found by 
ICC to be compensatory but 
“below a minimum reasonable 
level,” Commission saying rate 
of 28.5c per hundredweight to 
Spokane would be reasonable. 
Railroads had planned to cut 
Spokane rate from 41c to 25c 
and to make corresponding re- 
ductions to other points in area. 


Oil Tanker Committee Formed 
To Meet Government's Needs 


N.P.N. News Bureau 

NEW YORK, March 10.—For- 
mation last July of a tanker 
committee within the industry 
to meet tanker transportation 
requirements of the _ federal 
government has dimmed con- 
siderably the threat that, in an 
emergency, Uncle Sam might 
requisition all ocean-going oil 
carriers, aS was done during 
the last world war, according 
to informed sources close to 
the U. S. Maritime Commission. 

P. H. Harwood, retired as- 
sistant general manager, Mar- 
ine Department, Standard Oil 
Co. of New Jersey, is chairman 
of the committee. Members 
include: Charles Kurz, presi- 
dent, Pennsylvania Shipping 
Co.; F. Willard Bergen, vice- 
president, C. D. Mallory Co.; 
Robert C. Tuttle, vice-president, 
Atlantic Refining Co.; L. E. 
Flemming, and J. Howard Pew, 
president, Sun Oil Co. 

The 6-man committee, which 
was formed in July 1940, is re- 
ported to have 2 main objec- 
tives: 

1. To assist the govern- 
ment in obtaining tankers 
for the transportation of pe- 
troleum products, and at the 
same time leave boats in the 
hands of their owners. 

2. To compensate owners 
who lost tonnage through 
requisitioning. This would 
spread losses evenly over the 
industry. 

Working With Commission 
The committee is working 
closely with the Maritime Com- 
mission, and the needs of the 
Navy for oil tankers will sift 
down to it through the Emer- 
gency Shipping Division of the 
U. S. Maritime Commission, a 
virtual priority board over ship- 
ping, which was_ established 
two weeks ago by administra- 
tive order. 

While the Emergency Ship- 
ping Division will handle gov- 
ernment requirements for ocean 
transports in all classes of 
trade, it is believed that the 
tanker committee, which has 
met with the favor of ranking 
Army and Navy Officials, will 
have a fairly free hand in meet- 
ing government demands for oil 
carriers. 

Only a tentative method of 
payment for “compensating 
trips’—those trips furnished 
by other companies to owners 
who lose tonnage—have been 
set up, but the plan for deter- 
mining individual owners’ re- 
sponsibility in supplying these 
compensating trips has been 
carefully worked out, it was 
said. 

Based on Percentages 

This plan is based on percen- 


tages of yearly carrying capaci 
ty of the various owners, on a 
basic trip from Port Arthur, 
Tex., to New York, carrying 30 
gravity oil. 

The importance of findins 
some means of compensating 
owners for requisitioned ton 
nage was seen in reports that 
the open charter market will be 
virtually non-existent should 
this country become involved in 
the war. 


Operation of the tanker com 
mittee has already proven suc 
cessful, according to reports: 
its most effective work dealing 
with straightening out  short- 
ages last Fall after the govern- 
ment, acting under its contract 
with the owner, purchased 7 
of 12 defense-type tankers 
which had been operating in 
the coastwise trade. The gov- 
ernment had previously pur- 
chased the other 5 defense-type 
tankers, all of which were 
built by Standard Oil Co. of 
New Jersey with a view of 
eventually making them a part 
of the Navy’s fleet. 


Highway Head Hits 
Road Restrictions 


CLEVELAND, March 8. 
Trend toward federal and state 
legislation to level off competi 
tion between various forms of 
transportation was condemned 
by Chester H. Gray, Washing. 
ton, director of the National 
Highway Users Conference, at 
annual convention of Ohio 
Petroleum Marketers Assn. at 
Columbus March 4-6. 


Too often highway trans- 
portation is being denied its 
natural development, Mr. Gray 
declared. The time seems near, 
he said, when federal govern- 
ment, for national defense 
reasons, will take action under 
the commerce clause of the 
Constitution to free movement 
of motor vehicles from _ ob 
structions caused by differing 
state highway regulations. 


He told Ohio marketers that 
gasoline and other automobile 
taxes have raised the cost of 
using highways to a too high 
level for the low income citi 
zen. Current highway users 
conference survey shows moto! 
vehicle taxes paid by Ohio 
farmers amounted to 101% 0! 
their general property taxes, 
he said. 

Declaring states should adopt 
constitutional amendments re 
quiring special motor imposts 
gasoline taxes and registration 
fees should be used only fo 
highway purposes. 
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Georgia Stalls Southeast Pipeline: 
Battle Scene Shifts to Washington 


(Continued from page 11) 
Committee that opposition by 
other carriers was delaying 
completion of one and the com- 
mencement of another “essen- 
tial” southeastern pipeline. 
President Roosevelt said it was 
in the interest of national de- 
fense to augment transporta- 
tion facilities, especially if new 
construction is carried on with- 
out cost to the government. 

Chairman Cole of the House 
sub-committee made a_e short 
personal survey into southeast- 
ern transportation conditions 
recently and indicated the mat- 
ter would be given consideration 
by his committee at a later date. 





5 Further consideration by the 
Georgia Legislature of legisla- 
tion that would grant pipelines 
' the right of eminent domain 
, through Georgia was believed to 
f be remote, since efforts to re- 
d consider th> bill failed by a 10- 
vote margin. A 107 to 83 vote 


had previously been 
against the proposal. 

A companion to this defeated 
measure would grant permis- 
sion for pipelines to cross pub- 
lic property, but this bill is at 
present in committee. 

Pipeline representatives had 
no comment to make regarding 
outcome of the Assembly vote. 
It was pointed out, however, 
that Secretary Frank Knox in 
an interview at Palm Beach 
confirmed the President’s belief 
that pipelines were desirable in 
national defense. 

Secretary Knox is quoted as 
saying: 

“Construction of adequate 
pipeline facilities in the South 
is important and necessary for 
national defense .... the Navy 
Department feels construction 
of both the southeastern pipe- 


recorded 


line and Plantation pipeline 
should be completed because 
they are important to our na- 


tional defense.” 





; Texas Pipe Line Co. 


ts N.P.N. News Bureau 
1 WASHINGTON, March 6. 
1 Texas Pipe Line Co. has peti- 
n tioned Interstate Commerce 
+ Commission for re-opening of 
e} crude pipeline rate investiga- 
7 tion (ICC Docket 26570) for 
nt further hearing. 
st Declaring many changes have 
7: taken place in Texas Pipe Line 
Co.’s operations during past 5 
years, petition, which is in an- 
‘ swer to ICC’s “show cause” 
. order of Dec. 23, 1940, contends 
the true picture of company’s 
present situation can be pre- 
sented only through oral testi- 


mony by witnesses at a public 
} 





hearing. 
In December 23 order, ICC 
gave Texas Pipe Line Co., in 


common with other respondents 
involved in the crude pipeline 


rate investigation, until Feb. 23 

ubsequently extended to April 

st <3) to show cause why tariffs, 
in effect on Dec. 31, 1935, should 
fi it be reduced to an 8%-return- 
basis. 








1-investment This, in 
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Asks ICC to Reopen 


Rate Investigation For Further Hearing 


case of Texas Pipe Line, would 
mean a 19.15% rate reduction, 
the cut being computed on the 
company’s 1935 revenue and its 
property valuation as of Dec. 
31, 1934. 


1935 Earnings Misleading 

Petition filed by Texas Pipe 
Line Co. contends its 1935 earn- 
ings do not reflect the facts 
existing at the present, the 1934 
ICC valuation of its property 
does not represent the correct 
value at this time, and that, 
meanwhile, an appreciable re- 
duction in tariff rates has taken 
place. 

Pointing out that Texas Pipe 
Line’s traffic derived from in- 
terstate commerce has dropped 
from 32% to 23% between 1934 
and 1940, petition states sub- 
stantial changes have taken 
place in the physical property 
owned and used by concern 
since Dec. 31, 1934. Company 
has disposed of its West Texas- 
New Mexico system, consisting 


—ee 


of 851 miles of gathering and 
trunk lines, and acquired 1408 
miles of such lines, of which 
1202 miles are in Oklahoma, and 
206 in Illinois. 

Volume of traffic transported 
over Texas Pipe Line Co. system 
in 1940 was 98.33% above 1935, 
but the company’s revenue in- 
creased only 11.21% during the 
same period, petition says. Oper- 
ating expenses have increased 
27.39% under the most eco- 
nomical management while net 
operating revenue has decreased 
26.39%. 

Petition states Texas Pipe 
Line Co. does not intend to 
make any showing as to ICC’s 
proposed 10,000-bbl. minimum 
tender requirement, since that 
is tender now appearing in its 
tariffs. 


Southwest to East 
Rail Rates Reduced 


N. P. N. News Bureau 

TULSA, March 10.—-Reduc- 
tions of approximately 0.6c a 
gal. on gasoline rail-shipped 
from southwestern refinery 
origins to Mississippi River 
crossings, Memphis and south, 
are scheduled to go into effect 


April 11, according to word 
here. 

New rates are based 5.5¢c a 
hundredweight below those in 


effect Nov. 14, 1937 and are said 
to be the belated results of ef- 
forts by southwestern rails to 
enter the southeast. But with 
water-competition to southeast- 
ern markets, shippers generally 
believe the new rates will offer 
little inducement for southeast- 
ern purchasers to place their 
petroleum orders with suppliers 


from across the _ river. 
At the same time, it was 
learned that on April 5 new 


rates calling for reductions of 
from 0.03 to 0.33c a gal. in pe- 
troleum rail rates from New 
Orleans, Mobile and Alabama 
water terminals to Alabama 
and Mississippi destinations 
would become effective. Intra- 
state rates affecting shipments 
from Vicksburg and Greenville 
and calling for similar reduc- 
tions are now being considered 
by Mississippi’s commission and 
may take effect simultaneously 
with reduced rates from Ala- 
bama and Louisiana terminals. 


‘Truck Competitive’ 


Rail Freight Rates 
Sought in Illinois 


N.P.N. News Bureau 

TULSA, March  10.—Illinois 
may be the testing ground in 
the Mid-West for a new set of 
truck - competitive petroleum 
rail rates designed by rails to 
recover that business’ within 
the so-called “trucking realm” 
of 131 miles. 

A proposal before the Illinois 
Freight Assn. outlines a mile- 
age scale of rates said to be 
competitive with truck costs 
and goes one step further by 
lopping off 0.5c per hundred- 
weight from that scale to 
equalize advantages truckers 
have in making dumps directly 
into service station storage. 

Proposal applies to ship- 
ments within a 131-mile radius 
within Illinois and outlines a 
mileage scale of rates identical 
with the 20c per loaded mile 
cost of trucking gasoline in 
3800-gal. lots. This compares 
with the present scale based 
on a 29c per loaded truck mile 
on 4200-gal. shipments within 
a 236-mile radius. 

On shipments within the 131- 
mile trucking radius, rail de- 
liveries in many instances 
would be reduced slightly more 
than 0.25c a gal. or 4c a ewt, 
For example, a 35-mile_ ship- 
ment would be reduced from 
0.495e a gal. to 0.231c; a 127- 
mile delivery from 0.891 to 
0.627c; and on the maximum 
delivery of 131 miles, the pro- 
posal calls for a_ reduction 
from 1.056 to 0.66c a gal. The 
above rates include the deduc- 
tion made to equalize ad- 
vantages of direct-to-station de- 
liveries by truckers, 


Coastal Tanker Rates 
Remain at Stand-Still 


N.P.N. News Bureau 
NEW YORK, March 10. — De- 
mand for both “clean” and 
“dirty” tanker tonnage contin- 
ued slack the past week with 
no open market coastwise fix- 
tures reported for the second 
consecutive week. “Clean” rates 
continued unchanged at 36c for 
gasoline, 38c for kerosine and 
40c for No. 2 heating oil. 
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6 Tanker Contracts 


Placed in February 


NEW YORK, March 10.—Dur- 
ing the month of February, con- 
tracts for the construction of 
six new tankers totaling ap- 
proximately 51,600 gross tons 
were placed with American ship- 
yards, according to American 
Bureau of Shipping today. As 
of March 1, 70 tankers were re- 
ported under contract or con- 
struction with a gross tonnage 
of approximately 667,160 tons, 
Bureau said. 

No new tankers were com- 
pleted during February but 
there will be some finished in 
March, according to reports. 
During February, only 1 tanker 
was launched, the “Esso Wil- 
liamsburg” for the Standard Oil 
Co. of New Jersey with a gross 
tonnage of 11,400. Built by the 
Sun Shipbuilding and Drydock 
Co., this new addition to the 
Jersey tanker fleet was sent 
down the ways Feb. 8. 

Companies contracting for the 
6 new tankers were: 

Company 
2 Union Oil Co. of Cali- 

fornia 
2 Gulf Oil Co. 
~ Gulf Shipbuilding Co. 


Gross Tons 


9800 each 
. 8000 each 
S000 each 


ICC Calendar 
On Oil Trucking 
DECISION 


Howard Cooper, Jr. (MC 100987). 
Prior report modified so as _ to 
autnorize applicant to operate as 
a common carrier of industrial oils, 
motor oils, auto wax, auto cleaners, 
anti-freeze compounds, insecticides, 


valve top. oils, greases, lighter 
fluids, floor oils, and penetrating 
oils, in containers, from Mobile, 


Ala., to all points in Alabama, 
over irregular routes, and of empty 
containers in the reverse direction. 


ICC Values Keystone 


N.P.N. News Bureau 
WASHINGTON, March 7. 
Interstate Commerce Commis- 
sion has placed final valuation 
of $5,675,000 for rate making on 
property of Keystone Pipe Line 
Co. owned and used for com- 
mon carrier purposes and a 
value of $3838 on property used 

but not owned by concern. 


Black Gold Purchases 
Bell Pipe Line Co. 


N.P.N. News Bureau 

TULSA, March 10.Bell Pipe 
Line Co. of Nebraska reports 
sale of its Fall City, Neb. crude 
gathering system and loading 
rack to Black Gold Operating 
Co., Nebraska Producing Co. 
effective April 1. 

Field reports indicate pos- 
sible merger later on of this 
and the Independent Pipe Line 
Co.’s gathering systems in this 
area. Bell will continue mar- 
keting Nebraska oil, it was said. 
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Seth W. 


Darley 
Connecticut Hears 
‘5-Point’ Tax Plan 


N.P.N. News Bureau 

NEW YORK, March 10.—A 
five-point program to protect 
the petroleum industry from un- 
fair tax legislation was outlined 
Feb. 27 by Seth W. Darley, 
Middletown, Gulf Oil Corp., 
newly-elected chairman of Con- 
necticut Petroleum Industries 
Committee, at the fifth annual 
convention in Hartford. 

Referring to the Committee 
as “the watch-dog of the oil in- 
dustry in Connecticut” Mr. Dar 
ley briefly surveyed the _ in- 
dustry in the state with its in- 
vestment of over $20,000,000 and 
its 12,000 employes and declared 
that “the State collects more 
revenue from oil than from any 
industry.” 

He stressed the fact that the 
increased burden caused by Na- 
tional Defense would turn the 
eyes of the government in- 
evitably towards higher gaso- 
line taxes and pointed out that 


“we cannot stand any furthei 
increase in either state or fed- 
eral gasoline taxes.’ The new 
chairman then outlined the fol- 
lowing 5-point program which 
he felt would remedy the situa- 
tion: 


Tax Program Outlined 


Insistence that all revenue 
from gasoline and motor vehicle 
taxation must be used for high- 
way purposes only. 

Advocacy of fair taxation of 
gasoline. 

Insistence that the date for 
registration of motor vehicles 
be postponed to April 1. 

Necessity of assistance to 
state and federal authorities in 
the detection and elimination 
of gasoline tax evasion. 

Repeal of the unfair and un- 
just federal taxes on gasoline 
and lubricating oils. 

In conclusion, Mr. Darley 
asserted that the program, he 
believed, would insure fair treat- 
ment for automotive and gen- 
eral taxpayers alike and would 
protect the welfare of all those 
in the petroleum industry. “It 
is the responsibility of this Com- 
mittee and all in the industry 
to see that this program is 
faithfully carried out,” he said. 


West Virginia Seeks 
Tax Diversion Law 
N.P.N. News Bureau 
NEW YORK, March 10. 
West Virginia Senate on March 
5 adopted an amendment to 
the state constitution prohibit- 
ing diversion of highway funds. 
The measure was passed by a 
vote of 22 to 7. It is expected 
that a bill providing for the 
submission of this amendment 
to the next general election 
will soon be introduced, Na- 
tional Highways Users Confer- 
ence reports. 





Opponents of Minnesota ‘Gas’ Tax Hike 
Scheduled To Be Given Hearing March 14 


Special to N.P.N. 

ST. PAUL, March 10. A 
measure which would restore 
the fourth cent of the Minne- 
sota gasoline tax which expired 
last September was laid over 
by Senate Motor Vehicles Com- 
mittee Friday for another week 
over the protest of proponents 
who demanded early action. 
Senator William L. Roepke, 
chairman, stated that only op- 
ponents of the bill would be 
heard March 14. 

H. K. Franklin, representing 
the Petroleum Retailers confer- 
ence, and Jack Yelland, repre- 
senting the highway users con- 
ference, pleaded for more time, 
saying they had not received no- 
tice of the meeting in time to 
be prepared. 

Senator James A. Carley 
agreed to laying over the bill 
another week “if these op- 
ponents will come in prepared 


to say their say and get it over 
with. There is no politics in 
the bill this year,” said Carley, 
“at least not the kind of politics 
we had two years ago.” 

Governor Stassen, March 7, 
served notice on the legislature 
that if it intends to raise the 
tax to 4c, it must repeal the 1- 
mill road and bridge tax. It 
marks the first time since the 
session started that the gov- 
ernor has spoken on specific leg- 
islation, and shows a cleavage 
between him and many rural 
members who insist on having 
both the gasoline tax and the 
1-mill tax. 

Conferences this week be 
tween legislative leaders and the 
governor have indicated there is 
little hope of any tax reduction. 
Gov. Stassen said the 4c gaso- 
line tax will raise about $20,- 
000,000 of which county roads 
get a third. 
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Charles H. Schlacks 

Charles Henry Schlacks, 7: 
former president of the Unio 
Oil Co. of Delaware, died Marc! 
3 of pneumonia at Pasaden 
Calif. 

In 1914 he became preside: 
of Hale and Kilbourne of Phila 
delphia and in the next year, 
general manager of the Edd: 
stone Rifle Plant of the Midva! 
Steel and Ordnance Co., where 
he served throughout the World 
War. In 1919 the Union 0 
Co. was organized by a grou; 
of financiers to acquire the 
Union Oil Co. of California, the 
Columbia Oil Producing Co. of 
California and similar prope) 
ties and Mr. Schlacks was ele 
ted president of the holding 
company, serving until 1922. 
Since then, he has been a di 
rector of the Barber Asphalt 
Co., the American Pulley Co., 
Keystone Watchcase Corp., Riv- 
erside Metals Corp., Baldwin 
Locomotive Works and Midvale 
Steel Corp. 


* * * 


Clarence M. Tappen 

Clarence M. Tappen, 46, coun- 
sel for Pan-American Petro- 
leum and Transport Co., died of 
injuries received in the crash 
of Eastern Air Lines sleeper 
transport plane, March 4. He 
was 46 years old. 

Mr. Tappen, who lived in Nut- 
ley, N. J., waS a partner in the 
law firm of Kellogg, Emery & 
Inness-Brown and was a coun- 
sel for Pan-American and _ its 
subsidiaries. A graduate of 
Princeton University and Colum- 
bia University Law School, he 
had been associated with Kel- 
logg, Emery and Inness-Brown 
since 1925. Mr. Tappen leaves 
his wife, Mrs. Katherine Tap- 
pen; 2 sons, David and John 
Tappen, and a daughter, Miss 
Katherine Tappen. 


* * * 


John Barneson 

Captain John Barneson, plo 
neer in the oil industry, died at 
his Burlingame, Calif., home 
Feb. 25. During the Spanish- 
American war he was captain 
of the transport Arizona, which 
carried troops across the Pacific 
Later, he experimented success 
fully with oil as a fuel for ocean- 
going vessels. 

Captain Barneson built the 
first oil pipeline in California 
between Coalinga and Montere) 
and afterwards built a line from 
the San Joaquin Valley fields 
over the Tejon Pass into south 
ern California. He organized 
the Grand Pipe Line © 
and became associated with the 
Esperanza Consolidated Oil Co., 
which, later, became the Gen 
eral Petroleum Corp. of which 
he was president for mans 
years. 
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iginal office of Theisen-Clemens 
years ago. Two tank wagons were 
jinal delivery equipment. Shown 
jht, are J. J. Theisen, F. W. Ormsby 
ind Anthony Theisen 


right is the home office of Theisen- 
; Co. as it looks today. It is in the 
location as original building shown 
Storage capacity here is 11,000,- 


000 gals 


... Michigan Marketer Plans for Future 


i. ANYONE had asked Jay Theisen a few weeks 
ago, about his plans for celebrating his 40 years as a Michigan 
oil marketer, he might have replied “Does it need any celebrating?” 

Mr. Theisen’s employes decided it did, and unknown to their em- 
ployer, until a few days prior to Jan. 27—date of his 59th birth- 
day—they planned a banquet at which about 400 employes and 
friends of this pioneer oil marketer attended. 

The man for whom this celebration was held, J. J. Theisen, is 
president of Theisen-Clemens Co. and a director of Mid-Continent 
Petroleum Corp. Forty years ago, he was hauling kerosine around 
Saint Joseph in a 210-gal. horsedrawn tank wagon. This same 
tank wagon, which was on display Jan. 27 in the lobby of St. Joe’s 
Hotel Whitcomb, served as this oil man’s first office, he smilingly 
recalls, and his office records consisted of a hip-pocket notebook. 

Today, Mr. Theisen’s office is one of St. Joe’s landmarks 
and his business extends throughout Michigan which he _ serves 
from 6 water terminals, 40 bulk plants and more than 350 service 
stations. 

In contrast with his 210-gal. horse-drawn tank wagon and four 
3600-gal. storage tanks—which were purchased from Armour and 
Co. for $500 after having been used for 50 years to store lard 
are today’s 9200 gal. tank trucks and trailers and 2,250,000-gal. 
storage tanks. The company’s present-day tank trucks cover 
greater distances in a few hours than the founder of Theisen- 
Clemens did in a week. And in addition, these tank truck drivers 
don’t get stuck in mud of unpaved highways and ask obliging 
farmers to haul them out as Oil Man Theisen did 40 years ago. 

The four original tanks, spoken of above as having being used 
to store lard by Armour, are still being used by Theisen-Clemens 
at its St. Joe bulk plant. 

When asked to give an account of his 40 years as an oil mar- 
keter, as well as the 19 years which preceded his entrance into the 
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After 40 Years 
Of Growth... 


































Detroit terminal. 


Storage capacity 
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Dots indicate locations of Theisen-Clemens’ 
Great Lakes terminals 


Gladstone terminal. Storage car 
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12,000,000 gals Bay 


oil business. Mr. Theisen did so in 
the following 180 words: 

“John J. Theisen, born Jan. 27, 1882 
of poor but honest parents at Carleton, 
Monroe County, Mich. Attended par- 
ochial and public schools up to the 8th 
grade, after which took a course in 
bookkeeping at Clarey’s College at 
Ypsilanti, Mich. 

“Worked a few months in a foundry 
at Detroit, coming to St. Joseph in 
1901. Engaged in the oil business with 
Robert Sieber on present location of 
the company. Became associated with 
the Mid-Continent Petroleum Corp. in 
1914, becoming a director of that com- 
pany in 1925. 

“At one time was a member of the 
St. Joseph Common Council, interested 
in all civic matters. Was president 
of several corporations and at the pres- 
ent time, still fighting for a living. 

“Was married to Ida Clemens on 
June 9, 1908 and have 2 sons. Clemens, 
born in 1909 and Cyril in 1910. 

“At the present time is a member 
of the Michigan Tidewater Commission, 


50,000 


jal Charlevoix termina 





7,500,000 


a member of the Michigan Juvenile 
Commission, a director of the West 
Michigan Tourist & Resort Assn., presi- 
dent of the Theisen-Clemens Co. and 
director of the Mid-Continent Petrole 
um Corp.” 

However, these 180 words from this 
Michigan oil marketer only touch high- 
lights. He says nothing about the 
many years when nothing was certain 
about his business except hard work, 
and of his ‘‘accessory” sales carried on 
from the same 210-gal. tank wagon. 


Tue “accessories”, so to speak, were 
kerosine stoves, which Mr. Theisen says 
were carried on the old tank wagon 
and sold for $4 each. And he reports 
having made “lots of sales’. 
Marketing today, this oil man would 
tell anybody, is a combination of hard 
work, long hours and a study of all 
factors which affect the selling and 
transporting of petroleum products. 
Described as “a progressive pioneer”, 
Mr. Theisen saw competitive conditions 
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“YOU CAN'T BEAT CHAMPIONS 
FOR PROFIT OPPORTUNITIES” 





REASOND 
SAAS 






One of the most important reasons why 
Champion Spark Plugs offer you more 
profit opportunities is the fact that Cham- 
pion sales exceed those of all other makes 
combined. Think of it! A better than 50-50 
chance that when a spark plug is bought 
it will be a Champion. 

Each year Champion sales have been going 
up—UP—UP and each year Champion 
dealers have benefited from this increased 
volume. As Champion sales increase, so do 
the profits of the dealers. And probably 


more than you ever realize. 


For example, according to the New York 


CHAMPIO 


IT PAYS YOU WELL TO STOCK AND SELL—CHAMPIONS 


2, 1941 


FACED BL | 
UTAER WANES 
QOWRINED 1-5 


says Champion's C. A, Auld 


Times Business Index, general business 
has increased 10% since 1929, but in the 
same period Champion’s Domestic Jobber 
Sales have increased more than seven times 
that. Or, to put it in another way, Cham- 
pion Domestic Jobber Sales have increased 
more than 21/2 times the increase in motor 
vehicle registrations. 


Champion's large volume of sales can 
mean only one thing to Champion dealers 
—more dollars in their cash registers. 
That’s why Champion urges all of you 
to climb aboard their band wagon for 
bigger and better profits. 


SPARK 
PLUGS 
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change and adjusted his business to 
meet new challenges. Moreover, he’s 
still ready to meet whatever’s new in 
the oil marketing industry of tomorrow, 
and it’s more than remotely possible 
that this marketer might be the one 
to inaugurate a few changes himself, 
as his friends say that “Jay” at 59 
is proof of the ancient injunction that 
“no one reckons age by years, but by 
receptiveness to new ideas’. 


Mr. Theisen recalls that he has been 
a subscriber to NATIONAL PETRO- 
LEUM NEWS for the past 25 years. 


Shortly after the introduction of au- 
tomotive transportation, Mr. Theisen 
entered the service station field. He 
recalls that, in the early days of “mo- 
tor-driven buggies”, gasoline was sold 
mostly at garages. Mr. Theisen’s first 
“service station” was a garage-type 
station. 

This oil man’s 180-word autobiog- 
raphy also fails to mention that he 
has and is continually giving time and 
money to many civic enterprises, be- 
longs to several local clubs and organ- 
izations and takes more than a casual 
interest in his employes’ personal prob- 
lems. 


SAEs Manager George Kimmel says 
that no man has ever voluntarily left 
the employ of Theisen-Clemens and 
that the only reason any woman re- 
signed was a stronger call by Dan 
Cupid. However, Cupid at times has 
had a struggle, Mr. Kimmel recalls, 
telling about a young girl, whom he 
called Virginia, who came to his office 
with tears in her eyes and said: 


“T’ve worked here for 12 years and 
I’m still undecided whether to get mar- 
ried or work here 12 more years.” 

When Jay Theisen first came to St. 
Joe, the town’s streets were often seas 
of mud and paving a real oddity. With 
a small population, few businessmen 
and fewer businesses, citizens, however, 
could boast of Sammy Danford’s gro- 
cery store, Wilson’s bakery, Bean’s 
power house, the Bell Opera House, 
and—if they wished to boast—of 24 
saloons in a single block. 


Almost everybody in those days 
burned kerosine, but Mr. Theisen re- 
members that he was compelled to buy 
1 car of gasoline-—for which there was 
little use then-—-with every 3 cars of 
kerosine. But “we were luckier in this 
respect than lots of others”, Mr. Thei- 
sen Says, “because Truscott’s boat plant 
was going good and then we could 
dump much of our excess gasoline 
there when we became over-stocked.” 


Mr. Theisen’s “we” refers to himself 
and brother Louis who started in busi- 
ness with him. In the spring of 1903, 
his brother-in-law, Robert Sieber, joined 
him, and in 1905, brother Anthony be- 
came associated with Jay and has been 
with him ever since, today being vice- 
president of Theisen-Clemens. 

Being so close to good water trans- 


portation on the Great Lakes, Lake 
Michigan in particular, it has been pos- 


2% 





Sitting beside Mr. Theisen, right, on hi 
original 210-gal. tank wagon is R. W. M 


Dowell, Mid-Continent Petroleum Corry 
‘e president in charge of sales. Stand 
CA yht, are sons Clemens and 
Cyril Theisen 


sible for Theisen-Clemens to make an 
appreciable cut in freight costs. 

In 1933, a water terminal was built 
at St. Joe on Lake Michigan and since 
then, 5 additional water terminals have 
been built with a total storage capacity 
of 37,500,000 gals. Strategically lo- 
cated, there is no point in the state of 
Michigan more than 110 miles from one 
of these terminals, says Patrick J. 
McMullen, Theisen-Clemens’ _ traffic 
manager. 


Theisen-Clemens handles about 150,- 
000,000 gals. of petroleum products 
yearly. It also terminals for 3 major 
companies. 


L ocaTIons of these terminals and 
capacities of each are: Detroit, 12,000,- 
000 gals.; St. Joseph, 11,000,000 gals.; 
Bay City, 7,500,000 gals.; Gladstone 
3,250,000 gals.; Sault Ste. Marie, 2,000,- 
000 gals.; and Charlevoix, 1,750,000 gals. 


In addition, Theisen-Clemens does a 
large business in lube oils, fuel oils 
and greases. Gasoline comes from Mid- 
Continent Petroleum Corp.’s_ Tulsa 
refinery and is piped from Oklahoma 
to Chicago and_tankers—chartered 
from Cleveland Tankers, Inc.—haul it 
to the 6 water terminals. Tank trucks 
distribute the gasoline to 40 bulk plants, 
35 of which are operated by independ- 
ent jobber owners. 


Having built 6 terminals in the past 
8 years, Theisen-Clemens has_ spent 
many thousands of dollars for market- 
ing equipment and is planning addi- 
tional construction for the future. 

Most petroleum products, aside from 


gasoline, are transported to this oil 
company by rail. Purpose of the com- 
pany’s large storage tanks is to main- 
tain a gasoline supply during the win- 
ter months when ice on the Great Lakes 
prevents navigation. 


Among many anecdotes told about 
Mr. Theisen by his friends attending 
the banquet was one by Frederick 
McGraw, Detroit attorney, who said 
that several years ago he was working 
on a case in which Mr. Theisen was 
much interested. 


After many months, the case was 
finally decided and Lawyer McGraw 
wired Client Theisen this message: 
“Law and justice prevailed”. To which 
Oil Man Theisen answered by return 
telegram: “Appeal at once”. 


Among speakers at the banquet who 
paid tribute to this Michigan oil mar- 
keter were R. W. McDowell, vice-presi- 
dent of Mid-Continent Petroleum Corp.; 
Rt. Rev. Hugh O’Donnell, president of 
Notre Dame University, of which both 
Mr. Theisen’s sons are graduates. 


te LEMENS Theisen, the elder son, is 
manager of the Detroit marine termi- 
nal and Cyril is president of Theisen 
Tire & Truck Supply Co. Ine., which 
also handles service station accessories. 


Michigan’s Gov. Murray D. Van 
Wagoner, a close friend of Mr. Thei- 
sen’s, was to have been present at the 
banquet but was unable to attend due 
to last-minute state business. 


Employes of Theisen-Clemens pre- 
sented their employer with a plaque 
at the conclusion of the banquet. 


Between 400 and 500 congratulatory 
telegrams were sent Mr. Theisen com- 
ing from men and women in all walks 
of life, ranging from Jacob France, 
president of Mid-Continent Petroleum 
Corp. to service station operators. 


In addition to those previously 
named, attending the Jan. 27 banquet, 
were the following business men: 


From Mid-Continent Petroleum 
Corp.: Walter Herr, Chicago, central 
division manager; L. V. Surtee, Terre 
Haute, eastern division manager; 
Charles Klein, Tulsa, treasurer; D. C. 
Wixon, Tulsa, manager of station oper- 
ations. 


Some of the others were: F. R. New- 
man, Cleveland, secretary-treasurer 
Cleveland Tankers, Inc.; E. B. Saxe, 
Flint, general manager of Genesee Dia- 
mond Oil Co.; E. J. Preuss, Flint, as- 
sistant to Mr. Saxe; Earl MacDonald, 
Sault Ste. Marie, Mich., president of 
International Oil Co.; Frank Mac- 
Sweeney, Detroit, Michigan divisional 
manager for Shell Oil Co.; Oscar J. 
Tuttle, Chicago, sales manager of Cities 
Service Co.: C. A. Gustafson, Chicago, 
president of Gustafson Bros. Oil Co.; 
E. P. Shelton, Chicago, Chicago Bridge 
& Iron Co.; and Frank Brochsus, Kala- 
mazoo, manager of Kalamazoo Dia- 
mond Oil Co. 
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completely equipped and adequately stock- 
ed Fruehauf service station nearby. 


Since this is the only nation-wide Trailer 
service set-up in the Industry, you who now 
own Fruehaufs are in a fortunate position. 


And those who are considering the pur- 
chase of Trailers today should give every 
consideration to the important fact that — 


Keeping Trailers ON THE ROAD is 
a fundamental Fruehauf policy. 


World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY, DETROIT 


Sales and Service In Principal Cities 


Transportation” —:6.. s. eo 
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KNOW YOUR MARKETS ... ByE.R. Sneed 


Detailed Study of Merchandising Factors in 5 States 


“Know Your Markets” is 
the title of the following 
paper on oil marketing. 
presented by E. R. Sneed. 
St. Louis, manager of mar- 
ket research, Lubrite Divi- 
sion, Socony-Vacuum Oil 
Co. at the annual convention 
of the Illinois Petroleum 
Marketers Assn., Feb. 18-20 
at Rockford, Ill. 

Aimed for “trouble shoot- 
ing” in oil marketing, this 
paper offers an analysis of 


petroleum sales areas, emphasizing the need for modern retail marketing meth- 





E. R. Sneed 


Manager, Market Research, Lubrite Di- 
vision, Socony-Vacuum Oil Co. 
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ods. Highlights discussed in Mr. Sneed’s paper include 
Unprofitable gasoline outlets 

Too much emphasis on new reseller accounts 
Total station potential per month 

Cost of equipment 

Methods of selecting new locations for stations 
Interior and exterior station appear ince 


Fewer but larger retail outlets 


@ Future of nation’s highways 


KNOW YOUR MARKETS 


Mr. Chairman and Gentlemen: 


Abraham Lincoln once said, in these 
few words 


“If we could first know where we 

are, and whither we are going, 

we could better judge what to do, 

and how to do it.” 

While it is more difficult to decide 
where we are going, we can by re- 
search, ascertain as accurately as pos- 
sible where we are, and the trends. 

We hope to show to you, from the 
viewpoint of Market Studies, that 
it is not wise to travel, on some old 
roads in petroleum retail marketing. 

Thoughts and conclusions expressed 
to you today are personal, based on 
observations gathered in the field. 


Let us listen to a potent paragraph in 
a book, “The Technique of Market- 
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Change in motorists’ buying habits 


ing Research,” prepared by the com- 
mittee on Marketing Research Tech- 
nique of the American Marketing 
Assn, 

To a large extent waste was success- 
fully eliminated in production—by 
study, by production research. Waste 

in time, power, motion, material 
was ruthlessly weeded out. What 
waste remains, therefore, to destroy 
the profit opportunities of most 
corporations, year after year, must 
lie largely in their distributing proc- 
esses. 

This waste, too, must now be identified 

-by study, by marketing research. 
And, when identified, it will have 
to be weeded out just as ruthlessly. 

Then listen to Mr. L. C. Heideman, 
vice-president of A. C. Nielsen Co., 
New York, when he spoke recently 
on “Trends in the Retail Grocery 
Trade.” He said: 


Executives are right, or substantially 
right, in 58% of their decisions on 
important Marketing questions.. 

The principle cause of Marketing er- 
rors, is the LACK OF FACTS. 

There is obviously a definite need for 
something to eliminate the waste, 
due to erroneous Marketing deci- 
sions. Such waste is a primal factor 
in creating the high distribution 
costs which not only injure the prof- 
its of the manufacturers and retail- 
ers, but also reduce the level of pros- 
perity in the entire country. 

First, we will touch on 





Loaned Equipment 


In our cross-section studies of many 
counties over 4 states (including II- 
linois), we find that nearly 90% of the 
counties have a population of 50,000 
or less. In these counties of 50,000 or 
less, we find that 40% of all Retail 
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Resellers of gasoline, can be classified 
as unprofitable. 

Taverns, lunchrooms, garages—feed, 
grocery, drug, hardware, accessory, 
shoe, poultry and general stores, hatch- 
eries, dance halls, cabin camps, post- 
offices, warehouses, grain elevators, 
creameries, blacksmiths, barbershops, 
truckers, automobile repair shops, ma- 
chine shops, tire and battery shops, 
bicycle repair shops, farm implement 
dealers, river and lake camps, pottery 
and curio shops, florists, a big variety 
of consumers and some farm houses 
note all of them, decorated in front 
with from one to three or more loaned 
gasoline pumps—-some old, some need 
painting—but too many are new com- 
puting units. 

In this 40% , we did not include many 
outlets operated by substantial local 
merchants, where gasoline is a side 
line. We just listed those that are so 
poor from the viewpoint of representa- 
tion, gallonage and profit, that no com- 
pany, Jobber, or Distributor should 
waste time or lose money in servicing. 
We note, that two or three oil compa- 
nies in this area have awakened to this 
situation, and today are not backward 
about elimination of these small un- 
profitable accounts. 


Unprofitable ‘Gas’ Outlets 


The percentage of unprofitable gaso- 
line outlets is not so high in the larger 
towns, and less in metropolitan areas. 
But, we are speaking now about 90% 
of our midwestern counties. None of 
these small resellers would be selling 
gasoline, if they had to purchase their 
own equipment. They could not afford 
to purchase and maintain equipment 
on the profits from their small sales. 

Anyone can erect or rent a small 
building somewhere—anywhere—let it 
be known he is going to sell gasoline, 
and salesmen from a number of com 
panies, and Jobbers, will soon be on 
the doorstep, begging for a chance to 
loan equipment, and have their prod- 
ucts sold there. 

Our cross-section surveys over many 
counties, show that we have multiplied 
resale outlets to where they are aver- 
aging only 2,100 gallons a month, and 
we know that every oil company and 
many Jobbers have a large number 
of reseller accounts on their books, 
that sell substantially under 1,000 gal- 
lons or even 500 gallons of gasoline 

month. 


Too Much Emphasis 
On New Resellers 


Too much emphasis has been con. 
centrated, for too iong, on solicitation 
for new reseller accounts, and not 
enough training on merchandising, 
pointing towards creativeness and in- 
senuity in moving more goods from 
the stations we already have. 

Because of this concentration of ef 
fort in one spot, we have had for 
years, a strong buyer’s market of 
small retailers who have continually 
increased in numbers faster in pro- 
portion than consumption, with lower 
and lower volume per outlet. 

Today, if our change of resellers, 
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A Golden Cpportinily for 


INDEPENDENT DISTRIBUTORS 





Here’s a name that’s worth money 
and more Profits to 
INDEPENDENT DISTRIBUTORS 


Cotte ine on Thee Big Fealinen! 


COAST TO COAST STANDARDIZED TRADE NAME. 
PROVEN PUBLIC ACCEPTANCE WHEREVER SOLD. 


SAVINGS IN OPERATING COSTS. 
ATTRACTIVE PREMIUM DEALS. 


INCREASE YOUR GALLONAGE AND PROFITS SUBSTANTIALLY. 


Write or wire today for our attractive offer for the 
use of this nationally advertised name and our 
Greyhound oil distributors plan. Why work under 
the handicap of an unknown brand-name when 
there’s big money in our nation-wide trade name 
with uniformity of products? 


CHOICE TERRITORIES NOW OPEN 


Grevnouno Oi Company 


HEALEY BLDG., ATLANTA, GA. 
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A NEW and DIFFERENT MOTOR OIL 
WITH REAL TALKING POINTS 
AND GOOD PROFIT MARGIN FOR JOBBERS 


A new and remarkably advanced motor oil, 
priced so as to provide a good margin of 
profit, is now available to distributors. 


This new oil, put out in attractive cans under 
the name ‘Vigilant’, differs from other high 
grade oils in that it possesses many distinctive 
qualities that you can talk about and that 
quickly demonstrate themselves to motorists. 
For instance:— 


Frees sticking valves and rings by releasing carbon 
and gum binders,— 


Permits noticeably quicker starting of motors,— 





motor speeds to an extent that frequently 
permits reducing gasoline supply from car- 
buretor because of freer running motor,— 


Prevents corrosion and the formation of varnish,— 


Has amazing ‘‘oiliness'’ and permits higher driving 
speeds with less damage to motors because 
of its tendency to cling without draining away. 


This new oil does all these things without the 
use of graphite or any chemicals. 


Ideal for Diesel engines. 


If you want an oil with distinctive talking 
points;—an oil that brings customers back for 
more, and that pays you a good profit on every 
quart sold, quotations will be sent on request. 
Address:— 


PENNSYLVANIA PETROLEUM PRODUCTS CO. 
1625-27 S. Water St. Philadelphia, Penn. 





Every Oil Man should read: 


ALLAN NEVIN’S 
BIOGRAPHY OF 


JOHN D. 
ROCKEFELLER 


Here’s the story of John D. Rocke- 
feller and Standard Oil! Every oil 
man should read this biography 
covering almost a century of John 
D. Rockefeller’s life and times. His 
forination of Standard Oil, the 
investigations and lawsuits, and 
the colorful personalities and oil 
industry events of his era should 
be read by everyone interested in 
the early years of Oil! 


Two volumes in box— 
1,430) pages—illustrated 
with more e 


than sixty 
photographs. Obtain- per set 


able from NPN at... 


National Petroleum News 
1213 W. 3rd St., Cleveland, O. 


Attached find my check for $7.50. Send 
me my 2 volume boxed set of ‘John D. 
Rockefeller’’ by Allan Nevin. 


Name 
Company 
Address. . 


City-State. .. 








34 


(and they are to a very large extent, 
small resellers) from one company to 
another were correctly tabulated, we 
might find that all of our sales forces 
have expended a lot of time and ef- 
fort this past year on trading outlets 
one with the others, with little if any 
gain for any company as to total num- 
ber, or in volume. 

While one company takes a small 
reseller account away from another, 
by loaning computing pumps, it 
awakes the next day to find that one 
of its present resellers has changed 
to another company for the same 
reason. 


What is Potential? 


What is our potential for all this 
concentration on reseller accounts? 
Our Market Studies over four states 
show it to be about 15% of the total 
of all filling stations, with a like per- 
centage of total volume of all stations. 
Most of these retail dealers are on 
tank-wagon contracts for one year. So, 
the entire sales force of all companies, 
Jobbers and Distributors is soliciting 
business that might be secured within 
the next year, from 15% of our total 
station potential with an average of 
2,100 gallons of gasoline a month per 
station. 

Is this something to think about as 
we plan the 1941 campaign for our 
sales effort? Does this show the nec- 
essity of more concentration on mer- 
chandising through good stations we 
already have? 

Let us then take a look at a small 
county of 9,700 people, with the largest 
town in it of 1,200. 

In this county, where all retail out- 
lets sell only 66,500 gallons of gaso- 
line a month, eleven companies are 
competing for the business. 

Six companies have 90%. 

Five companies have 10% of the 
business. 

While it is true that other business 
in adjoining counties, added to that in 
this county, might together justify a 
bulk plant operation, we venture the 
thought that there is not enough busi- 
ness in this and all four other sur- 
rounding counties to justify the opera- 
tion costs of all of these companies, 
and especially some of them. 

All companies want to get a toe-hold 
in every county market they can serve, 
but we believe that if several com- 
panies now operating in this local mar- 
ket, had the picture that we do, there 
might be an entire withdrawal. 


Equipment Costs 


Loaned pump and tank equipment, 
in this county, if figured as follows 
show: 


88 Visible Pumps @ $40.00 $3,520.00 
16 Computer Pumps @ $150.00 2,400.00 
3 Meter Pumps @ $75.00 ; 225.00 
100 Tanks—all figured at 500 

Gallon capacity, with instal- 

lation @ $75.00 7,500.00 


TOTAL $13,645.00 


This investment, (without upkeep) 
(or painting, signs, other advertising, 
other small equipment and what have 
you) divided between eleven compa- 


nies for 66,500 gallons of gasoline 
(plus oils, specialties, etc.,) per month. 
We found 52 outlets in the county, 
22 of which were curb pumps. All 52 
outlets sell a total average of 66,500 
gallons a month, or an average of 
1,300 gallons per month, per outlet. 
Let us take a ride over a United 
States highway, through the entire 
length of a county of 39,000 people, 
including the towns we pass through. 
Forty-five per cent of the entire fill- 
ing station gallonage in this county 
is sold through the pumps on this 
highway. 
We find 
Monthly 
Gallons 
Gasoline 
18 Outlets selling nationally 


known products ........ 105,000 
36 Outlets selling nationally 
known products ......... 38,000 


In this county, six jobbers and one 
agent are selling nationally known 
products, and three oil companies are 
marketing their products direct. 


36 Outlets Average 1000 Gals. 


The 18 retail outlets average 5,800 
gallons of gasoline per month. The 36 
little accounts, most of which would 
not be selling gasoline, if equipment 
was not loaned, average a little better 
than 1,000 gallons of gasoline per 
month. 

If the 36 (mostly side line gasoline 
outlets) were not there, and assuming 
that just as much of the same brands 
of gasoline will be purchased on this 
highway, between the North and South 
boundary lines of this county, the 18 
stations would be selling 2,000 gallons 
more each month, or a monthly aver- 
age of 7,800 gallons. 

Have we ever figured the costs of 
signs, equipment, installation, depre- 
ciation, maintenance, painting, time of 
people in all departments, sales pro- 
motion and credit losses, against these 
small accounts, so that we can see on 
the bottom line of each, whether the 
figure is black or red? Are we going 
to continue to multiply them faster 
than increased consumption, to a point 
where we have many more retail out- 
lets selling practically nothing? 


6 Points to Consider 


We suggest these simple questions: 

1. How many gallons of gasoline and 
oil will justify erecting a sign? 
How many gallons of gasoline 
and oil will justify tanks and vis- 
ible pumps? One, two or three? 
3. How many gallons of gasoline 

and oil will justify tanks and me- 

ter pumps? 

4. How many gallons of gasoline and 
oil will justify tanks and compu- 
ter pumps? 

5. How much sales expense can we 
justify for our present and pros- 
pective dealer reseller accounts? 

6. Is it possible that these small 
sideline gasoline resellers, extend- 
ing from our main towns and cit- 
ies, and fading away into the dis- 
tant horizon, each takes- some 
gallons away from our good sta- 
tions within the towns and cities, 
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thus diminishing our volume per 
outlet, and increasing our costs 
per gallon? 

This is something for every petro- 
leum marketer to analyze, and ponder 
over. 

Second,—Let us touch on 


Owned or Long Time 
Leased Stations 


We have found in our surveys of 
many towns and cities, that in all 
towns from 10,000 population up to 
metropolitan areas, 40% to 90% of the 
total filling station volume goes 
through Independent and Company 
owned or leased outlets. 

Let us say, that the volume through 
these stations in towns and cities from 
10,000 population up, is 65%. 

This means a_ tremendous _invest- 
ment in owned and leased outlets. 

How do we pick our new locations? 
How do we determine whether or not 
to rehabilitate an old improvement? 

We cannot today, tell you how be- 
cause of lack of time,—but we can 
say that our batting average, what- 
ever it may be today, should be in- 
creased to at least 900% in picking 
new locations, and predicting the sales 
throughput. The same goes for re- 
habilitation of old outlets. 

A study of locations where we now 
have stations, or where we should have 
new ones, can be brought down closely 
to a science, if we consider 
POPULATION—CHARACTER, POTENTIAL 

BUYING POWER. 

TRAFFIC FLOW—VOLUME, TYPE, TRAF- 
FIC AND TRADE HABITS. 

NEIGHBORHOOD POTENTIAL 
Is it High, Good, Fair or Poor; 
Residential, Commercial, Manufac- 

turing; 

Is it Improving, Static, or Declining? 
KEY LOCATIONS 

There are many corners that we 

term just corners, everywhere. Be- 

tween corner locations with ample 
frontage, are sometimes much to be 
preferred over corners. 

TYPE OF COMPETITIVE OUTLETS 
Whether or not they can hold their 
respective volume, from the stand- 
point of 
Location 
Products 
Modern Improvements and Facilities 
Good Merchandising 
Proper Personnel 
A new station does not increase con- 
sumption. Most of the business it 
secures will be taken away from 
other local stations. 

HIGHWAYS 
Is our station on MAIN U. S. or 
STATE HIGHWAYS, to serve our 
increasing automobile and truck traf- 
fic? Are the highways PERMA- 
NENT, or REROUTING PLAN- 
NED? 

GROUND — DRIVEWAYS, 

AGE, DEPTH 
When we rehabilitate a station on a 
small frontage lot, just because we 
own it, can we conscientiously say 
that the new building will increase 
our business? Are we rebuilding sta- 
tions on small frontage lots, just 
to hold our sales from further de- 
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BUILDING — CHARACTER, 


cline? Is our Public on wheels look- 
ing for more ease of ingress and 
egress, or will it be content perma- 
nently to maneuver into cramped 
driveways? 
LOCA- 
TION ON PREMISES 
Should we place it as close as pos- 
sible to the street, or should we 
place it back, so that more depth of 
driveways is_ possible, and more 
pumps can be installed. 


PUMPS—NUMBER, LOCATION 


One pump island with two to four 
pumps, will serve only two ears, 
while two others wait. Is this the 
way to serve morning, evening and 
Saturday and Sunday rushes? Might 
there be something to the statement 
of one Independent Operator who 
said, “f would rather have fifteen 





pumps than fifteen service men’? 
This, of course, was an exaggeration, 
but pumps to drive up to on spacious 
driveways might be as attractive as 
extra seats in a crowded picture 
show. Most of our stations today 
could not possibly handle big volume 
during peak hours. 

From proper research around our old 
outlets, we can know where to spend 
money with confidence on rehabilita- 
tions. By research, we can Know the 
few locations that will produce to max- 
imum, predicted volume to justify the 
investment, or rental for new outlets. 
Now, Third—-How about the operation 
of our filling stations? 

If you had driven with me over sev- 
eral states, and personally called on 
thousands of filling stations, you would 
be just as concerned as I am, when I 








IT’S SOMETHING THAT 
| COMES UP EVERY SPRING 














YOU USE IT TO KEEP RESTROOM TOILET BOWLS SANITARY 
NOW USE IT TO CLEAN OUT RADIATORS FOR SPRING 


You know Sani-Flush. It keeps restroom 
toilet bowls spotlessly clean and sanitary. 
When you remove anti-freeze—try another 
use for Sani-Flush. Just put a little in 
car radiators when you flush them out. 
Directions on the can. 

Chemical action removes accumulated 
rust and scale from the cooling system. 
Does a job that plain water cannot do. 
Puts radiators in condition for efficient 
operation. It can’t harm aluminum cylin- 
der heads or motor fittings. Sani-Flush is 
the most advertised radiator cleaner in the 
world. It costs so little, makes a clean-out 
job worth so much more. Buy it in grocery 
or hardware stores—10c and 25c sizes. 
Also packed in economical 25-lb. 
pails. Write for information. 


The Hygienic Products Company, 
Canton, Ohio. ani 









-Flush 


Cleans Out Automobile Radiators 
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tell you that at least 65% of the best of 
them are just fair to poor, in—Service, 
Cleanliness and Merchandising. 

Mr. Joseph Meyer, Vice President of 
R. H. Macy & Company, in his book 
“THE REVOLUTION OF MERCHAN- 
DISE,” included an entire chapter 
which he calls “LOOK RIGHTNESS.” 
He preceded the chapter with 


“The Faculty of Taste, is Simply 

a Generic Name for the Power In- 

dividuals Possess of Framing Judg- 
ments, Concerning Beauty. 

—Perez In L’Education. 


Are we Satisfied today with the 
“LOOKS RIGHTNESS” of our filling 
station buildings, pumps, packaged 
goods, show windows, display of mer- 
chandise, dress of station operators and 
helpers, and “Sounds Rightness” of 
what they say to our customers? 


If the assets of oil companies and 
their Jobbers are——Products, Service 
and Merchandising—what has _hap- 
pened to Service and Merchandising, at 
so' many stations? Hundreds of sta- 
tion operators have told us that repre- 
sentatives who call on them, continual- 
ly push them to buy more products, 
but seldom is anything said or done 
locally to help them move more 
goods off of their shelves. And, if some. 
thing is done or suggested to help 
them, how much good will it do if the 
operators and helpers are not trained 
to carry on for themselves? 


Can't Pay Modern Upkeep 


What has happened to the appear- 
ance outside and inside of so many sta- 
tions? Why do so many have just one 
modern computing pump flanked on 
either side by antique meter or visible 
pumps? Why are repairs in general at 
these stations so apparently left as is? 

We feel that we have the answer. 
These stations generally, do not sell 
enough goods to pay for modern up- 
keep. On many stations it would be 
foolish to spend any money not abso- 
lutely necessary. 

Is there still any worth to the old 
fundamental “THAT A STORE NOT 
WORTH KEEPING MODERN, 
SHOULD BE CLOSED’? 

Each year, for many years, additional 
stations have been gradually added, 
while the old and antique have re- 
mained in the picture, with few excep- 
tions. 

Let me try to show you a picture of 
this in an ILLINOIS town of 39,000 
people. 
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None of the stations in column (4) 


will ever get any better. Some of the 
stations in column (3) are in the same 
category. These outlets can be classi- 
fied with the thousands of “Has Beens” 
or “Just Corners” that were picked for 
filling stations. 

So, figuring theoretically that com- 
panies or jobbers might consider doing 
something about obsolete — stations, 
selling under 3,500 gallons a month 
(which is a very low figure), we might 
easily dispense with twenty-four owned 
or leased stations in this town. 

Anyone can drive to any place in 
the town in less than five minutes. 


Close 24 Stations 


If, therefore, no auto owner would 
be inconvenienced in driving more than 
a few blocks to secure his favorite 
gasoline, and assuming that all petro- 
leum buyers would continue to buy the 
same products from another station not 
so far away, we theoretically close the 
twenty-four old stations and find that 
the remaining thirty-four will sell the 
following gallonage: 

Monthly 


Gasoline No. of 
Company Gallonage Stations 


1 8,300 
2 8,400 5 

7,700 | 
} 9,200 4 
5 6,600 3 
6 6,600 o 
6,100 
s 6.000 
yg 7,000 
10 6,000 1 


TOTAL 34 


If, as we think, obsolete stations 
drifting towards uneconomic units will 
sooner or later pass out of the picture, 
is it possible that by doing something 
about it now, we will reap bigger re- 
wards? 

Actually, one, or two well located 
spacious filling stations, for each brand 
of gasoline is sufficient to serve all the 
cars in this town. 

We feel that this is one of the big 
problems for oil companies and job- 
bers. We feel that it offers a challenge 
to ingenuity. 

The oil industry has been fortunate 
to date. But, with no more unlimited 
frontier potential, world-wide condi- 
tions taking us into highways with no 
guide posts, conditions in our own 
country that are new, and a declining 
population curve, we do not know how 
long this will last. 

Mr. Stewart Chase, Economist, in the 
Atlantic Monthly said 

“We are passing from an era of 
growth, to an era of maturity. Our 
problem from now on is not one 
of expansion, but one of replace- 
ment and retrenchment. The prob- 
lem for the next few decades will 
be to remodel an economic system, 
geared for expansion, so that it can 
be operated in a community which 
grows slowly or not at all.” 

Can we go on indefinitely, adding 
new stations without proper considera- 
tion of the old? 

Perhaps this breathing spell of in- 
creased business from armament 


spending, will be an ideal period to 
take stock individually of our situation, 
and readjust and retrench our distribu- 
tive facilities, before a possible eco- 
nomic reaction forces the issue later 
on. 


Fewer but Larger Outlets 


Is it too much to dream of the possi- 
bility of tremendous savings in dis- 
tribution and marketing? Can the 
same ingenuity that eliminated so 
much waste in production, accomplish 
the same _ results in_ distribution? 
Should we look forward to fewer, but 
larger retail outlets, established on 
thorough analysis of present and fu- 
ture area buying power to justify 
modern facility investments? Should 
we visualize outlets that would permit 
display of merchandise, ease of access, 
and attractiveness of appearance, 
backed up by service, sales and mer- 
chandising ideas on a higher plane than 
ever before? And—at the same time, 
if one revolutionized retail outlet can 
take the place of a number of present 
day filling stations, even though the 
rent or purchase price, along with the 
upkeep is high for one station, and 
managerial expense more per man, 
might we find that costs compared to 
a number of antique outlets will be 
lower? Will higher managerial expense 
per outlet, attract men with better 
merchandising and business ability? 

From a Public Relation Standpoint, 
call with me on 1000 of our good filling 
stations, and you would agree with me 
that it is a far cry from 65% of the 
men at our pumps who contact mil- 
lions daily, to the efficiency, uni- 
formity, courtesy and loyalty of the 
telephone operators, who also contact 
millions of our people daily for the 
Telephone Company. 

These things we should know as far 
in advance as possible, before they be- 
come cancerous. These are the prob- 
lems of Jobbers and Distributors in 
their respective areas, the same as they 
are of oil companies. 


The Future of the Filling 
Station 


We do not feel that it is possible to 
forecast the future filling station. 

But, we can touch on_= several 
thoughts that show the necessity for 
keeping up with our Markets and 
Trends. 

We see some tremendous changes in 
retailing of food. The chain neighbor- 
hood store is no longer an economic 
unit. One Super-Market replaces five 
to six neighborhood units. Many of 
the new Super-Markets represent an 
investment per unit of more than 
$100,000. 

Today, we know that the pattern of 
towns and cities throughout the United 
States has been predicated on a Main 
Street, and a central section, wherein 
jobbers, oil companies and chain store 
companies bid the highest for choice 
locations. The character of the Super- 
Markets has, to food retailers, reduced 
the importance of central location. 
Many of the new Supers are flourish- 
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ing on the fringe of towns where 
rentals are low. In this way, they have 
become better known to those in the 
surrounding rural community, as well 
as to those who reside in the town. 

Around these Super-Markets, shop- 
ping centers are growing up, and the 
trend seems to be towards shopping 
centers carefully planned with archi- 
tectural foresight. Are they likely to 
supercede to a large extent our present 
unplanned conglomeration of retaii 
stores? This would seem to predict 
more dispersal of communities, and 
greater merging of rural and urban 
populations. 


Buying Habits Affect Stations 


Park-and-Shop buildings are today 
planned, not only for all types of stores 
and commodities, including one or two 
filling stations, but for offices, theatres, 
restaurants and sports. 

Will the change in buying habits 
created by the food industry, have any 
effect on location, operation, and im- 
provements of filling stations? 

Will decentralization of populations 
and trading areas change our thinking 
about filling station sites? Will any 
changes in the buying habits of people 
affect those in the oil business? 

What about our lubritoriums? In 
our surveys, we have noted many lu- 
brication units that have been added 
to filling station buildings, on sec- 
ondary locations, or in ordinary neigh- 
borhoods, where the additional profit 
to the oil companies or jobbers from 
the additional sales of petroleum prod- 
ucts will not pay for the lubritorium in 
many, many years. Generally on medi- 
ocre locations, a lubrication unit just 
helps the operator of the station to 
make a few more dollars per month for 
sundry services. 

We all would like to have our signs, 
which read “Scientific Lubrication by 
Trained Men,” to mean what they say 
in aS many places as possible. We be- 
lieve that modern lubritoriums on 
fewer, but strategic locations, con- 
structed to handle volume, will permit 
of a better job of lubrication advertis- 
ing, merchandising and selling. 

Few operators of filling stations, are 
today securing the lubrication business 
possible. There are tremendous op- 
portunities in this field. 

We are not unmindful of the 25% to 
35% excellent operators of stations 
who give fine service and really do a 
scientific job of lubrication. We are 
speaking of the large percentage of 
stations, where operator and helper 
turnover is alarming. We know that 
thousands of these operators and heip- 
ers are not trained to the minute in 
lubrication, operation and service. 

We believe that every jobber would 
be well repaid from a continuous train- 
ing school for service station men. This 
is especially true now, considering con- 
scription and the competition for men 
from new and_e growing industrial 
plants. 

What about the future of our high- 
ways? Do we know how the rerouting 
of a highway will adversly affect sta- 
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tions on the old route, benefit others “Complete and accurate Market 
on the new route, or create new and knowledge will more and more be 
advantageous locations for stations? a guiding star for sales manage- 
We have studied towns where the ment.” 

change of highway routing to another “We are on the threshold of a 
street through town, decreased the REVOLUTION in service station 
gasoline gallonage of every station on merchandising.” a 

the old route, from one to four thou- “There are more opportunities 
sand gallons a month. Gallonage per for vision, inventiveness, ingenuity 
outlet is already too low, most every- and showmanship in filling station 
where. merchandising, than ever before.” 


and—-As your magazine “THE OIL 


Main highways of the future might ; : 
e s sa CAN” printed recently 


restrict filling stations and other com- 


mercial buildings to certain spots. We “We Can't Employ Yesterday’s 
will have to know where, if we want Methods Today, and Expect 
a choice location. To Be in Business Tomorrow.” 
Here, are several thoughts to ponder THANK YOU. 
over. Ed Sneed 













Here is a fast-selling, quality-brand 100% Pure 
Pennsylvania motor oil. Under our unique 
franchise plan, you get exclusive sales rights 
in your own jobbing territory—a proposition 
that gives you a profitable edge on competi- 


tion. Write today for information on any of LE. 
these four brands: Beaver-Penn, Four-State, <a 
Fort Pitt and Penn Trump. Dx». A 


FREEDOM OIL COMPANY, FREEDOM, PA. 
Pacific Coast Bulk Plant and Warehouse: Los Angeles, Calif. 


FREEDOM octzee%u. MOTOR OILS 
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@ @ ALL GRADES @ @ 
THE COASTWISE PETROLEUM COMPANY 


MUNSEY BUILDING BALTIMORE, MD. 


Cable Address: "LUBOYLE" 
Refinery and Deepwater Terminal . . . Goodhope (New Orleans), La. 
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Fuel Oil Consumption Ahead in East; Lags in Middle West 


O IL burners, in February, con- 
sumed less than normal requirements 
of fuel oil in most of the east. Of the 
large cities, only Philadelphia was 
above normal, by about 7%, as calcu- 
lated by temperature deficiencies re- 
ported by the U. S. Weather Bureau. 

In central states, consumption per 
burner was about normal, or a little 
above. St. Louis was 7% above nor- 
mal, this being the largest increase 
for any large city in this section. 

In the far west, Pacific Coast points 
were under normal requirements by 
from 20 to 30°. 

Compared with February a year ago, 
which, however, had 29 days, being 
leap year, oil consumption per indi- 
vidual burner was higher in upper New 
England and lower in the rest of this 
section. Requirements were higher than 
last February in the Atlantic Coast dis- 
trict, from New Jersey south, in Balti- 
more and Washington 9 and 7% higher, 
respectively. 

In the central states, burner con- 
sumption in Chicago was 6% larger 
than last February. Requirements in 
western central states were consider- 
ably lower than a year ago, and Pacific 
Coast points also well under. 


SEASON THROUGH FEBRUARY 


With 5 months of the heating sea- 
son back of us, which takes three-quar- 
ters of the season’s normal heating oil 
requirements, the eastern part of the 
country has used in its burners a lit- 
tle over normal requirements, and the 
middle west and far west somewhat 
less. Consumption per burner in Chi- 
cago, St. Louis, Kansas City and other 
points in this section is about 6% less 
than normal. Mild temperatures in 
Pacific Coast states have resulted in 
burner consumption being 17 to 21% 
less than normal. 

Comparing this heating season, 
through February, with a year ago, 
upper New England is the only area 
surveyed by NATIONAL PETROLEUM 
NEWS which shows larger consump- 
tion per burner. Of the large mar- 
kets, requirements in Boston were 2% 
less than last season, in New York 
and Philadelphia 4% less; in Kansas 
City and St. Louis 13 and 15% less. 

Requirements in the Pacific Coast 
states for the season through Febru- 
ary, were about the same as last year. 

Offsetting the uniformly lower con- 
sumption of heating oil per burner this 
season for almost the entire country, is 
the fact that many more oil burners 
are installed and being served by oil 
companies than last winter. 


STi) 


Table 1—February Heating Oil Requirements, In Degree Days 


NEW ENGLAND 
Portland, Me 
Burlington, Vt. 
Boston 
Providence, R. I. 
Hartford, Conn. 


MIDDLE ATLANTIC 
New York City 
Albany 

Rochester 

Buffalo 

Trenton, N. J 
Philadelphia 


SOUTH ATLANTIC 
Baltimore 
Washington 
Richmond, Va 


NORTH CENTRAL 
Cleveland 
Chicago 
Detroit 
Milwaukee 
Minneapolis 
St. Louis 
Des Moines, Ia 
Omaha 
Kansas City 
Denver 


PACIFIC COAST 
Seattle, Wash 
Portland, Ore 
San Francisco 


Feb. 
Normal 
DDs 


1168 
1278 
1050 
1014 
1063 


Actual 
Feb. 
1941 
DDs 


1138 
1244 
998 
974 
1036 


941 
1166 
1189 
1157 

968 

929 


866 
871 
806 


1076 
1104 
1110 
1180 
1407 
904 
1137 
1085 
931 
786 


469 
450 


269 


| Above 

or Below 
Normal 
Needs 


WwW & Uw bo 


4) 
0 


aj Rho 


| Normal © Normal 


“| Above Season’s Season’s Total 
or Below Needs Needs DDs in 
Feb. 1940 Used in Used in Normal 
Needs Feb. 1941 Normal Feb. Season 

3 16.7 ie fe 6814 

11 16.6 iy 7486 

3 16.4 17.3 6058 

3 i Oy ge ty Be 5689 

+ 17.2 17.6 6019 

1 17.8 17.8 5290 

sj 17.9 18.0 6516 

2 17.9 16.9 6620 

0 17.2 16.9 6723 

4 18.6 18.4 5190 

+ 6 19.4 18.2 4792 
9 18.7 18.8 4628 

+ 7 18.8 18.9 4620 
+11 ys Be 18.6 3820 
y 4 iy 17.1 6144 

6 i773 16.9 6378 

0 je Bae 17.2 6454 

7 16.6 16.6 7117 

6 17.8 17.4 7895 

0 19.4 18.1 4658 

1 17.9 17.7 6329 

7 17.4 iy 6229 

0 18.5 18.4 5006 
8 13.6 15.5 S79C 

11 10.9 14.7 4306 

13 10.3 14.7 4367 

4 11.3 14.4 2382 


Table 2—Season’s Heating Oil Requirements to March 1, 1941 


NEW ENGLAND 
Portland, Me. 
Burlington, Vt 
Boston 
Providence, R. I. 
Hartford, Conn. 


MIDDLE ATLANTIC 
New York City 
Albany 

tochester 

Buffalo 

Trenton, N. J. 
Philadelphia 


SOUTH ATLANTIC 
Baltimore 
Washington 
Richmond, Va 


NORTH CENTRAL 
Cleveland 
Chicago 
Detroit 
Milwaukee 
Minneapolis 
St. Louis 

Des Moines, Ia 
Omaha 
Kansas City 
Denver 


PACIFIC COAST 
Seattle, Wash. 
Portland, Ore 
San Francisco 


Sept.-Feb. 
Normal 


DDs 


4985 
5461 
4344 
4099 
4414 


3837 
4805 
4749 
4680 
3901 


3577 


3493 
3531 
3000 


4416 
4650 
1691 

5120 
5978 
3628 
4869 
4806 
3902 
4201 


3074 
3159 
1646 


Actual 


1941 
DDs 


5401 
5864 
4402 
4304 
4710 


3877 
9313 
5027 
4816 
3999 
3669 


3334 
3360 
3083 


4212 
4369 
1678 
4796 
5788 
3356 

1575 

4487 
3669 
3820 


2541 
2626 
1292 


Sept.-Feb. “ Above 


or Below 
Normal 


“TU 1D 


+10 


CO UI 


“o Normal % Normal % Normal 

Season's Season’s Season’s 
| Above Needs Needs Needs 
or Below Used in Used in Used in 
Sept.-Feb. Sept.-Feb. Sept.-Feb. Normal 


1940 1941 1940 = Sept.-Feb. 
6 79.2 ys ee | 73.2 
4 78.3 81.4 72.9 
2 72.7 73.9 7a 
} To.0 78.7 72.0 
0 78.2 78.9 13.3 
4 73.3 76. ‘4a 
} 81.5 84.9 To.t 
1 75.9 75.4 gg Ty 
4 71.6 74.1 69.6 
— 4 wean 79.9 yt: Me 
4 76.6 79.7 74.6 
5 Ta 76.2 ye Be 
8 72.7 79.6 76.4 
9 80.7 89.0 78.5 
— 5 68.5 725 71.9 
4 68.5 71.4 72.9 
3 72.5 74.6 ee 
0 67.4 67.3 71.9 
1 Ta 7a5 ri 
15 72.5 85.0 77.9 
é | eB 77.7 76.9 
9 72.0 79.6 tio 
13 13.8 84.1 77.9 
2 66.0 67.1 72.5 
0 59.0 59.5 71.4 
2 60.1 59.0 72.3 
- 3 54.2 56.1 69.1 
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MARKETS | 


Mid-Westen 


CHICAGO, Mar. 8.—-Quotations for 
two grades of burner fuel, No. 2 Straw 
and No. 3, FOB Group 3, were reported 
0.125c lower here the past week. Quo- 
tations reported by refiners ranged 
from 3.25 to 3.50c for No. 2 Straw, 
and 3.125 to 3.375c for No. 3. Quota- 
tions reported by tank car marketers 
ranged from 3 to 3.75¢c and 3 to 3.375c 
for the two grades, respectively. No 
changes in quotations for other prod- 
ucts were reported. 

Gasoline movement continued steady, 
with most sellers reporting a “tight” 
market. Burner fuel demand was be- 
ginning to drop off, some suppliers 
said. 

Open spot sales reported by three 
tank car marketers during the week 
were: 1 car of 80-82 Oct., Ethyl gaso- 
line at 4.25c; 7 cars of 72-74 oct., 2 
cars at 3.75c and 5 cars at 3.875c: 1 
car Of 63-66 oct. at 3.375c; 2 cars of 
60 oct. and below at 3.25c; and 6 cars 
of range oil at 3.625c. 

Quotations reported by refiners 
ranged from 5.375 to 6c for 80-82 oct., 
4.375 to 5e for 72-74 oct., 4 to 4.50c 
for 63-66 oct., 3.625 to 4.125c for 60 
oct. and below, and 2 refiners reported 
quoting 3.875c for range oil. 

Quotations reported by tank car 
marketers ranged from 4.25 to 4.50c 
for 80-82 oct., 3.75 to 4c for 72-74 oct., 
3.375 to 3.75¢c for 63-66 oct., 3.25c to 
3.50¢e for 60 oct. and below, and 3.375 to 
3.875¢ for range oil, FOB Group 3. 


‘obidesni 


LOS ANGELES, March 8.—Cargo 
shipments of aviation gasoline, 87 
octane, were reported offered at 
less than 6c per gal. for shipment 
to a Pacific foreign port. Apparently, 
however, this price was not low enough 
to secure the business. 

Fuel oil continued in good demand 
in the domestic market, both in the 
Los Angeles Basin and in San Joaquin 
Valley. Purchasing companies were 
said to be paying $0.67 per bbl. 
for a heavy grade oil, 125 viscosity. 
Only small quantities of cracked oil 
were reported available at $0.575 per 
bbl. at independent plants in the Val- 
ley. 


Mid-Continent 


TULSA, March 8.—-Upward trend in 
prices for Grade 26-70 natural gaso- 
line continued in the Mid-Continent 
the past week. Sales prices 0.25¢ high- 
er were reported at 2.625c, FOB Group 
3, and 2.25c, FOB Breckenridge. The 


MARCH 12, 1941 


two sellers reported quoting for open 
spot shipment FOB Group 3, and three 
reported quoting FOB Breckenridge. 
Two sellers reported withdrawing from 
the open spot market. 

Shipments of refined gasoline were 
heavy, according to several refiners. 
In Oklahoma, a refiner said his vol- 
ume of shipments was “almost at sum- 
mer rate.” Another Oklahoma refiner 
reported he was 3 days behind on ship- 
ments “despite some inter-refinery buy- 
ing.” 

A Texas refiner reported receipt of 
orders from former customers and re- 
marked, “This is the best indication 
that cheap material is drying up.” 

Lubes were in good demand for both 
export and domestic shipment, Mid- 
Continent refiners reported. “Orders 
are keeping us jumping,” one refiner 
said. Another said he was “forced to 
turn down some inquiries due to prior 
commitments.” 

Refiner offering 124-126 AMP wax 
was for open spot sale reported ad- 
vancing his quotation 0.25c to 2.75c 
for export and domestic shipment. One 
other refiner reported quoting 3.25c 
for 131-133 AMP. Both said_ ship- 
ments were heavy and only “small 
quantities” were available for ship- 
ment within 10 days. 


Gulf 


NEW YORK, March 8.—Gasoline 
was priced higher, gas oils and light 
fuel lower at the Gulf the past week, 
according to reports here and from 
the Southwest. Inquiries for 2 cargoes 
of minimum 80 oct. (’39 Research) 
gasoline and 1 cargo of 73 oct. un- 
leaded, with a 5-lb. maximum vapor 
pressure, were repored. Negotiations 
were still pending on these inquiries 
at the end of the week, according to 
reports. One refiner reported turning 
down inquiries for 2 cargoes of Bunk- 
er “C” fuel. No open spot cargo sales 
were reported. 

Sale of 24,000 bbls. of minimum 80 
oct. (’'39 Research) gasoline at 4.75c 
for movement by barge was reported 
by a refiner who had been quoting 
this price for cargo lots. Same re- 
finer said he was now asking 4.875c, 
and reported 0.25c advance to 4.50c 
in his quotation for 72-74 oct. leaded 
gasoline. Prices reported for minimum 
80 oct. (39 Research) gasoline ranged 
from 4.875 to 5.375c; 72-74 oct. leaded, 
from 4.50 to 5.25c; 70 oct. unleaded, 
from 4.875 to 5c; 68 oct. unleaded, from 
4.50 to 4.75¢c; 65 oct. unleaded, from 
4.25 to 4.375c; and 60 oct. unleaded, 
from 4.125 to 4.25c. 

No. 2 fuel and gas oils were offered 
from 0.125 to 0.25c lower, with cargoes 
of No. 2 reported available from 4 


refiners at 2.875c. Some reports indi- 
cated that 2.75c might be done on No. 
2 fuel if the buyer had a boat firm 
in hand and could lift the material 
promptly. 


Pennsulvania 


CLEVELAND, March 8.-—Quotations 
for refined products in Western 
Penna. fields were for the most part 
unchanged, according to reports the 
past week. 

Lubes continued “in good shape” 
with “strong” inter-refinery demand for 
neutrals reported by several refiners. 
Increased demand for cylinder stocks 
also was reported. 

Wax was said to be “strong. One 
car of 124-126 AMP white crude scale 
was reported sold at 2.75c, New York. 


Atlantic Coast 

NEW YORK, March 8. Atlantic 
Coast suppliers’ quotations for refined 
products the week ended Mar. 8 were 
for the most part reported unchanged. 
Gasoline was said to be “much firmer” 
at most seaboard points, particularly 
New York. Heating oils also were 
“stronger”, following widespread re- 
ductions during the previous week, ac- 
cording to reports. 

Marine diesel oil was quoted 6c 
lower, at $1.89 per bbl. at Savannah, 
Jacksonville and Tampa, while at Al- 
bany, a supplier reported 20c per bbl. 
reduction to $1.85. 


” 


Petroleum Refining Pays 
Highest Wage Rate 

“Monthly Labor Review”, publication 
of the U. S. Department of Labor, re- 
ports that the highest average hourly 
entrance pay rate for common laborers 
in any of 16 manufacturing industries 
surveyed is found in petroleum refin- 
ing. Report, dated July, 1940, and re- 
leased late in February, shows an aver- 
age for petroleum refining of 63.6c an 
hour, 13.8¢c above the 16-industry aver- 
age of 49.8c. 





Interior Department Calls 
For Royalty Oil Bids 

WASHINGTON, March 8.—Interior 
Department’s Geological Survey has 
called for bids of royalty oil accruing 
to the United States from leases on 
government land in the Lance Creek 
oil field in Southeastern Wyoming. 

Bids may be for a period of 1, 3 or 
5 years, beginning April 1, 1941, Geo- 
logical Survey stated, adding about 
half of Lance Creek, which is the larg- 
est productive field in the Rocky 
Mountain section, is located on public 
land. 

















REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


HOW PRICES ARE REPORTED— 


Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 
OITLGRAM and are as published in the Monday issue of the OILGRAM 

PLATT’S OILGRAM is a reporting service issued in three identical editions daily 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATT’S OIL 
GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of sales, prices and current happenings affecting the oil industry 
and that will be of interest to its subscribers. As this information is usually private, 
OILGRAM reports it according to what it is able to obtain from sources deemed 
reliable. 


All information is supplied without guarantee as to its completeness, accuracy 
time of transmission or promptness of delivery. 

The subscriber receives this information for his private use and not for resale or 
further distribution. 

Publisher reserves the right to change the extent, nature and form of showing this 
information at any time. 


Prices shown in the tables are quotations (meaning sellers’ general offers or posted 
prices), or actual sales prices, reported to OILGRAM by refiners for “open spot 
transactions, except as otherwise specified. 

Prices arrived at by discounts off a specified price or “market date of shipment, 
prices named in contracts or prices arrived at in accordance with any arrangement 
made prior to date of sale, are not for “open spot” transactions and therefore are 
not considered im making the price tables. Prices made to brokers and prices in 
“Inter-refinery” transactions are also not considered except as may be noted. 


All prices are for “immediate” shipment except in Gulf Coast bulk transactions 


where shipment is generally to be made in ninety days. Prices are FOB refineries, 
pipelines, or tanker terminals in districts designated. 
Prices shown are for quantities in bulk such as tank car lots, motor transport lots 
or barge lots; and in cents per gallon; heavy fuel oils are in dollars per barrel of 42 
S gallons: wax and pe fodidamn are in cents per pound. Prices applying to barges 
or cargoes only are so designated. 
Prices do not include taxes or inspection fees. Prices are published at the close of 
the business day. 
Mid-Western prices in the tables were gathered from refiners with offices located 
in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of comparing prices even when the 
material originates in another refining district. Other refinery prices are given 
by and for the particular refining district where the material is made and from which 
it is shipped. 
When prices obtained by OILGRAM do not conform to these conditions the ex- 
ception and the new conditions are noted in the news lead or in conjunction with 
the price table by footnote or otherwise, for the particular refinery or sales district 
involved. 
Crude oil and products covered by OILGRAM’S news and price service, except 
where noted, have been represented to the publisher as fully up to the customary 
trade specifications indicated and according to the generally accepted methods of 
test: and all crude oil and all products thereof as Sovies been lawfully produced 
and transported. 
Any apparent error should be reported to the nearest OILGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 
of the OILGRAM or National Petroleum News following its publication. 





Summary of Daily Gasoline Prices (Mar. 4 to Mar. 10) 


Latest Prices 
Monday, 


U. S. Motor, (ASTM octane) 


80-82 octane Ethyl: Mar. 10 
EE Roars uste coast fax Si Gsosexg)die & ewer. 4.625- 6.00 
Mid-Western (Group 3 basis)........ : 5 .375-6.00 (2) 
N. Tex. (For shpt. to Tex. & N. M. dest’ ns.) 5.50 (1) 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 5.625 (1) 


72-74 octane: 





Oklahoma : a 375-5 .00 
Mid-Western (Group 3 basis) : 5- 5.00 
N. Tex. (For shpt. to Tex. & N. M.d st’ns ) 4.50 b.225 
W. Tex. (For shpt. to Tex. & N. M. dist’as.) 4.625 (2 
63-66 octane: 
Oklahoma Sites ee 4.00 4.50 
Mid-Western (Group 3 basis) 4.00 4.50 
N. Tex. (For shpt. to Tex. & N. M. dest'ns.) 4.125- 5.00 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 4.125 (2) 
60 octane & below: 
Oklahoma. . areas ite ; 3.625-— 4.125 
Mid-Western (Group 3 basis) 3.625- 4.125 
N. Tex. (For shpt. to Tex. & N. M. dest'ns.) 3.75 -— 4.50 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 3.875 (2 
Motor Gasoline, 72-74 octane (ASTM) 
New York harbor peatere 5.50 — 7.10 
New York harbor, barges.......... >. 20 5.50 
Philadelphia district ae 5.50 7.00 
Baltimore district... .. . . : 5.50 - 6.75 


Motor Gasoline: 
74-76 Octane: (L-3) 
Bradford-Warren (Western Penna.) ¢ 6.25 
Other Districts (Western Penna.) ‘ 5.75 — 6.00 


Friday, 


Thursday, Wednesday, Tuesday, 


Mar. 7 Mar. 6 Mar. 5 Mar. 4 
4.625-— 6.00 4.625-— 6.00 4.625- 6.00 4.625-— 6.00 
5 .375-6 .00 (2) 5 .375-6 .00 (2) 5 .375-6.00 (2) 5 .375-6 .00 (2) 
5.50 (1) 5.50 (1) 5.50 (1) 5.50 (1) 
5.625 (1) 5.625 (1) 5.625 (1) 5.625 (1) 
a 375-5 .00 (a)4.375-5 .00 (a) 4.375-5.00 (a) 4.375-5 .00 
4.375- 5.00 4.375- 5.00 4.375- 5.00 4.375- 5.00 
4.50 5.125 4.50 3.125 4.50 &.125 4.50 -— 5.125 
4.625 (2) 4.625 (2) 4.625 (2) 4.625 (2) 
4.00 4.50 4.00 - 4.50 4.00 — 4.50 4.00 - 4.50 
4.00 — 4.50 4.00 4.50 4.00 - 4.50 4.00 — 4.50 
4.125- 5.00 4.125-— 5.00 4.125- 5.00 4.125-— 5.00 
4.125 (2) 4.125 (2) 4.125 (2) 4.125 (2) 
3.625- 4.125 3.625- 4.125 3.625-— 4.125 3.625- 4.12 
3.625- 4.125 3.625- 4.125 3.625- 4.125 3.625- 4.125 
3.75 4.50 3.75 4.50 3.75 4.50 3.75 -— 4.50 
3.875 (2) 3.875 (2) 3 875) 3.875 (2) 
5.50 — 6.80 5.50 — 6.80 5.50 - 6.80 5.50 — 6.80 
§ .25 >. 50 5.25 - 5.50 5.2 5.50 5.25 5.50 
5.50 00 5.50 7.00 5.50 - 7.00 5.50 - 7.00 
5.50 - 6.75 5.50 - 6.75 5.50 -— 6.75 5.50 - 6.45 
6.00 - 6.25 600-6 .25 (2 6.00. 6.25 (2) 6 .00-6 .25 (2) 
5.¢9 6.00 5.7 6.00 5.75 6.00 5.75 -— 6.00 





REFINERY PRICES 


Gasoline—U. S. Motor (ASTM Octane) except where otherwise specified 





Prices Effective Mar. 10 Mar. 3 Prices Effective Mar. 10 Mar. 3 4 2 5 oe b. ~ . 
OKLAHOMA KANSAS (For Kansas destinations only) Kerosi ne, Gas & k uel Oils 
80-82 oct. Ethyl.... 14.625- 6.00  4.625- 6.00 80-82 oct. Ethyl 5.50 (1 5.50 (1) Prices Effective Mar. 10 Mar. 3 
72-74 oct...... (a) 4.375-5.00 (a) 4.375-5.00 72-74 oct ‘ 1.50 4.875 4.50 4.875 OKLAHOMA 
63-66 oct.......... $00 450 400-450 | 63-66 oct $295 - 4.75 4.25 - 4.75 a es " - 7 
60 oct. & below....  3.625- 4.125 3.625- 4.125 60 oct. & below 3.875- 4.125 3.875- 4.125 ae - so age peal an ; 75 : 00 : oes 
60-62 400 e.p.......  3.75-4.00(2) 3.75-4.00 (2) Sn” Ste tee O Ore 195 & a7 ping 
“Dp. ‘ - ‘ - ARK. (For shi ee eS ee Range Oil 3.875- 4.125 3.875- 4.125 
keen arene oe Se ee i No. 1 P.W. 3.75 — 4.125 3.75 — 4.125 
MID-WESTERN (Group 3 basis) | 72-74 oct 1.375 (1 1.375 (1 No. | straw : 3.375-3.75 (2) 3.375-3.75 (2) 
" Pipe ee . & ane 9) 70-72 oct 25 (1) $25 (1 No. 2 straw.. 3.375- 3.625 3.375- 3.625 
= ny Ethyl... 5 375-6 ee. (2) Pi Ta 60 oct. & below 8.875 (1 3.875 (1 No. 2 dark 3.25 (1) 3.25 (1) 
hi is bed ae rm ae GL. ge il 3.20 l 3.25 (2) 
a... 0 50 ) : — _ : = = wi = 
ee low 7. tg. 4:38, 4-00.- 4.50. | WESTERN PENNA. (Motor gasoline. Nos foal 3.25 - 3.373 3.95 — 3.375 
= - trad ford-Warren No. 6 = $9 65 (1 $0 65 (1 
ae oa Q ; o- 9-9 14-16 fue $0 85 (1) $0.85 (1 
N. TEX. (For shpt. to Tex. & N. M. dest'ns.) 74-76 oct. (L-3 ie See. ie eee ee 
80-82 oct. Ethyl nae 5 50_ al x 5 50 1) x Other districis MID-WESTERN (Group 3 basis) 
72-74 oct .es.. $.50- 5.125 4.50 - 5.125 aa egiagt ar eee a a 41-43 grav. w.w. $.125- 4.25 4.125- 4.25 
Son. . $.125- 5.00 4.125- 5.00 eee a See elev Lait ah 43-46 grav. w.W.. $.25 - 4.375 4.25 — 4.375 
oct relow 3.75 +50 3.75 150 — - ~~aN (CF “2 a " tange Oi 3.875 (2 3.875 (2) 
60-62, 400 e.p...... 4.125-4.75 (2) 4.125-4.75 (2 CENTRAL MICHIGAN (FOB Central Mich. re- No. | p.w $75 4.00 3.75 - 4.00 
finery group basis for shpt. within Mich.; shpts. may pag rowan 3 95 3 50) 3 375-3 695 
originate at plants outside Central group) aa 2 ss 3 125 3 378 3 95 5 3 SO. 
~ ~ +r 7 . 4 ~> Dae . ~ » 
W. TEX. (For shpt. to Tex. & N. M. dest'ns.) U.S. Motor: (Oct. L-3 No. 5 $0. 75-$0.85 (2)$0.75-$0 85 (2 
80-82 oct. net 5.625 (1) 5.625 (1) 72-74 oct 6.50 7.00 6.50 7.00 No. 6 $0. 55-$0. 60 (2)$0 .55-$0. 60 (2) 
72-74 oct.... ; 4.625 (2) 4.625 (2 67-69 oct 5.50 6 50 5.50 6.25 
63-66 oct. . i 125 (2) 4.125 (2 Str. run gasoline, ex N. TEX. (For shpt. to Tex. & N. M. dest'ns.) 
60 oct. & below 3.875 (2) $.875 (2 cluding Detroit shpt. 4.50 — 5.00) 4.50 — 5.00 41-43 grav. w.w..... 1.00 - 4.75 4.00 - 4.75 
a ; No. 1 P.W. 3.875 (1 3.875 (1 
CENT. W. TEX. (Prices to truck transports ) OHIO (S. O. Ohio quotations for statewide delivery es > > a 
80 oct. & above : 6.00 (1) 6.00 (1 and subject to exceptions for local price disturbances AMARILLO, TEX. (For shpt. to W. Okla. & Tex. 
72-74 oct... . : #50 (1) 150 (1 72-74 oct 7.035 7.126 | differential territory.) 
67-69 oct. . : 4.00 (1) 1.00 (1 : ; : 41-43 grav. w.w. 4.50-4.75 (2) 4.50-4.75 (2 
62 oct. & below... 3.625 (1) 3.625 (1 CALIFORNIA U.S. Motor: No. 1 straw 1.00 (2 4.00 (2) 
58-61 grav., 375-400 , om . . . . 
‘ pp : ee “ = = - KANSAS (For Kansas destinations only) 
AMARILLO, TEX. (For shpt. to W. Okla. & Tex 5 (i tanae ensinainad -Sceuneneeetl 41-43 grav. w.w. aie 
differential territory.) state shipment 5.00 —- 6.00 5.00 — 6.00 12-44 gravity w.w... 4.375- 4.50 4.375- 4.563 
60 oct. & below . 1 375 (1) 4.375 l 54-58 grav., for instate No. 1 p.w. ; 1.00 4.25 4.00 4.25 
60-62, 400 e.p...... 6.73 (1) 4.75 (1 shipment 4.75 5.50 5.00 5.50 No. 6 fuel $0.65 (2 $0.65 (2 





(a) One refiner reported quoting **3.875 to 4.50c” for 72-74 oct., the lower price applying only to shipments into restricted competitive areas. 
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REFINERY PRICES (Continued) 


NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 





Kerosine, Gas & Fuel Oil 


(Continued 








Prices Effective Mar. 10 Mar. 3 
ARK. (For shipment to Ark. and La.) 
41-48 grav. w.w. : 4.373 (3) 1.50 (1 
No. I 3.875 (1) 3.875 (1) 
No. 2 , 3.273 @ 3.375 (1 
No. 3 fuel : 3.25 <(@ 3.235 (i) 
Tractor fuel, for shpt 

to Ark. points only $8.25 @ 1.25 l 
WESTERN PENNA. 
Bradford-Warren: 
15 grav. w.w 5.375 >. 50 5.375 >. 50 
46 grav. w.w 5.625 (1) 5.625 (1) 
No. 1 fuel Fe 5.375 q 
Ne.2 ” 9.125-5.375 5 5.373 G 
No. 3 ; 53.320 (2) 5.375 (1) 
36-40 gravity $.3 (2) 5.25 (1) 
Other districts: 
45 grav. w.w 5.125- 5.375 > .s¢0 
16 grav. w.w 5.25 >. 5.50 
47 grav. w.w : 5.375- 5.625 5.625 
No. 1 fuel . 4.875- 5.00 5.00 
a2 4.875- 5.00 5.00 
No. 3 ; 1.625—4. 875 (2)4 875 (2 
36-40 grav., Pittsburgh 

dist. prices excluded 4.375-— 4.625 4.375-— 4.625 
CENTRAL MICHIGAN (FOB Central Mich. re- 


finery group basis for shpt. within Mich.; shpts. may 
originate at plants outside Central group.) 


47-49 gravity w.w. 5.50 5.73 >. 50 $.%5 
P.W. Distillate - 2.00 5.65 5.50 5.65 
No. 3 gas oil, Straw 5.00 5.2 5.00 3.2 
U.G.1. gas oi 4.25 1.50 4.25 1.50 
Fuel Oils (Vis. at 100): 
300-500 Vis... 3.75 1.00 (2) 3.% @ 
100-300 Vis... 4.125 (1) #.125 (1) 


OHIO (S. O. Ohio quotations for statewide delivery) 
K erosine ie 5.75 $.¢ 

CALIFORNIA 

40-43 grav 


w.w. . 1.50 6.00 1.50 6.00 

San Joaquin Valley: 

Heavy fuel .$0.575 -$0.65 $0.575 -$0.65 

Light fuel $0.65 -$0.75 $0.65 -$0.75 

Diesel fuel 3.00 1.00 3.00 4.00 

Stove dist 3.00 5.00 3.00 5.00 
Los Angeles 

Heavy fuel $0.575 -$0.65 $0.55 -$0.65 

Light fuel $0.65 -$0.75 $0.65 -$0.75 

Diesel fuel 3.00 400 3.00 4.00 

Stove dist 3.00 1.00 3.00 4.00 
San Francisco: 

Heavy fuel ; $0.80 $0.80 

Light fuel — $0.90 $0.90 

Diesel fuel 1.50 4.50 

Stove dist — 5.50 5.50 


Nolte: All above heavy fuels meet Pacific specifica- 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
and stove distillate, spec. 100. 


Lubricating Oils 
WESTERN PENNA. 


Prices are given by Penna. refiners as their quota- 
tions to jobbing and compounding trade only. Prices 
to other refiners generally are lower. 


Viscous Neutrals— No. 3 col. Vis. at 70° F. 

200 Vis. (180 at 100°) 420-125 fl. 
0 p.t 25.50 (1) 24.50 (1) 
10 p.t : 24.50 (1) 23.50 (1) 
15 p.t 23.50 (1 22.50 (1) 
25 p.t .. 21.00 -22.00 21.00 -22.00 

15@ Vis. (143 at 100) 400-405 fl. 
0 p.t ‘ 23.50 (1 22.50 (1) 
10 p.t ‘ 22.50 (1) 21.50 (1) 
15 p.t 21.50 (1 20.50 (1) 
25 p.t 19 00 -20.00 19.00 —20.00 

Cylinder Stocks 

Brt. stk., 145-155 vis. at 210°, 540-550 fl., No. 8 col. 
10 p.t , 16.50 (1) 16.50 (1) 
15 p.t ; 15.50 (1) 15.50 (1) 
25 p.t 14.00 -14.50 14.00 -14.50 

600 S.R. filterable 9.00 -10.00 9 60 (2 

tS Sa 9 00 -11.50 9 00 9.50 

600f1 ....F10.00 -12.00 9 50-1000 

63011 . 11.00 -12.00 11.00 -12. 00 

MID-CONTINENT § (F.o.b. Tulsa) 

Neutral Oils (Vis. at 100° F.0 to 10 PLP 

Pale Oils 

Vis. Color 

60-85—No. 2 5.25 - 5.75 5.25 - 5.75 

86-110—No. 2 5.2 6.25 2.20 6.25 

150—No. 3.. 8.00 -10.25 8.00 -10.25 

180—No. 3 8.50 -10.50 8.50 -10.50 

200—No. 3 8 50 -11.00 8.50 -11.00 

250—Ne. 3 10.00 -12. 00 10.00 —-12.00 

280—No. 3 10.50 -13.75 10.50 -13.75 

300— No. 3 11.50 -14.25 11.50 -14.25 


Lubricating Oils (Cont’d) 


Prices Effective Mar. 10 Mar. 3 

Red Oils: 

180 No. 5 8 50-9. 50 (2 8.50-9 50 (2 

200—No. 5 8.50-10.50 (2) 8.50-10.50 (2 

280— No. 5 , 12.50 (1 12.50 (1 

300—No. 5 .--- 11.00 -12.50 11.00 -12.50 
Note: Viscous Neutrals, 15-25 p.p. generally are 


quoted 0.5¢ under 0-10 p.p. oils. Non-viscous oils, 


15-25 p.p., generally are quoted 0.25c under 0-10 
p-p. oils 
Bright Stock— Vis. at 210 
200 Vis. D 18.00 (1 18.00 (1 
150-160 Vis. D 

6 to 10 p.p. 50 -16.00 13.50 -16.00 


10 to 25 p.p 
25 to 40 p.p. 


00 -15.50 


l 

l 13.00 —-15.50 
12.50 

I 


15.00 (2)12.50-15.00 (2 


150-160 vis. E 2.50 -15.00 12.50 -15.00 
120 Vis. D 
0 to 10 p.p. 12.50 15.25 12.50 15.25 
25 to 40 p.p. 14.375 1 14.375 (1 
600 S.R. Dark Green.. 7.00 (2 7.00 (2) 
600 S.R. Olive Green... 8.00 9 50 8.00 9 50 
631 S.R. 12.00 (1) 12.00 (1 


Black Oil $.00-5.50(2) 4.00-5.50 (2 


SOUTH TEXAS Neutral Oils 





Vis. Color 

Pale Oils: (Vis. af 100°F 

100 No. 1-2 ly 5.25 5.50 5.235 5.50 
200 No. 2-3 Ta 7.2 
300 No. 2-3 ‘ 7.75 
500 No. 2%-3% 8.50 8.50 
750 No. 3-4 8.75 8.75 
1200 No .3-4 8.875 8 875 
2000 No. 4 9 00 9 00 
Red Oils 

100 No. 5-6 5.25 5 .50(2) 5.25 -5.50(2 
200 No. 5-6 (.25 7.29 
300 No. 5-6 4.40 7.95 
500 No. 5-6 8.50 8.50 
750 No. 5-6 8.75 8.75 
1200 No. 5-6 8 875 8 875 
2000 No. 5-6 9 00 9 00 
CHICAGO (From Mid-Continent p.l. crude.) 
Neutral Oils (Vis. at 100° F. 0 to 10 p.p.) 

Pale Oils 
Vis. Color 

60-85-— No. 2 4.49 @ 7.25 (1 
86-110—No. 2 1.20 0 41.a0 Q 
150—No. 3 " 8.50 (1 8.50 (1 
180 No. 3 - 9 50 (1 9 50 (1 
200—No. 3 ; 10.00 (1 10.00 (1 
250—No. 3 11.00 (1 11.00 (1) 
Red Oils: 

180—No. 5 9 50 (1 9 50 (1 
200—No. 5 9.50 (1 9 50 (1 
250—No. 5 11.00 (1) 11.00 (1 
280—No. 5 12.00 (1 12.00 «1 
300—No. 5 12.00 «1 12.00 (1) 


Note: Viscous oils, 15 to 30 p.p. are quoted 0.5¢ 
lower; 60-85 and 86-110 No. 2 non-viscous oils, 15 
to 30 p.p., 0.25 lower 


Unfiltered Steam Refined: (Viscosity at 210 

140 8 75 Gl 8.75 (b 
160 9.50 (1 9 50 (1 
200 10.50 (1 10.50 (1 


Bright stocks, 160 vis. at 210, No. 8 color: 


0 to 10 p.p 15.00 (1 15.00 (1 
15 to 25 p.p. 14.00 (1 14.00 (1 
30 to 40 p.p ; 13.50 (1) 13.50 (1 
E filtered Cyl. Stock. . 12.50 (1 12.50 (1 


Note: To obtain prices delivered in Chicago, add 
0.25¢ per gal 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders on 
freight basis shown below. Shipments may originate 
in any Mid-Continent manufacturing district.) 


FOB GROUP 3 


Grade 26-70 ..... 2.625 (Sales) 2.50 (Sales 
FOB BRECKENRIDGE 
Grade 26-70... .....<. 2.25 (Qtns 2.25 (Sales 


CALIFORNIA (FOB plants in Los 
75-85, 350-375 e.p. for 
blending. . tana ae 1.75 1.50 4.75 


Angeles basin 


Naphtha 


Prices Effective 
FOB Group 3 
Stoddard solvent 
Cleaners’ naphtha 
V. M. & P. naphtha 
Mineral spirits 
Rubber solvent 
Lacquer diluent 
Benzol Diluent 


WESTERN PENNA 
Untreated naphtha 
Stoddard solvent 
OHIO 


V.M.&P. naphtha, D.« 
Varnolene & Sohio 
solvent 

Rubber solvent 


White Crude Scale: 
WESTERN PENNA. 
122-124 A.m.p 
124-126 A.m.p 
OKLAHOMA 
124-6 AMP 
131-3 AMP 


CHICAGO 


and 


Mae. 10 


5.50 
6 00 
6.00 
5.00 
6 00 
6.25 


87 


5 50 
6 


8 
8 


6 
6: 


6: 


— 8. 


> 40 


re 
»- 
-? 


Wax 


Bhs 


3 


C.L., N 


Bbls. or burlap bags, 


23 (1 


(FOB Chicago district 


refiner, in bags or slabs loose, carloads 


AM 

Fully refined 
122-124 (bags only 
125-127 

127-129 

132 

2-134 


> 
5 
> 
6 
6 


60 
60 
85 
5 
to) 
15 


875 

75 

875 
$.375 § 

875 

875 

875 


6 
6 


6 


reli 


M 


Petrolatums 


WESTERN PENNA. 
0.5e per Ib. less 

Snow White 

Lily White 

Cream White 

Light Amber 

Amber 

Red 


(Bbls., 





carloads; 
6.125 5 
5.125 4.3 
4.125 3 
3.25 2 
2.875 2.: 
2p .625 2 


Solvent 


Mar. 3 


0 »40 


6.00 


(S_ O. Ohio quotations for statewide delivery 


naphtha, Special Varnotene, 


8.75 

8.25 

2.73 (2 

2 75 
L 

2.50 (1) 

3.25 (1) 
nery of one 


elting points 


are EMP (ASTM) methods: add 3° F. to convert into 
P 


5. 60 
5 60 
5 85 
6 15 
6 40 
7.15 
tank cars, 
25- 6.125 
375- 5.125 
375- 4.125 
625- 3.25 
375- 2.875 
125- 2.625 


Group 3 Freight Rates 


To Division Headquarters P 
Standard Oil Co. 


Chicago, Ill 
Decatur, Il 
Joliet, I 
Peoria, Il 
Quincy, Il 
Indianapolis, Ind 
Evansville, Ind 
South Bend, Ind 
Detroit, Mich 
Grand Rapids, Mich 
Saginaw, Mich 
Green Bay, Wis 
Milwaukee, Wis 
LaCrosse, Wis 
Minneapolis-St 
Duluth, Minn 
Mankato, Minn 
Des Moines, la 
Davenport, la 
Mason City, la 
St. Louis, Mo 
Kansas City, Mo 
St. Joseph, Mo 
Fargo, N 
Minot, N. D 
Huron, 5S. D 
Wichita 

From Ponca City 

From Tulsa 

From Cushing 


Paul 


*This rate also includes distillate rate at 


per gal 





Gasoline 
Kerosine 
Cents Cents Cents Cents 


per 
Cwt. 

0 
39 
0 
39 
36 
18 
16 
49 
64 
58.5 
66 
| 
3 
16 
16 
52 
16 
36 
39 
42 
33 
28 





per gal. 
6.6 Ibs. 


ts of 


of Indiana 


Distillate-Gas 


Oil-Fuel Oijl 
per per gal. 
Cwt. 7.4 Ibs. 

32 2.368 
31 2.294 
32 2.368 
31 2.294 
29 2.146 
39 2.886 





12.5 +0.925 
11 TO.814 
6.6 Ibs. 


**This rate applies only to residual fuel and gas oil. 
‘This rate is exclusive of distillate which is based 
on 6.6 Ibs. per gal. from Ponca City, Tulsa and Cushing, 


Okla., to Wichita. 


Includes only gas oil and fuel oil 


NOTE: There is no Group 3 rate to Wichita, Kans 























MARCH 

















NOTE—Parenthetical figures after prices indicate 


SEABOARD PRICES EXPORT AND COASTWISE 


number of companies quoting when iess than three companies are quoting. 





FOB their terminals)—Prices 


Min. 80 Oct. 
°39 Research 





Atlantic Coast 


Prices are of refiners, FOB their refineries & their tanker terminals. 


Effective Mar. 10 


MOTOR GASOLINE 





& of tanker terming! operators, 





(Max. 2 ce. 72-74 Oct. 68-70 Oct. 65-66 Oct. 60-64 Oct. 
| District: Lead) ( ASTM) AST ASTM AST 
N. Y. Harb. 5.75 — 6.80 5.50 — 7.10 5.50 5.50 -5.75 (2 
| N. Y. Harb., barges oS. to 6 80 5.25 —- 5.50 5.25 (2 5. 25-5 .50 (2 
| Albany.. 5.70 -6.30 (2 6.30 
Philadelphia §.75 — 7.25 5.50 — 7.00 5.50 -— 6.75 6.75 (1 6.50 (1 
Baltimore ey ts 1.20 5.50 6.75 5.50 6.00 5.50 (i 
Norfolk S. 4m 4.22 5.50 — 6.75 6.00 6.50 5.50 (2 
Wilm’ton.. 6.25 7.05 Oy 6.55 5. 875-— 6.50 5.50 (2 
Char’ston 6.25 7.05 5 .75-6 .60 (2 5 .875-6.50 (2 >.50 -5.75 (2 
Savannah 6 00 6.50 6.00 (1 5 .875- 6.125 >. 875 (1 
Jacksonville 6.00 — 6.50 6 00 (1 5 .875- 6.25 5.875 (1 
Miami... . 6.25-6.50 (1 6.00 | 5 .875-6 .00 (2 
Tampa. 6. 25-6.50 6.00 | 5 .875- 6.25 
Pensacola 5. 75-6.00 (1 5 .50-5.75 (1 
Mobile. 5. 75-600 | 5.50 > . 375-5 .625 (2 
Portland... . 5.70 (2) 6.40 6.401 
Boston. 5.70 6.40 5.50 — 6.40 5.50 (1 » 50 6.15 
Providence . 5.60 6.50 6.40 6.15 (1 
FUEL OILS 
KEROSINE 
and /or 
NO. L FUEL No. 2 No. 3 No. 5 No. 6 
N. Y. Harb 1.60 +00 1.00 $1.55 $1.25 
N. Y. Harb., barges 150 3.90 3.90 
Albany... 5.10 + 40 + 401 $1.85 (1 $1.45 (1 
Philadelphia 1.75 5.00 4.25 ‘.25 $1.37 -—$1.47 $1.25 
Baltimore 175 4.25 4.25 $1.47 (1 $1.25 
Norfolk 1.75 > 00 4.25 4.25 $1 .25 (2 
Wilmington 1.7 4.25 
Charleston. 4.7: Ea @ $1.20 (2 
Savannah $1 $1.20 (1 
Jacksonville Sa ts 0 $.75(1 $1.20 (1 
Miami >, 12s 
Tampa 51 4.75 (1 $1.15 (1 
Pensacola $.75 
Mobile 1.75 
Portland 5 1 40 1.40 $1.85 (1 $1.25 -$1.45 
Boston + 30 + 30 $1.55 $1.25 
Providence 130 + 30 $1.50 -$1 55 $1.25 
Bunker C Fuel Diesel Oil Gas House 
Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
(Ex Lighterage) (Ex Lighterage Shore Plants 28-34 Gravity 
N. Y. Harbor $1.25 $1.65 1.30 +. 40 
Albany $1.45 (1) $1.85 1.40 4.50 
Philadelphia $1.25 $1.75 
Baltimore $1.25 $1.75 1.25 4.25 
Norfolk $1.25 $1.75 4.25 4.25 
Charleston... . $1.20 $1.75 125 41.25 
Savannah $1.20 (1) $1.89 -$1.995 
Jacksonville $1.20 $1 89 -$1.995 
Tampa $1.15 $1.89 ~-$1.995 
Portland $1.25 -$1.45 $1.75 $1 95 1 40 41.50 
Boston $1.25 $1 65 + 30 1 10 
Providence $1.25 $1.65 1.30 1 40 
T ‘ y 
New York Export Lubes Naphtha 
(Penna, Products in bbls. FAS New York) Prices Effective V.M.&P. Mineral 
. . - é Mar. 10 Naphtha Spirits 
Prices Effec » 
Effective Mar. 10 Mar. 3 i lidlineaes 9 50 8 00 
Bright stock: New York Harbor 9.00 — 9.50 8.00 8.50 
: - *hilade ha « ri 0.00 8.00 9 00 
Light, 25 p.t. 22.00 (1) 22 .00 (1 te apatn Steet . 00 8 75 9 25 
Neutral oil: Providence a 8.75 
150 3 color, 25 p.t 25.50 (1 25.50 (1 
600 s.r., untilt 18.00 (1) 18 00 (1 
650 s.r., unfilt. 18.25 ¢1) 18 25 (1 
oo a. s.r. 18.50 (1) 18.50 (1 
3 » ° “ + 
630 f., s.r. 20000 (1 20.00 (1 Pacifie Export 
Quotations at seaboard, Los Angeles, cargo lots, 
except where otherwise noted. 
Prices Effective Mar. 10 Mar. 3 
ib 375 e.p. blend, 70 oct. $1.75 -5.125 ee >. 125 
W ax 390 a Mand 68 oct 4 625-5.00 1. 625-5.00 
(Melting points are AMP, 3° higher than EMP. 390 e.p. blend, 66 oct 1. 4.515 4.50 -4.8%5 
Export prices FAS ¢.1. Domestic prices FOB, in bags. 100 e.p. blend, 65 oct 7 a ae 7 
e.l. Seale solid; fully refined slabs.) min 4.375 -4.75 4.375 -4.75 
l S. Motor, under 
Prices Effective Mar. 10 65 octane $.25 -4.625 4.25 -4.625 
38-40 grav. w.w. kero., 
New Orleans a ae 150 fire point 150 -5.00 1.50 -5.00 
Export Domestic Export 41-43 grav., w.w. kero. 4.75 — 5.00 4.75 — 5.00 
Crude Seale: 14 grav., w.w. kero 5.00 5.50 5.00 5.50 
124-6 Yellow 2.75 I Diesel fuel, 24 & above $1.25 -$1.30 $1.25 -$1.30 
122-4 White 2.73 Diesel fuel, under 24 $1.15 -$1.25 $1.15 -$1.25 
124-6 White 2.75 2 75-2.835 30-34 grav. diesel (gas 
oil) Pac Spec. 200 $1.25 -$1.35 $1.25 -$1.35 
Fully Refined: Grade C_ fuel, Pac 
123-5 5 6U (a) . 60 (2 Spec. 400 $0 625-$0 75 $9.625-$0 > 
125-7 5.6001) 5 ) — , 
128-30 SIs) S.60°S.%0 60 om nae pee, OF Sepp: Rene abe 
130-2 6.15 (1) >. 85 5.85 Diesel fuel, Pac Spec 
as seeee 6 40 (1) 6.15 6.15 200 $1.35 -$1.45 $1.35 -$1.45 
ae al 15(1) 6.40(2 6.40 Grade C fuel, Pac 
108. il White Match wax (tight ib) 3.25 (1 Spec. 400 $0.70 -$0.75 $0.70 -$0.75 


Pacific Export (Cont'd) 


Prices Effective Mar. 10 Mar. 3 
Cased Goods: (Per case 
U. S. Motor $1 35 $1.45 $1.35 -$1.45 
375-400 ep blend, 
65 oct. & above $1.50 -$1.60 $1.50 -$1.60 
100 e.p. blend, under Fe 
65 oct : $1.40 -$1.50 $1.40 ~-$1.50 i 
10-43 grav. w.w. kero., § 
150 fire point $1.30 -$1.40 $1.30 -$1.40 } 
Kero., p.w $1.25 -$1.35 $1.25 -$1.35 : 
ranker Rates 
Approximate rates. Cents per bbl : 
Gulf-N. Atlantic Last Owners f 
not FE. of N.Y Paid Ask 
Hvy. Crude & fuel (10 to 
19.9 gravity 15 ; 
Light Crude, 30) grav Hl 
or Lighter a i 
Gasoline 36 ' 
Kerosine 38 
No. 2 Fuel 10 3 
. —— k 
a) No rate for light crude in last **dirty” fixture 


Gulf Coast 


Prices for sales made or firm offers reliably reported 
for sales pending in cargoes FOB ship 


Prices are 
agents, or 
customary 


mipimum of 20,000 bbls 

to other refiners, export 

terminal operators at the 
tions noted 


Prices Effective Mar. 


Motor Gasoline Domestic 


Min. 80 oct. "39 Research, max. 2cc 
lead 
60-62, Gravity, Max. 400 e.p 
72-74 oct. leaded (ASTM 
70 oct. unleaded = 
68 oct Pe 
65 oct 
60 oct 
1-43 w.w. kerosine 
No 2 fuel 
Gas Oil—TLess than \% of 1% sulfur. 
Below 43 diesel index 
43-47 a * 
48-52 
53-57 
58 & above diesel index 


Diesel Oil, ses bunke rs (ex-lighterage 
Bunker C . 
Bunker C, 


cargoes 


Motor Gasoline Export 
60-62 Gravity, Max. 400 e.p. 
72-74 oct. leaded (ASTM 

70 oct. unleaded = 
68 oct ” 
65 oct. 
60 oct. 
61-63 Gravity, Max. 390 e.p 


72-74 oct. leaded (ASTM 
60 oct. unleaded rs 
61-66 Gravity, Max. 375 e.p. 
72-74 oct. leaded (ASTM 
60 oct. unleaded m 
11-43 w.w. kerosine 
Gas Oil—Less than % of 1% sulfur 
Below 43 die: sel inde x 
13 47 
18-5 
53 37 
58 & above diesel index 


MID-CONTINENT 


4.875-5.375 
1.50 >. 00 
1.875- 5.00 
+50 1.75 
$.25 1.375 
4.125- 4.25 
3.375 -—3.50 
2.875-— 3.125 
2.875 3.00 
2.875- 3.125 
2.875 3.625 
ome 3.50 
3.623-— 3.75 
$1.35 -$1.50 
$9 89 —-$0.85 
$0. 75 -$0.89 
1.50 > OO 
+ 875 > 00 
1.50 1.75 
§.29 4.375 
4.125- 4.25 
150 —-4 625 
$.125- 4.25 
150 —-4. 625 
4.125- 4.25 
3.375-— 3.50 
2.875- 3.00 
2.875- 3.125 d 
2.875 3.625 
3.25 3.50 
3.625-— 3.75 


LUBES 
in bulk FOB terminals 


FOB terminals 


At Gulf; in packages, FAS.; 
Mar. 10 
New 
Steel Drums 

200 vis. D. 210 brt. 

stock 25.50 -25.80 (2) 
150 vis. D 210 brt. 

stock 0-10 p.p. 21 .50-21 .80 (2 

10-25 p.p. 21.00 (1 
100 vis D 210° brt. 

stock 0-10 p.p.. 21.00 (1) 

10-25 p.p. 20 .50 (1) 
200 vis. No. 3 col. neutral: 

0-10 p.p 7.00 (1 

SOUTH TEXAS LUBES 

Vis. at 100°, c. t. 0, blk exprt. shp., 
Unfillered Pale Oils: Mar. 10 
Vis. Color 

100 No. 3 6.00 

200 No. 3 7.50 

300 No. 3 8 00 

500 No. 34% 9 00 

750 No. 4 9 50 
1200 No. 4 10.00 
2000 No. 4 10.25 
Red Oils 
Vis. Color 

100 No. 5-6 6.00 

200 No. 5-6.. 7.50 

300 No. 5-6 8.00 

500 No, 5-6... 9 00 

750 No. 5-6 9 50 
1200 No. 5-6.. 10.00 
2000 No. 5-6 10.25 


at Gulf, 
by refiners only 
to large 
trade 


Ba PA ty co 


for 


tanker 
specifica- 





Bulk 

19.80 (2) 
15.80 (2 
15.30 (1) 
15.30 (1) 
14.80 (1) 
11.30 (1 


Mar. 3 


6.00 
7.50 
8.00 
9 00 
9.50 
10.00 
10.25 


6 00 

50 
8 00 
9 00 
9 50 
10.00 
10.25 











(a) 0.4e discount generally given for slabs loose. 
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NATIONAL PETRO 


LE 


UM NEV 
































TANK WAGON PRICES 


Commercial or consumer tank car. tank wagon. dealer. and service slalion pri-es for gasoline do not include taxes: thev do 
footnole. Gasoline tares, shown in separate column. include 1.5c federal. ard state taxes; also city and county tares as indicated in footno/es. 


however, include inspection fees as shown in genera 
Kerosine lank wagon prices als 


do not include tares: kerosine tares where levied are indicated in footnotes. Dealer discounts are shown in footnotes; for commercial consurrer discounts, see NPN for Feb. 21, 194). 


These prices in effect Mar. 10. 1941 as posted by principal marketing companies at their headquarters offices, but sulject to later correction. 





S. O. New Jersey 
Esso (Regular Grade) 


Consumer Gaso- kKero- 
Tank Dealer line sine 
Car T.W. Taxes T.W. 


Atlantic City, N. J 6.8 8.1 15 iP | 
*Newark, N. J 6.8 81 15 aan 
Annapolis, Md 7.38 8.63 3.5 9.5 
Baltimore, Md 6 75 8.25 $.S t 
Cumberland, Md 8.15 965 5.5 10 
Washington, D. ¢ 7 8.5 3.5 9 
Danville, Va 7.95 10.45 6.5 9 
Norfolk, Va 6.75 9 25 6.5 10.5 
Petersburg, Va 7.05 9.55 6.5 1.2 
Richmond, Va 7.05 955 65 11 
Roanoke, Va 8.25 6.7> 6.5 10 
Charleston, W. Va 7.55 10.05 65 11.5 
Parkersburg, W. Va 6 85 9.35 6.5 11.2 
Wheeling, W. Va 7.85 8.9 65 11.8 
Charlotte, N.C 8.9 9 7.9 93 
Hickory 9°45 10.95 7.5 9.7 
Mt. Airy, N. ¢ 9 3 5.5 7:5 Ws 
Raleigh, N. ¢ 8% 65 9.5 re 9 9 
Salisbury, N.C % 95 8 4.8 20;3 
Charleston, S. C 6.75 9.2 7.5 
Columbia, S. ¢ 7 6 10.1 4.9 
Spartanburg, S. ¢ 8.3 10 8 (ee 


Mineral Spirits V.M.&P. 
2 a 


Newark, N. J 10.5 14.5 
Baltimore, Md 15 
Washington, D.C 15 
Fuel Oils—T.W. No. 1 No.2 No. 3 

Atlantic City, N. J a: 6 6 
Newark Pe 6 6 
Annapolis, Md 6.5 
Baltimore 7.4 6 25 5.75 
Washington, D. C 7.6 6.75 6.75 
Norfolk, Va oom 6.3 6.3 
Petersburg 7.5 6.5 
Richmond 1% 6.5 65 
Charlotte, N.C 8.8 7.8 
Hickory 7.208 
Raleigh 8.9 + ie 
Charleston, S. C 6 6 
Columbia be 
Spartanburg 8 

*Effective March 4, “41, minimum retail resale 


price of 10.9¢ posted thru New Jersey 
Discounts 

Esso gasoline to undivided dealers, 0.5c¢ off dealer 
t.w. price, thru territory, except New Jersey. While 
ibove posted prices continue at Atlantic City and 
Newark, dealers will pay net price of 7.8c¢ per gal. for 
Issc; dealers having pumps marked only Esso, Esso 
Extra and Standard White gasoline will pay 7.3c per 
gal. for Esso 

Kerosene le off t.w. price for 25 gals. or more, 
under contract thru territory (Baltimore city contract 
not necessary) except no discount in state of New 
Jersey 

Vaphthas Yo buyers taking following quantities 
it one time: Newark, 2e per gal. on 200 gals. or more. 
less than 200 gals. 0.5¢ higher price: Baltimore, 2c¢ off 
on 25 to 100 gals. and 3c on over 100 gals.; Washington, 


> 


2e off to contract buyers 


Socony-Vacuum Oil Co., Ine. 
Socony Mobilgas (Regular Grade 


Com. Undiv. Gaso- 
Com. Cons. Dlr. ine 


ra. F.6. Bee. Tae 





New York City 


Manhattan & Bronx 7.3 7 4.2 *5 5 
Kings & Queens 7.3 7 7.5 S..5 
Richmond r Be Ps 1.2 "5.5 

Albany, N. ¥ 63 6 6.5 5.$ 

Binghamton, N. Y 8.3 8 8.5 5.5 

Buffalo, N. Y 7.8 1.9 8 5.5 

Jamestown, N. Y 7.8 i.e % 5.5 

Plattsburg, N. ¥ 8.2 7.9 8.4 5.5 

Rochester, N. Y 8 7.7 8.2 eS 

Syracuse, N. Y <.2 7 6.5 5.5 

Bridgeport, Conn 6 6 6 3 6 8 5 

Danbury, Conn 7.4 r 7.6 5 

Hartford, Conn 6 8 6.5 7 15 

New Haven, Conn 6 6 6.3 68 5 

Bangor, Me aon 6 8 8.2 5.5 

Portland, Me 6.7 6.4 Ce 5.5 

Boston, Mass 6 4 6.1 6.9 15 

Concord, N. H tS 8 85 55 

Lancaster, N. H 9.2 8.9 94 5.5 

Manchester, N. H 7.9 6 8 pe $.5 

Providence, R. I 6 4 6 4 7 15 

Burlington, Vt 6.3 6 65 5.5 

Rutland, Vt 7.8 7.9 & 5.5 


Mineral Spirits 
u.W- 


V.M.&.P. 
a. 


suffalo, N.Y 96 10.3 
iNew York City 8.5 92 
Rochester, N.Y 10.5 oa. 
Syracuse, N. Y 11 3 

Poston, Mass 1 11 
Bridgeport, Conn 115 i2 
Hartford, Conn 1! 115 
Providence, BR. I 11 12 


Mobil- Mobil- 
Kero- fuel heat 
sine Diesel Fuel 
YardTW TC TW Yard TW 
New York 
Manhat'n & Bronx 4.8 65 6 
Kings & Queens 4.8 7.3 6.5 4.2 6 
Richmond ‘.9 7.5 65 43 63 
Albany 3.38 7.3 4:9 6.6 6.6 6.3 
Binghamton 7 9 6.3 7.8 
Buffalo 6.2 oo 22 3.2 7.4 
Jamestown 5.9 ¢ o> 2 
Plattsburg 59 79 5.2 6.7 
Rochester 6.7 8.7 5.9 7.4 
Syracuse 66 86 : 6 7.5 
Conn 
Bridgeport 9.4 7.3 $6 35.7 
Danbury &§9 7.4 5.4 62 
Hartford 5 6 8 6.4 4.4 6.2 
New Haven 18 68 ‘2 6.8 
Maine 
Bangor 5.6 7.6 5 6.5 
Portland 5.47.58 6.8 6.8 4.8 6.3 
Mass 
Boston 5.32 7:6: 6:7 8.2 84.2 8.2 
Concord 61 8.1 58 7.3 
Lancaster (oie Fe - 68 83 
Manchester 6.2 8.5 5.5 7@ 
R 
Providence Ss 4.48 ce Ske is 8.2 
Vermont 
Burlington 5.9 7.9 5.1 65 
Rutland 6.4 8.3 5.3 6.8 


*Plus 2% city sales tax computed at time of each sale 

iPrices apply to consumers only in quantities over 
1000 gals. annually; for quantities under L000 gals 
annually, add 0.5¢ per gal 

Discounts: Gasoline — To undivided dealers, 0.5« 
less than divided dealer t.w. Diesel On t.w. deliveries. 
0.5c¢ for at least 400 gals.; le for full tank truck 


Atlantic Refining 


Atlantic White Flash Gasoline (Regular Grade) 





Commer- Gaso- hero- 
I Dealer line sine 
E ise T.W. Taxes T.W. 
Philadelphia, Pa 7 t 3.5 9.5 
Pittsburgh 7.5 9 5 5.5 lo 5 
Allentown 7.9 9 .3 10 5 
Erie 7 9.5 5.5 10 
Scranton 7.2 9 5.3 10.5 
Altoona 4.2 9.5 5.5 10.5 
Emporium r Fe 9.5 5.5 10.5 
Indiana 7.8 95 5.5 10.5 
Uniontown 12 9 5 5.5 5 
Harrisburg 1.3 9 5.5 10.5 
Williamsport 7.5 9 5.5 10 
Dover Del 8.5 5.5 10.5 
Wilmington, Del t 5.3 10 
Boston Mass 7.4 ’.5 7.9 
Springfield, Mass ae 15 8 6 
Worcester, Mass 7.2 15 2.8 
Fall River, Mass 7.9 5 81 
Hartford, Conn 7.3 5 7 
New Haven, Conn i. ‘.3 % 
Providence, R. 1 7.9 2 8 1 
Atlantic City N. J 7.8 5 ie 
Camden, N. J 7.8 ‘3 Ce 
Trenton, N. J 7.8 4.5 7.2 
Annapolis, Md 8 85 5.5 8 
Baltimore, Md 8.25 5.5 r{ 
Hagerstown, Md 9 35 5.5 7.6 
Richmond, Va 9 55 65 1! 
Wilmington, N. ¢ 9 35 oe 9 2 
Brunswick, Ga 7.5 7.5 *y 
Jacksonville, Fla 21.9 85 10 
Mineral Spirits V.M.&P. 
T.W.1 A 
Philadelphia, Pa i2 145 
Lancaster, Pa 13.5 16 
Pittsburgh, Pa 14.5 5 
Fuel Oils—T.W. 
I 2 3 5 6 
Phila., Pa 7.2 6 6 $.25 $ 50 
Allentown, Pa 8.5 6.53 6.5 
Wilmington, Del 800 6 6 
Springfield, Mass 8.6 64 64 
Worcester, Mass 7.5 6.7 6.7 


‘ » 

Hartford, Conn 7.8 6.2 6.2 

*Does not include le Georgia kerosine tax 

tMineral Spirits prices also apply to Stoddard 
Solvent: V.M.&P. prices also apply to Light Cleaners 
Naphtha 
Discounts 

Gasoline -to undivided dealers, O.5c¢ off dealer 
t.w except Georgia & Florida dealer t.w. and un 
divided dealer t.w. prices are same 

Kerosine Thru Penna. & Delaware, 2c off t.w 
price on t.w. deliveries of 25 gals. or more at one time 

Naphthas — Philadelphia, 200 gals. or more at one 
time, 2c off, Lancaster, contract buyers taking 1000 
gals. or more per year, one drum up, 2c off; non-contract 
buyers, 200 gals. or more at one time, 2c off. Pitts 
burgh, 500 gals. or more at one time, 2e off 








S. O. Ohiott 


*Sohio X-70 Gasoline 
(Regular Grade) 
Con- **Re- Gaso- tKero 


sumer sel- line sine 

r.W ters {S.S. Taxes T.W 
Ohio, Statewide 10.5 4 12.5 §.5 8 
Akron 10.5 7.8 9.5 §.5 8 
Cincinnati 10.5 7.5 10 5.5 8 
Cleveland 10.5 8 ll 5.5 8 
Columbus 10.5 8 11 §.5 é 
Dayton 10.5 7 9.5 §.5 8 
Marietta cs. oe 8 10.5 $.8 8 
Portsmouth. . . . 10.5 8.5 11.5 §.$ 8 
Toledo ; » e- e 7.5 10 5.5 8 

Youngstown 10.5 8 ll 5.5 4.5 


Aviation Gasoline—Statewide 
Consumer Gasoline 
rw. Taxes 


Sohio Aviation 14.5 5.5 
Esso Ethyl Aviation 74 Oct 3.5 5.5 
Esso Ethyl Aviation 80 Oct. 16.5 5.5 
Esso Ethyl Aviation 87 Oct. 17.5 5.5 
Esso Ethyl Aviation 90 Oct. 17.5 s.5 
Isso Ethyl Aviation 100 Oct 24.5 5.5 


tNaphthas —T.W. 


State- Lucas 

wide County 
S.R. Solvent 12.75 12.7% 
D.C. Naphtha 13.25 3 
V.M.&P. Naphtha 13.25 13 
Varnolene 13.25 13 
Sohio Solvent 13.25 13 


Fuel Oils—T.W. No. 1 No. 2 No.2 No. 4 


Ohio, Statewide... . ee , 7 re 
Cleveland. . 95 95 90 6.75 


*Renown (third-grade) prices are aume as X-70 
unless otherwise noted 

**ixcept authorized agents 

tKerosine prices are ex lc state tax. 
prices are ex 1.5c federal & 4c state tax. 

{Prices at company-operated stations 

TiStatewide prices are subject to exceptions other 
than those shown. 
Discounts: 

Esso aviation—on contract to hangar operniors 
and resellers, 2c off consumer t.w 

Fuel Oils Statewide prices are for tw. & drum 
deliveries of 50 gals. or more; prices for deliveries of 
less than 50 gals. are 0.5¢ higher Cleveland Nos. | 
2, and 3 prices are for bulk deliveries of 5 to 99 gals.; 
100 gals. and over are 2c less. Cleveland No. 4 price 
is for full compartment hose dump only 

Naphthas—to contract consumers off tw. prices 
Statewide: 300 to 999 gals., 0.5c; 1000 to 2499 gals., 
0.75e; 2500 to 4999 gals., le; 5000 or more gals., 1.5e 
Lucas County: Less than 50 gals., tank wagon price; 
50 to 249 gals., 0.5e; 250 to 499 gals., le; 500 gale. er 


over, iT 


Naagobet hoe 


S. O. Kentucky 


Crown Gasoline (Regular) 
Standard (Third Grade) 
Guse- Ker-- 
tNet Dealer 
Crown Standard 





Covington, Ky oe 6.° 6.5 9 
lexington, Ky ' 9 7 6.5 9 
Louisville, Ky.... 8.5 6.5 65 85 
Paducah, Ky 6 5.5 6.5 8.5 
Jackson, Miss 65 15 7.5 "8.5 
Vicksburg, Miss % 4 7.5 *% 
Birmingham, Ala % 7 *8 5 8 
Mobile, Ala... 7.2 6 9 5 u 
Montgomery, Ala 8.5 7.8 *9 5 *9 
Atlanta, Ga 7.5 6.5 7.8 *8 
Augusta, (ia 8.5 7.8 7.8 “8S 
Macon, Ga 7.5 6.5 7.5 *8 
Savannah, Ga 8 7 7.8 *% 
Jacksonville, Fla 7.5 6.5 8.5 8 
Miami, Fla 7.5 6.5 8.5 % 
Pensaoola, Fla 7.5 65 *9 5 8 
Tampa, Fla 7.5 6.5 8.5 8 


*Taxes: In tax column are included these city aud 
county gasoline taxes: Mobile, 2c city; Birmingham 
le city; Montgomery, le city and le county; Pensacola 
le city. Georgia and Montgomery, Ala. have te 
kerosine tax, Mississippi 0.5c, not included in above 
prices. , 

|Consumer t.w. prices are same as net dealer prices. 


S. O. Indiana 


Red Crown (Regular Grade) 
Stanolind (Third Grade) 
Red Dealer Prices 





Crown—— —~Gaso- Kero- 

Cons. Red Stano- line sine 

TW. Crown lind Taxes TW. 
Chicago, Il 10.1 8.1 6.4 45 if 
Decatur, Hl 10.1 8.6 6.2 4.5 8.5 
Joliet, Il 11.1 9 6 6.7 45 10 
Peoria, Ill 1.1 8.7 81 45 19 
Quiney, Hl 10.9 94 6.1 4.5 98 
Indianapolis, Ind 11.3 9 3 8.9 5.5 *10 
Kvansville, Ind , 11.1 8.9 8 5.5 %9.8 


Continued on next page) 











MARCH 13 


~ 


, soar 


t 
































































Commercial or consumer lank car, tank wagon, dealer, and service station prices for aasoline do not include taxes: they do. however. include inspection fees as shown in general | 
footnote. Gasoline lares, shown in separate column, include 1.5 federal, and state tares: also cilv and county tares as indicated in footnotes Kerosine tank wagon prices also i 
do nol include fares; kerosine lares where levied are indicaled in footnotes. Dealer discounts are shown in footnotes: for commercial consumer discounts. see NPN for Feb. 21, 1940 
These prices in effect Mar. 10, 1941 as posted by principal markeling companies alt their headquarters offices, but subject to laler correction } 
‘ . ~ - ‘ e e | 
« « " m ‘ ‘ . . 
S. O. Indiana (Cont'd) S. O. Louisiana S. O. California 
Red Crown (Regular Grade) E Gisatl ‘ : : , : 
Stanolind (Third Grade) 80 Gasoline (Regular Grade) Standard Gasoline (Regular Grade) 
Red Dealer Prices c en ee Gaso- kero- Flight Gasoline (Third Grade) 
Crown ‘ ~Gaso- Khero- rank Dealer ; line pee Standard Flight | 
Cons. Red Stano- line sine Car Pew. Faxes T.W. Tank Tank line 
PW. Crown lind Taxes T.W. a ( oo. y ». 49 8.25 8.5 Wi Truck Retail Truck Retail Taxes 
. ‘ = ate ge ‘ , 5 sal 5 ’ ° 
South Bend, Ind M.S 83 8 8 5.5 780 Tata eg . : — : ing 8.5 wi 4 San Francisco, Cal. 12 13 10 i oa 
Detroit, Mich, 96 BI 71 45 BI a ke” A ae ee ee Los Angeles, Cal 11.5 12.5 9.5 10.5 4.5 
Grand Rapids, Mich. 98 83. 8 $5 9.) preg oak agg a Gee ak we Fresno, Cal 3A 11 12 ie: 
Saginaw, Mich. 104 89 B84 es 6:3 ei nc 1 = le 3.9 8.5 = Phoenix, Ariz 14 15 11 12 65 
Green Bay, Wis. 11.9 104 75 5.5 10.8 K Mie. Tex =S >. > Reno, Nev 14 15 12 13 5.5 
Milwaukee, Wis. M.s 98 93 83 02 | Goon + an 2 8.5 12.5 Portland, Ore 12.5 13.58 10.5 11.5 6.5 
La Crosse, Wis. 11.5 10 o§& 5.5 10.4 Chatts aS “th “T > a 8.5) 8.5 1} Seattle, Wash 2:5 13.5 W.S 8.5 6.5 
Minneapolis-St. Paul 11.5 9.7 7S 4.5 10.4 Nashville T, = e : 85 : = + Spokane, Wash 14 15 12 13 6.5 
Duluth, Minn. 11.9 104 99 45 108 ak ag Tiaaeae a 2 Tacoma, Wash 12.5 13.5 10.5 11.5 6.5 
Mankato, Minn. 1.5 ie 85 5. 9.5 yaa Tenn 9. ¢9 10.: 8.5 12 7 
Des Moines, Ta. 10.9 OA 7.9 1.5 ™:8 — Rock Ark S.09 8. 8 10 Stanavo Aviation Kerosine 
Davenport, la. 111 96 9.1 #5 *10 *Louisiana kerosine prices are ex le state tax Tank Gasoline Tank 
Mason City, la. 113 98 69 4.5 *10.2 Discounts Track Taxes Truck 
St. Louis, Mo. 10.2 8.7 7 *4°5 9 6 Esso Gasoline—-To individed dealers, 0.5c¢ off dealer See ee ee 155 15 Tie | 
Kansas City, Mo. 10.4 7.4 6.4 *4.5 8.6 tw pen tesa age) l ‘ 13 rm 5 10 ¥ 
St. Joseph, Mo. 04 85 75 45 84 ee < 3 2 5 
Fargo, N. D. 12.7 1.2 9 5.5 11.6 iccmnie. het 7s oe “se 
Huron, 8. D 12 105 55 109 eg Saga +o o ye 
Wichita, Kans 93 7.8 5.5 is 7.2 H . “ea a - 4c 
. : ; ¢ ‘ sie M4 x 4 _ ‘ Ore 16 6.5 3.5 
umble Oil . ten |) ; 
Stanavo Aviation 73 Octane & Re fi mime ( ” Seattle, Wash 16 6.9 13.5 
Chicago, I 49 Humble Motor Fuel (Regular Grade Spokane, Wash 19 6.9 16.5 
Detroit, Mich 165 15 Thriftane (Third Grade) a Wash 16 6.5 13.5 
Milwaukee, Wis. 15.1 ss H le Thri = *Taxes: Phoenix kerosine price is ex 5e state tax. 
Minneapolis, Minn 33 a3 a umble ; r hriftane Gaso- istaeanie 
‘ Tank Re- *Tank Re- line T , . : ‘ ; 
Louis, Mo. 45 4 5 Wanisn tal Waikis tail Tiknce To Resale & Commercial Consumers— 3c off posted | 
pee City, Mo 14.1 *A5 ‘ : P ex . yo 2 tank truck tax included price on Standard & Stanavo | 
Fargo, N. D. 16.5 ee Dallas Pex. . r6 9 ? 8 2.9 Aviation, 2c off on Flight. Deliveries less than 40 gals | 
Huron, S. D 5.8 5 5 4 poheoieg Maligy 6 10 » : 2.9 to commercial consumer trade, le a gal. above posted | 
’ é ftouston, Lex. . ‘ 2 2.9 tank truck tax included price, except single deliveries | 
Oleum V.M.&P. Stani- San Antonio, Tex 7 II 5 8 5.5 to Marine trade only which are billed at posted tank 
Spirits Naphtha sol *Taxes : truck tax included price less 3c for Standard & Stanavo 
(Prices are base prices before discounts mes Kerosine — Aviation, and less 2c for Flight : — | 
Chicago 12.7 13 12.4 1.5 Tank Wagon Retail Kerosine——Tank car and truck & trailer deliveries, 3c | 
Detroit In 2 14.2 157 1 . Dallas, Tex 6 10 off posted tank truck price; plant stem deliveries to 
kK. C.. Mo 12 8 13 8 1 ’ 1 Ft. Worth, Tex 4 ll jobbers, 2.5c off posted tank truck price | 
St. Louis. . 13.2 14.2 12 4 \ = Houston, Tex g il | 
Milwaukee 38 18 13 55 San Antonio, Tex q Ml Canada | 
Minnep'Is 14 15 12.7 *« 74 Oct. Aviation Gasoline, Clear Tank Car 
. —_ . ones an 
Fuel Oils ‘T.W. FOB Baytown, Tex 8S I RICES OF IMI ERIAL OIL LI D. 
Standaed Heater Oi) Min ofl clasken OF dealovs i connisinate Per Imperial Gallon, which is 1.2 U. S. Gallons 
| ' Chicago: tLess le discount to dealers only 3-Star Imperial Gasoline (Regular Grade) 
99 gals 9 Kero- 
| os - o. % Gasoline Gasoline sine 
50 gals. over ah 7.5 T.W. Taxes aa 
Stanolex Stanolex T » Texvas : Hamilton, Ont 16.5 8 17 
o. I Furnace Oil I he ' exas Co. Toronto, Ont 16.5 8 17 
| 1-99 gals... . 8.5 8.5 ' Casoline—Dealer st. (saso- Brandon, Man 21 7 23 
100-399 gals. 7.5 75 Fire-Chief Indian line Wi innipeg, Man 20.5 4 22 ° 
| 100 gals. & over 7 7 (Regular) (jrdGrade) Taxes yah gare Sask i ~ ‘ 4 
. . T ee F atoon, Sas Pi ‘ 2% 
Stanolex Stanolex Dallas, Tex 6 5 5.5 Sas “ : : - > 
Fuel OA Fuel Oi BEL Worth, Tex 6 5 5.5 ao. io 7 i 
‘ hi . 1, > : tae algary, a > c 
1-399 pals Wichita Falls, Tex r 5 5.5 io sttalacl Mee . ~ ” 
4 10-799 gals ° © Amarillo, Tex 7 5 5.5 Vancouver, B.C. 16 Pb 23 - 
. 5 5 Tyler, Tex - - oe Montreal, Que 16 8 16.5 
800 gals. & over 4.75 1.75 Ei Paso. Tex 0 Ps ae St. John, N. B 14.50 10 18 
Stanolex Bunker © Fuel Oil San Angelo, Tex 7 5 5 5 Halifax, N.S eee eo Ps 
1-999 vals. Waco, Tex 6.5 4.5 5.5 Discounts: Gasoline Maritime Provinces —undivided 
1000 gals. & over Austin, Tex 4 5 cS & divided dealers, t.w. price; British Columbia 
St a ; I Houston, Tex 7 5 5.5 undivided and divided dealers, 2c off t.w. price; balance 
Other Points: ‘ — s ss ; ‘ - Os 1 San Antonio, Tex 7 5 5.5 of territory—undivided dealers, le off t.w. price, 
Indianapolis : 7 Port Arthur, Tex 7 5 5.5 divided dealers, t.w. price 
-99 gals eR OS *Less le tempor: all anee i valers ’ . 
100 rng & pees 8 4 ‘ n Gemperety eawance to ot Comter Tank Wagon Price Changes 
Detroit ifs (These changes have been made 
1-99 gals. = 6 in price tables) 
100 gals. & over 6 6 
Milwaukee ey ° ( ° S. O. New Jerseyv—Esso Gasoline: 
we 92 “7 ‘ontinental vil Atlantic City & Newark t. c. & dealer up 
100 gals. & over 8.2 7.7 } 0.3c, retail 0.5¢c, March 4. 
Minneapolis Conoco — De- : Wheeling t. w. cut 1.45¢ March 3. 
1-99 gals. 82 82 Bronz-z-z mand Gaso- Kero- 8. O. New Jersey—Kerosine: | 
ae =. ~ Say ae - S ene ee Grade) line sine Following changes Feb. 28—Atlantic City 
20 om ty ope 7.7 an agon Taxes " & Newark cut 0.3c; Baltimore cut 0.4¢; 
yh ‘ w 7.2 pone Col. 9 8 5.5 10.5 Washington cut 0.5c; Spartanburg post- 
rand Junction, Co 11 10 §.5 2 ing discontinued. 
99 vals or : 2.9 : 
ae: ag 8 75 Pueblo, Col 10 8 5.5 a Socony-Vacuum — 
Reuss Tike ‘ 6.5 a, Ww : i 10 05 + 5 New York City t. c. & t. w. prices up 0.3c 
. S NI leyenne, yo 6.5 2.2 >.o M h6 
1-49 gals. 7 We _ < March 6. 
50 gale. & over 6 : erg Sane ' - . - ~ Syracuse dealer t. w. up 1.3c March 4. 
° », Mo ‘5 5 “beatae . . ; “rs 9 > % 
1-99 gals -"2 G “ 3 : Providence dealer t. w. cut 0.2c Feb. 26. 
. i. ireat Falls, Mont 9 % 6.5 i2 > 
100 gals. & over 68 Hele > = a Albany t. c. & consumer t. w. cut 0.9c 
“na, Mont 9 % 6.5 12.5 ~ 9 
- : : f : aka © “ O5 oe Feb. 21. ; : 
Taxes: In gasoline tax F gay oe are included these Salt Lake City, Utah 10 » 4 2.2 14 Atlantic Refining—White Flash Gasoline: | 
city taxes—Kansas City, Joseph, and St. Louis, Boise, Ida 12.1 rt 6.9 16 Atlantic City & Cz le 0.3c, Trent 
le. Indiana kerosine 2 ‘fuel oil prices are ex te fwin Falls, Ida 13.1 12.1 6.5 16.5 : ots ME ; : "3 ae ae aa 
state tax: Lowa kerosine prices are ex 3c¢ state tax Albuquerque, N. M 9 8 ae 9.5 se - h 3. aid , 
In naphtha tax column are included 1.5ce federal tax Roswell, M 7 6 as 8 Atlantic Refinin o Kerosene: ; , 
and state taxes Santa Fe, N. M 9.5 85 *7 5 9 5 Boston cut 0.2¢ March 1. Annapolis: & 
| ; Lip an for small-lot deliveries range up to 2e higher Ft. Smith, Ark 8 5.75 "5.5 $.5 a ee ot a 3. sar leld. Fall 
than above prices Little Rock, Ark 8 5.5 8 ‘ reductions March 3: Springfield, Fa 
Texarkana, Ark 8 6 *5 5 6 River, Hartford, New Haven & Provi- 
. T Muskogee, Okla 8 7 5.5 7 dence 0.2c; Worcester 0.5¢; Atlantic 
Ss. O. Nebraska Oklahoma City, Okla 6 5.5 5.5 6.5 Citv, Camden & Trenton 0.3c. 
Standard Red Crown Gasoline Tulsa, Okla 7 6 S.5 6 S ; Kentucku—Crown d& Standard Gaso- 
. *Taxes: In gasoline tax column are included these mes: 
(Regular Grade) ; city taxes—Albuquerque, & Roswell, 0.5c; Santa Fe. Augusta Crown & Standard cut 0.5c 
Gaso- hero- , 1 1 . rr te nga _s or are 
eR ~sieieg le. Texas 4c state tax applies within city limits of Tex March 4. = : . 
TW isda Senne TW arkana, Ark.; Okla. 4c state tax applies within city Mobile Crown up 1.5c, Standard 1c, Feb. 
ast — limits of Ft. Smith, Ark 25. 
a, 10.9 9.4 6.5 98 tTo consumers and dealers, except at Cheyenne Macon Crown & Standard up 1c Feb. 25. 
No folk 4 0.9 9.5 where consumer t.w. prices are 2.5c above dealer t.w S._O. Indiana—Red Crown: 
North Platte oe . 4 6.9 9.9 prices shown above, and Oklahoma City where eon Evansville dealer cut 0.7c Feb. 26. 
Scottsbluff ‘ + 3 ro 6.9 10.2 sumer t.w. prices are le and 0.5e above Bronz-z-z and S. O. Louisiana—Esso Gasoline: 
. : ‘ 8.5 6.5 10.8 Demand dealer t.w. prices, respectively, shown above Memphis t. c. & t. w. cut le March 1. —— 
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Prices in $ per bb!. of A2 U. 


CRUDE OIL PRICES 


S. gals. at the well 4. P.7 grazily 


Prices are effective as of 7 


a.m. of dates as quren 





EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 


Posted by Jos. Seep Purch. Agency (Jan. 27. “41 


Bradford-Allegany $2.30 
Southwest Penna $1.95 
Kurekw (West Va $1 89 
Corning, O. (Nov. 4, 1939 $1.12 
Posted by Vide Water Assoc. Oil Co. (Jan. 27. 711 
Bradford-Allegany $2.30 
Posted by The Pennzoil Co... (Jan. 27, “41 
National ‘Transit $2 .23* 
Posted by Valvoline Pipe Lines (Jan. 27, 1941 
Bradford (Elk & MeKean Counties. Pa. $2.30 
Warren, Forest, Venango, Clarion & Butler 
Counties, Pa. $2.23 
Allegheny, Beaver, Washington & Greene 
Counties, Pa $1.95 
West Virginia $1 89 
South Eastern Ohio $1 85 


‘Applies to Cochran, Franklin, Hamilton & Doo- 
little districts; prices in other lower districts range 
down to $2.18 per bbl. at well 

MICHIGAN 


Posted by Pure Oil Co. (Janu. 2, “41 


Midland, Midland County $1.22 
Sherman, Clare-Freeman $1.17 
Posted by Simrall Corp. (Jan. 2, ‘41 
Greendale, Porter, Vernon, Crystal & Wise $1.22 


Buckeye, Bentley, Edenville, Beaverton & sweet 


crude type of Monitor $1.20 
Freeman, Redding & Lincoln $1.17 
West Branch-Arenac $1.02 
Hamilton-Grout $1.07 


Posted by Sohio Corp. (Michigan Division 
Traverse Crude in Allegan, Kent & Ottawa Cos., 
Bloomingdale & Columbia Twps. in Van Buren Co. 
Jan. 16, ‘41 $1.2: 
Prenton Crude in Monroe Co. (Jan 

Posted by Bay P 
Saginaw & Wise .$1 .22 
Clare $0.91 
Bay Distillate. ..$1.48 


16, “41 $11 

»¢ Line Corp. (Jan. 2, ‘41 
Buckeye & Bentley $1.20 
Adams. . $1 05 





ILLINOIS-INDIANA-KENTUCK Y-O1LLLO 
Posted by Sohio Corp. 


Aug. 21,°40) $1.15 
1 I 


Ilinois Basin, including Griffin pool 


Carmi, Storms, Ill. area (Feb. 1 10 
Birk City, Ky. area (Jan. 1, 41) 1.10 
Corydon, Ky. area, Henderson (Jan. 1, “4!)).. 1.10 
Posted by Ohio Oil Co. 
Illinois Basin (Aug. 21, '40 $1.15 
Illinois & Western Indiana (Aug. 23, "40 1.00 
Posted by Carter Oil Co. (Aug. 21, °*40 


Louden, Fayette Co. Il. ; : $1 


l 
Posted by Mohawk Oil Lines, Inc. (Aug. 21, *40 
So. Illinois heavy. .$1.05 Light l 


Posted by Ashland Oil & Transp. Co. 
Somerset oil in Ash. Lines, Ky.: (Aug. 21. °40 


Big Sandy River. ..$1.12 Kentucky River. $1.20 
Posted by Owensboro-Ashland Co. 
Owensboro, Ky. area (Aug. 21, °40) $1.10 
Posted by Standard Oil Co. of Ohio 
Lima, O. (Jan. 1, ‘41 $1.00 
MID-CONTINENT 
OK LAHOMA-KANSAS-NORTHIL TEXAS 


See below for companies posting and dates) 


¢- $n Ge Ge Gu 
ae 26 26 46 26 
Gravity vA tS t t. t. 
Below 21 $0.70 $0.60 $0.63 
21-21.9 cp 63 65 
74 66 67 
76 69 69 
78 72 7l 
80 75 $0 58 73 
2 78 63 re 
uA sl 68 77 
86 84 $0.86 73 79 
BY 87 88 78 81 
90 90 90 $2 .83 
92 92 92 86 85 
94 94 94 90 87 
96 96 96 96 89 
98 98 98 98 91 
1.00 1.00 1.00 1.00 93 
1.02 1.02 1.02 1.02 95 
1.04 1.04 1.04 1.04 97 
1 06 1.06 1.06 1.06 99 
1.08 1.08 1.08 1.08 1.0! 
10 & above 1.10 1.10 1.10 1.10 1.03 


Above schedules posted by: 


No. I: S. O. Indiana Oct. 17, °38 in Okla. & Kans. 
No. 2: Carter Oct. 13, °38 in Okla.; Magnolia Oct 
12, “38 in Okla.; Shell Oct. 22, °38 in Okla. & hans 
No. 3: Continental Oct. 11, "38 in Okla. & Kans 


with lowest grade Below 29; 


m Ohla. & Kans 


Texas Co. Oct. 12, "38 


No. 4: Sinclair-Prairie Aug. 31, °39 in Okla. & Kans 
No. 5: Stanolind Sept. 1, “40 in N. Texas; Con 
tinental Oct. 11, °38 in N. Texas; Texas Co. Oct. 12, 
38 in N. & N. Central Texas; Magnolia Dec. 3. °38 


in N. & N. Central ‘Vexas; Sinclair-Prairie July lo, °40 
in Mexia & N. Central Texas. Texas Co.'s lowest 
grade is 28-28.9 at $0.79; Continental, Magnolia and 
Sinclair-Prairie postings begin with Below 29 at $0.79. 


TEXAS & NEW MEXICO FIELDS 


Posted by Humble Oil & Refining Co. 









West Fast Carson & 
Central Central Gray Hutchinson 
Gravity Texas Texas County Counties 
Below 20 
20-20 .9 
21-21.9 
9.99 9 
23-23 .9 $0 78 
24-24 .9 $0 71 80 
25-25 .9 73 82 
26-26 .9 73 84 
27-27 .9 re) 86 
28-28.9 79 88 $0.72 $0.67 
29-29 9 81 90 74 69 
30-309 83 92 76 71 
31-31.9 85 91 78 73 
32-32.9 87 96 80 75 
33-33.9 89 O8 82 77 
34-34.9 91 1.00 u4 79 
35-35 .9 93 1.02 R6 81 
36-36.9 95 1.04 88 83 
37-37 .9 97 1.06 90 85 
38-389 99 1.08 92 87 
39-39 9 Lol 1.10 94 89 
10 & above 1.03 :.32 96 91 


Oct. 2, °39 


West Texas Texas Gulf 


Tomball, & New Coast & Anahuac- 
Ete. Mexico Mirando Dickinson Refugio 
$0.53 $0.86 $0.81 $0 9} 
i) 88 83 9% 
a7 90 85 95 
$0.95 59 92 87 9” 
97 61 94 89 99 
99 63 96 9! rol 
1.01 65 98 93 ror 
1.03 6 1.00 95 1.05 
1.05 69 1 02 97 1.07 
1.07 71 1.04 99 1.09 
1.09 73 1 06 1.01 11 
1.11 75 1.08 1.03 1.13 
1.13 77 1.10 1.05 1.15 
1.15 79 1.12 1.07 1.17 
1.17 81 1.14 1.09 1.19 
1.19 83 1.16 1.11 1.21 
}.21 85 1.18 1.13 1.23 
1.23 87 1.20 1.15 1.25 
i .2 89 1.22 1.17 1.27 
1.27 91 1.24 1.19 1.29 
1.29 93 1 26 1.21 1.31 
1.31 95 1.28 1.23 1.33 


W. Central Tex. includes crudes purchased in Brown, Callahan, Coleman, Comanche, Eastland, Fisher, Haskell 


Jones, Shackelford, Stephens, Throckmorton & Young Cos., 17 


E. Central Tex 


ex 


includes crudes purchased in Anderson, Cherokee, Limestone & Navarro Cos., Tex 


W. Tex. & N. Mex. includes crudes purchased in Andrews, Crane, Crockett, Ector, Gaines, Glasscock, Howard, 


Reagan, Upton, Winkler & Yoakum Cos., Tex. & 


Lea Co., N. Mex 


Tex. Gulf Coast includes crudes purchased in Goose Creek, Sugarland, Thompsons, Mykawa, Amelia, Webster & 


Clear Lake fields. 


Anahuac-Dickinson includes crudes purchased in Gillock 


Junction & Raccoon Bend (Shallow Sand 
_ Refugio includes crudes purchased in Saxet, 
Tom O'Connor fields. 


fields 


Mirando includes crudes purchased in Duval, Jim Hogg, Webb & Zapata Cos 


Postings for Raccoon Bend (Deep Sand 


East Texas $1.10 Taleo 
Van 93 Conroe 
Pecos 78 Hardin 


MAGNOLIA PETROLEUM CO. 


Gray, Carson & Hutchinson Cos., Tex. Dec. 3, 
"38 same as Humble. 
Tomball, Tex.— Dec. 3, °38 same as Humble 
West Texas -Oct. 12, °38, in Crane, Glasscock, 
Howard, Mitchell, Upton & Winkler Cos. and Dec. 6, 
“40 in Cochran, Hockley, Yoakum & Gaines Cos.-- same 
as Humble except Magnolia begins with Below 25 at 


$.62 








N. Mexico— Oct. 15, °39, in Lea Co. same us 
Humble except Magnolia begins with Below 25 at 
$0.63 and ends with 36 & above at $0.87. 

Oct. 2, "39 


Mirando, Tex. same as Humble 


Beaumont, Tex.— Oct. 2, '39—same as Humble 
Texas Gulf Coast. 
Cass & Panola Cos., Tex. Oct. 12, ‘'38— Below 


25 grav. oil at $0.73, plus 2c per degree of gravity to 
top of 40 & above at $1.05. 


Following Tex. 


postings Oct. 12, “38. except 
Taleo Feb. 28, “41: 


East Texas $1 10 Cleveland (Liberty 
Darst Creek 96 Co. $i.i4 
Luling 87 Hardin (Liberty 

Lytton Springs. . 99 Co 102 


Taleo 0 65 


SINCLAITR-PRAITRIE OLL MARKETING CO. 


Gray. Carson & Hutchinson Cos., Tex. 
Aug. 31, °39-—same as Humble 
West Texas & Lea Co., N. Mex. Aug. 31, “39 
same as Humble, except Sinclair begins with Below 
25 at $0.63 and ends with 36 & above at $0.87. 
Texas Gulf Coast Oct) 3, °39— same as Humble. 


east Texas (Oct. 2, Long Lake. in An 


39 $1.10 derson, Leon & 
Eddy Co., N. Mex Freestone Cos., 
Aug. 31, °'39). 77 Tex. (Jan. 20 

: ERY $1 08 


STANOLIND OTL PURCIIASING CO. 


Tomball & Satsuma, Tex. — March 1, ‘41 
Humble except Stanolind begins with 


$0.95 


Clinton, Tex. Oct. 3, 939 
Gaulf Coast except 


aut $0.88 





same as 
Below 23 at 


sume as Humble Texas 
Stanolind begins with Below 21 


Fairbanks, \. Houston & Rosslyn, Tex. 
ti same as Humble 


March | 


Anahuac-Dickinson schedule 


STANOLIND OIL & GAS CO. 


West Beaumont, Jefferson Co., Tex. 
same as Humble Texas Gulf Coast. 


Oct. 2, 39 





Cedar Point, Fairbanks, Turtle Bay, Hull, Pierce 


East White Point, Greta, O'Connor-McFadden, Taft, Plymouth & 


. Tex. & in Heyser & Placedo tields 


& Satsuma crudes are same as for Tomball 


$0 65 Flour Bluff & Jim Wells Cos. $1.23 
27 Salt Flat, Darst Creek, Hilbig, Carroll, 
110 Clark & Zoboroski 96 


THE TEXAS CO. 
Effective Oct. 2, °39) 


Panhandle, Vex.—-Sweet crude same as Humble's 
(iray Co. except Texaco begins with 34-34.9 at $0.84 
Sour crude same as Humble’s Carson & Hutchinson 
Cos. except Texaco begins with 34-34.9 at $0.79. 


West Texas & Lea Co., N. Mex.—Same as Humble 
except Texaco begins with Below 26 at $0.65 and ends 
with 36 & above at $0.87. 


Texas Gulf Coast—Same as Humble except Texaco 
ends with 34 & above at $1.16 


Mirando-Duval, Tex..-Same as Humble except 
Texaco ends with 28 & above at $1.04 

Refugio, Tex.— Same as Humble except Texaco ends 
with 28 & above at $1.09 


Following Tex. 


postings Oet. 2. “39. except 
Hockley & Cochran Cos. March bt, ‘41 
Kast Texas $1.10 Cass Co $1.05 
Darst Creek 96 Conroe '.27 
Hockley & Cochran Cos 70 


SHELL OIL CO., INC, 


West Texas & Lea Co., N. Mex.—Aug. 29, °39, & 
Youkum Co., Tex. Sept. 1, °39--same as Humble 
except Shell ends with 36 & above at $0.87 


Fisher Co., Tex. Aug. 29, "39 —Below 25 grav. at 
$0.68, plus 2c per degree of gravity up to 40 & above 
at $1.00 

Following Tex. postings 


Following ‘Tex. postings 


Oct. 5, °39 Aug. 29, ‘39: 
Kast Texas $1 10 Pecos Co., except 
Livingston area Yates Shallow pool $0.78 
Polk Co 1.10 Pecos Co., Yates 
Shallow pool 65 
CONTINENTAL OLL CO. 
Eddy Co., N. Mex. Apr. 22, ‘40 -Begins with 


KVelow 29 at $0.61, plus 2 
10 & above at $0.85 


per degree gravity up to 


Mirando, Tex. Feb. 1, °41-— same as Humble, except 
Continental begins with Below 21 at $0.88 


Alfred & Magnolia City, Tex. Jim Wells Co 
Jan. 1, “41-——-$1.08 


PAN AMERICAN PIPE LINE CO. 


Hastings & So. Houston, Tex. crudes— Oct. | 
10 -same as Humble Texas Gulf Coast except Pan 
Am. begins with Below 21 at $0.88 


Cayuga, Anderson Co., Tex. Oct. 2, 39 


$0.78 


East Texas Jan. |, ‘41 

















MARCH 1: 


to 


, 1941 














CRUDE OIL PRICES 


(Continued from 
preceding page) 





CALIFORNIA Posted by Standard Oil of California 





























| All gravilies above ‘kcse quoted take highest price offered in the field Prices 2ffective Feb. 1, 1940 
| e . : <a 
sy t 3 =< cP 
- z 7 : 3 e oss EE 2 7% 
=s% «. #: = . s . ¢ Dn © gs “* §S3< = oo. 
=8: ‘% & a s 2 | ef = § - & $F stk .oe 2 a 26 
=si ¢ # >. = ss )6 6§l6CUSlCUSCUEECO ¢ 5 S§2 ge 2532 = & 5 go” 
ae 3 am Ps Ss ge S S cs a ~ so = s2 =255 = ¢ = sf 
=wae — = ae a: = = =——— © - a = - —_ > 1 3 5 
= =o . & S6 tc = > a = ~ § -” s— =~ wes | * < 
Séz = 58 @ & £& £8 & © Ft. & $2 &€ E 45 Ez uSBX & F SF § 
Gravity ois ¢@ sé £ F SS <2 & £ Bt SF BE & C Ce SE S225 S 5S BF BF 
$0 oi $0.61 $0 = $0.64 $0.65 $0.61 $0.65 $0.61 $0.61 $0.62 $0.63 $0.60 $0.60 $0.60 $0.60 ; $0.42 
641 64 65 61 65 61 61 62 63 60 60 .60 60 ; 44 
63 ) 64 ‘$3 3 64 65 61 65 61 61 62 63 60 60 60 60 45 
65 64 .63 68 65 61 65 61 61 62 63 60 60 60 60 46 
65 64 63 Bi 65 65 68 6l 61 62 63 60 60 60 60 ; 
69 64 67 75 70 69 72 6l 65 62 63 60 64 64 61 $0.60 
ta 64 Be 3 79 76 74 75 65 69 62 67 60 69 69 62 .60 
78 64 .76 .82 81 78 79 69 73 62 72 $0.63 64 74 74 66 60 
$2 69 Bl . 86 86 82 82 73 77 66 76 63 68 .79 7é 70 63 
86 Ay to 85 89 92 86 $0.71 86 78 82 71 81 67 71 84 82 74 .67 
90 80 90 93 97 90 77 89 82 86 75 85 72 75 89 86 78 71 
, 95 . 86 O4 96 1.02 95 82 93 86 90 80 89 77 79 94 90 82 .75 
ae 99 Ol 99 1.00 1.08 99 88 96 90 O41 84 O4 82 83 99 95 
1.03 97 1.03 1.04 1.03 94 1.00 94 98 89 98 87 $0.83 $0.92 87 1.04 99 
eee 1.07 1.02 1.07 1.07 1.07 99 1.03 98 93 1.02 91 86 96 91 1.09 1.03 
1.10 1.07 T.1b 1.10 1.10 1.04 1.06 1.02 98 1.06 96 90 99 95 1.14 1.07 
2.36 28.982 3.35 2.384 1.14 1.09 1.09 1.62 1.10 1.01 94 1.02 99 1.19 Bie 
1.17 : es 1.14 Elwood Terrace 1.07 1.14 1.05 98 1.06 1.02 1.2 . . 
1.20 2 1.20 1.19 F. O. B. ship. 1.11 1.18 1.09 1.02 1.09 1.06 1.29 Kettleman Hills 
= 1.24 $1.21 L.1S 3.22 1.14 1.06 1.19 1.10 1.34 $1.12 
& 1.29 1.25 12 3.26 1.19 1.0 1.136 1.14 Fe 3 
rw 1.3 1.29 1.24 1.23 1.14 1.20 l 21 
1.39 1.33 1.28 1.27 1.18 1.23 awe’ Bae 
=z 1.44 1.37 1.33 1.31 1.22 1.26 1.29 
= 1.49 ey 1.30 1.23 1.30 L.ao 
= 1.54 1.42 1.29 1.34 1.38 
s 1.59 1.46 1.33 1.37 
yD 1.50 1.37 1.40 
rs 1.54 1.41 1.44 
= 1.59 1.45 1.47 
S 1.63 1.49 1.51 
1.67 1.53 1.54 
1.71 1S? 1.57 
1.61 
1.64 
eat il Segundo prices same as Signal Hill. Wilmington prices same as Signal Hill, except below 19 gravity prices are: 14-16.9, $0.60; 17-17.9, $0.62; 18-18.9, $0.64. 
*Includes Newhall, McKittrick, Kern River, Round Mountain and Kern Front, schedule for which ends with 19-19.9. Mountain View schedule begins with 19-19.9. 
LOUISIANA-ARKANSAS LOUISIANA-ARKANSAS (Cont'd ROCKY MOUNTAIN FIELDS 
Posted by S. O. Louisiana, Oct. 17, 40 Posted by Shell Oil Co., Inc. (Aug. 29, “39 Posted by Stanolind Oil & -— Co. (Oct. 11, °38, 
Iowa District, La. except Tensleep crude Feb. 1, °41) 
. F 3 4 a} Below 18. $0.75 23-23.9. .$0.89 29-29 9. $1.04 Salt Creek (except Tensleep crude), Midway & 
3 - § eS ib 18-18.9 77 24-24.9 92 30-309 1.06 Dutton Creek, Wyo 
5 - om -. 2 19-19.9 79 =. 25-25.9 95 31-31.9 1.08 
& s z £ 2 8 20-20 .9 81 26-26.9 98 32-32 .9 1.10 Below 29.$0.86 32-32 .9. . $0.94 36-36.9. . $1.02 
a os rd 6 & 9 83 27-27 .9 1.00 33-33 .9 1.12 29-29 9 .88 33-33.9 96 37-37 .9 1.04 
£ é =] é & S = = & 9 86 28-28.9.. 1.02 34 & above 1.14 30-30 .9 90 34-34.9.. 98 38-38.9.. 1.06 
Gravity et dt é: $8 =f: 31-319 92 35-35.9.. 1.00 39-39.9.. 1.08 
2 ao 6 Oe SS 2s = Black Bayou & White Castle Districts, La.—same as 40 & above 1.10 
Below 21 . $0.75 $0.91 $0.55 lowa District, except Black Bayou, etc. begins with 
iS. hee By | 93 57 Below 20 at $0.79 Wyoming: Wyoming: 
22-22 .9 79 95 59 ‘Semel . =1- ‘amen Crag! ig 
_ = ; “nsleep Crude $0651 Grass Creek Light $0.90 
81 97 61 Gibson Field, Terrebonne Parish, La.. $1.04 + ann Light ee , bpm raat Heavy 40 
83 99 63 Happytown Field, St Martin, Parish, La Frannie Heavy 12 Elk Basin : 90 
$0.83 $0.73. .... eal <p di a= Tee 92 
8 .75 «85 (1 OL 65 Jan. 12, °40 1.00 Memsiton Dome... .5! ites, Colo... 
y~ 79 = 4 pad Posted by S. O. Indiana (June 5, °39 
91 81 ‘or 07 71 Posted by Arkansas Fuel Oil Corp. Lance Creek, Wyo. $0.77 
93 .83 93° 1.09 73 Urania, La. (Jan. 3, ‘41 ’ 0.95 
95 85 Oo 1.11 75 $ : Posted by Ohio Oil Co. (Oct. 11, °38 
O7 .87 5 i Bee 77 Posted by Conti atal . . Elk Basi Wyo $0.90 
6 7 ‘ . ental Oil Co. } asin, ’ ‘ 
99 89) 99 «1.1579 ee ee ee ee Grass Creek, Wyo. Light 90 
1.01 91 12.01 1.17 81 Fepetate & Ville Platte, La. (Oct. 11, °38 $1.03 Rock Creek, Wyo. 1.00 
1.03 .93 1.03 1.19 .83 Lance Creek, Wyo . ame 
104 (94 1.04 1.20 .84 Dry Creek, Mont ‘92 
05 95 : 0S 1.21 85 Abbeville, La. (Jan. 1, °39 Sunburst, Mont. (Nov. 16, °37).. ; ‘ .90 
06 .96 06 1.22 86 "i 4 
> > % “ low : 92 37-37.' 9 39-39.9 00 a a ’ 
38-: , 1.07 97 1.07 1.23 87 ~ _ =~ $0 94 = 4 ; ” pa ~<a Sa: 0° Posted by Continental Oil Co. (Oct. Il, °38) 
39-399 1.08 .98 1.08 1.24 88 a = Ti 2 Ft. Collins & Wellington, Col. 
40 & above 1.09 99 1.09 1.25 89 Below 29 $0.81 39-32 9. $0.89 36-36.9.. $0.97 
Bushie. 1 29-29 9 83 =. 33-33..9 91 $7-37.9.. .99 
unkie, La. schedule includes Eola and Olla, La. 5 = ee : 30-30.9 85 9 93 38-38.9.. 1.01 
CANADIAN FIELDS 31-31.9.. 87 9 95 39-39.9.. 1.03 
s s ‘ — on 40 & above 1.05 
Caddo, La. schedule includes De Soto, Homer Posted by Imperial Oil Limited ; = . . ’ 
. P wae : “ - . ’ » s , p P é ° Zz L y 0.9 
Sabine & Sugar Creek, La., Fouke & Miller County, Western Ontario (Nov. 6, 1939 pent ‘ — $0.90 peng. —. “= - 
Ark. Petrolia $2.10 Oil Springs $2.17 ' naira ‘ , ae ie 
= Cat Creek. Mont 1.10 
. ; Turner Valley Crude Oil (Sept. 12, °40 
Darrow, La. schedule includes, Bayou des Glaise, ss > ts FOB : Bas me : “ ») 
Bayou, Mallet, Choctaw, Jeanerette, Lirette, No. (Prices F producers tankage 
Crowley, Port Barre, Potash, Roanoke & St. Martin- 33-33.9. .$1.08 44-44.9. $1.30 9. 31.32 
ville, La. 34-34.9 1.10 45-45 9 1.32 9 1.54 
35-35 .9 1.12 46-46 .9 1.34 9 1.56 
F 36-36 .9 1.14 47-47 .9 1.36 9 1.58 
Atlanta, Ark. schedule includes Buckner, Magnolia, 37.37 9 1.16 48-48 9 1.38 9 1.60 
Village & Schuler (Jones Sand Oil), Ark 38-38 9 1.18 49-49 9 1.40 60-609 1.62 eS 
39-399 1.20 50-50.9.. 1.42 61-61 .9 1.64 
Cotton Valley: Rodessa. $1.05 40-40 2 I 22 1-51 4 1.44 62-62 4 I oo 
Se ..$1.05 Shreveport (Cross 41 41 ? l 24 =.9 l 16 63-63 .9 1.6% 
Distillate. 1.10 Lake).... 1.05 42 42.9 1.26 5 53 9 l a 64 & over 1.70 
= Sand Smackover (Heavy) .73 43-43 .9 1.28 5454.9 1.50 
Crude... 1.10 Dorcheat, Big Creek, 
& McKamie (Sour : . ” 2 
Distillates) ; ; <6 3Os Absorption Gasoline (Jan. 5, 1938 
90% Rec., 20 Ib. Reid v.p. bcos .. $1.94 
(Continued in next column) 90% Rec. 17 lb. Reid v.p... Sree . $2.08 
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CLASSIFIED 


Address all Blind Box Number ads to Na- 
tional Petroleum News, 530 Penton Build- 
ing, Cleveland, Ohio, unless otherwise spec- 
ified. 


Wanted To Buy 


One 2000 to 2500 gallon semi-gasoline tank 
railer. Must be in good condition. 

Address—Black River Oil Co. Ine., Car- 
thage, N. Y. 


Situation Open 


Young chemist or chemical engineer with at 
least five years industrial experience in 
treatment of gasoline and fuel oil, for work 
in research laboratory engaged in new de- 
velopments. Should be thoroughly familiar 
with current processes and their effect on 
Stability. Give full details, personal data, 
education, experience, salary, recent photo- 
graph, etc., in first reply. Location, eastern 
scaboard. Box No. 866. 


For Sale 


One 1024 gal., four compartment, Fruehauf 
Trailer and Heil Tank, complete with fifth 
wheel and BK brakes. Address inquiries 
to Jacox Oil Corporation, Belleville, Michi- 
gan. 


1500 gallon 2 compartment used _ Butler 
Transport Tank, suitable for operation in 
Kansas, Michigan, Minnesota, Montana, 
Ohio, New Jersey and New York. Box No. 
S66 


On account of my Son being called to 
colors would like to sell either The Middle- 
town Grain Co., or The Fall Creek Oil Co. 
Box No. 864. 


Garage, Residence, Automobile Dealership 
selling established line of cars, past thirty 
years Located on National Highway 125 
miles from Washington, D, C. Employing 
seven mechanics, stockroom clerk, four 
station attendants. teason for selling, 
Owner’s health. Box No. 868. 





FOR SALE 
ESTABLISHED gas and oil busi- 
ness, owning stations in Illinois 
and Missouri. Large gallonage. 
Reason for selling: active partner 
drafted and senior partner unable 
carry on account ill health. 

Address all inquiries to 


Box No. 867 





sbiiceasntll 


Professional Services 





HUNTLEY & HUNTLEY 
Petroleum Geologists and Engineers 
L. G. Huntley J. R. Wylie, Jr 


Grant Building Pittsburgh, Pa. 














Positions Wanted 


Technical post graduate, age 42,17 years oil 
experience practically all phases. 12 years 
refining major oil company holding major 
executive positions. Presently employed ex- 
ecutive small company. Desire change pref- 
erably Gulf Coast. Box No. 863. 


Classified Rates 


“For Sale,” “Wanted to buy,” “Help 
Wanted,” “Business Opportunities,” 
“Miscellaneous” classifications. set in 
type this size without border—10 
cents a word. Minimum charge, $3.00 
per insertion. 

“Position Wanted’’—5 cents a word 
Minimum charge $1.00 per insertion. 

Advertisements set in special type 
or with border—$4.00 per column inch 

Copy must reach us not later than 
Saturday preceding date of issue. 

All advertisements carried on this 
page are payable in advance. 
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ALBERT STOESSEL. fies. This 

Youngest Oi —" the Business. picture was 
Pi scoentet Ay my tell fre satiny taken when 
Si hats alk ck gmeentng es young Mr. 


toessel O} Works, Ottumwa, ta 


Stoessel at- 
tended the 
July 14-16, 1910 convention of Inde- 
pendent Petroleum Marketers’ Assn. 
at Louisville. 


At this year’s convention, Feb. 26-28, 
of the Iowa Independent Oil Jobbers’ 
Assn., Mr. Stoessel was on duty at the 
tax exhibit. As chairman of the Gas- 
oline Tax Evasion Committee, he has 
been watch-dog, for several years, 
on oil legislation affecting Iowa mar- 
keters. 

Other men active at this year’s Iowa 
convention were three Iowa oil mar- 
keters and Secretary “Al” Gienapp 
who made a recording of their views 
on oil taxes consumers pay, at the 
close of the morning program Feb. 
27. The recording was taken by Ra- 
dio Station KSO of Des Moines and 
broadcast that afternoon. Three mar- 
keters, who performed with little re- 
hearsing and read their script with 
feeling, were John Schultz, Davenport, 
Consumers Petroleum Co.; Darrel 
Davison, Clarinda, Clarinda Oil Co.; 
and Gerhard Goplerud, Osage, Gop- 
lerud Oil Co. 

Visitors to the Iowa convention were 
Leroy L. Snyder, Blair, Neb., Nebraska- 
Iowa Oil Co., president of the Ne- 
braska Petroleum Marketers, Inc., and 
Mabel C. Herman, Fremont, Herman 
Oil Co., vice-president of the Nebraska 
association. 

A most interested listener, at the 
talk on maintenance of farm tiactors 
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at the Iowa convention, was Iowa’s 
Secretary Gienapp. He owns and oper- 
ates a 160-acre farm just outside Man- 
chester. He said he knew all about 
the inconvenience of having personal- 
ly to change the lubricant in the trac- 
tor transmission and differential. 

President Leland L. Harms (see 
frontispiece, page 10 of this issue) 
of the Iowa association can testify as 
to reader attention NPN receives. For 
some years he was the only oil mar- 
keter in that state handling liquefied 
petroleum gas. Last summer, NPN 
published an article (Aug. 14, 1940, 
p. 27) on what an oil marketer could 
do in this field. Mr. Harms said the 
issue with that article had been out 
only 3 days, before another marketer 
visited Allison, to talk with Mr. Harms. 
Now three oil marketers in Iowa dis- 
tribute “bottled gas”, another is get- 
ting ready to and another is seriously 
considering the matter. 


* * * 


Service awards were presented to 343 
employes by Shell Oil Co. Ine. at a 
luncheon recently in the Starlight 
Roof of the Waldorf Astoria Hotel, 
New York City. 

S. W. Duhig, vice-president and treas.- 
urer of Shell Union Oil Corp., the old- 
est Shell employe in New York City 
from point of service, was presented 
with a 35-year service award; Miss 
Myrtle Rowlands, secretary to the vice- 
president of Shell Union Oil Corp., was 
presented an award for 25 years of serv- 
ice; 31 employes’ received 20-year 
awards; 24 received 15-year awards; 
and 228 were awarded for more than 
10 years of service. 

Alexander Fraser, Shell’s president, 
made the presentation to Mr. Duhig, 
who in turn presented the 20 and 25 
year awards. E. D. Cumming, vice 
president in charge of manufacturing 
awarded the 15-year emblems, and L. 
T. Kittinger, vice-president in charge 
of marketing, awarded emblems to the 
10-year group. 


W. N. Finnegan, Jr., Houston, as- 
sistant to the president of Humble Oil 
& Refining Co., has resigned to enter 
private business, according to an- 
nouncement by Humble President H. 
C. Weiss. ‘When he learned Mr. Fin- 
negan pianned to enter the business of 
trading in oil properties, Mr. Weiss 
said: 


“We regret very much *y lose Mr 


“PERSONALS - 





Finnegan from our organization. He 
has been with us for some 22 years 
and has been a very valuable and 
trusted employe in whom we have had 
every confidence. Naturally, we wish 
Mr. Finnegan every success in his 
private undertaking.” 


* * + 


C. J. Schnoebeen, Cedar Rapids, Iowa, 
is now a salesman for Calumet Refining 
Co., taking charge of the Iowa terri- 
tory, announces T. A. Telfer, vice-presi- 
dent. Mr. Schnoebelen was formerly 
with Sovereign Service as field repre- 
sentative. 


W. G. Skelly, Tulsa, president of 
Skelly Oil Co., has announced that Dr. 
Gustav Egloff, Chicago, research direc- 
tor of Universal Oil Products Co., and 
Dr. B. B. Weatherby, Tulsa, head of 
Amerada Petroleum Corp.’s geophysi- 
‘al department, will serve again as co- 
chairman of the scientific committee o1 
the 1942 International Petroleum Expo- 
sition at Tulsa. Mr. Skelly is presi 
dent of the exposition. 


* * * 


Excitement caused by the discovery 
of Santa Barbra No. 1, first oil well 
in the State of Monagas, Venezuela, 
sent H. F. Sinclair, board chairman of 
Consolidated Oil Corp. and_ several 
members of the Consolidated and 
Venezuela Petroleum Co. organizations, 
to Venezuela last week for an inspec- 
tion tour. After a first-hand survey 
bv these officials, plans will be made 
for future development of the terri- 
tory 

* ok * 


The new president of North Texas 
Oil & Gas Assn., C. J. Tucker, Wichita 
Falls, is truly a stripper well operator 
and when it comes to discussing well 
problems should be able to give Judge 
J. C. Hunter, Abilene, independent pro- 
ducer and Texas’ Interstate Oil Com- 
pacter, a run for his money. Oper- 
ating as Tucker Oil Co., the association 
president has 600 wells with total 
production of 800 bbls. daily. 


* * + 


New members of Louisiana’s newly- 
formed minerals board appointed re- 
cently by Gov. Sam Jones include 
Cc. C. Sheppard, lumberman = from 
Clarks; J. W. Smither, New Orleans 
insurance dealer; and B. A. Hardey of 
Shreveport, who has been Louisiana’s 
conservation commissioner for some 
time. 
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